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FARLY REGISTRANTS sign up t the annual API meeting at Chicage 


Oil Marketers Discuss Top Problems at API Meeting 


Heavy emphasis is being placed on oil marketing at the 41st annual meeting of the API in Chicago this 
| ~ ~ & bed 
week. John Harper, head of the National Oil Jobbers Council, addressed the Marketing Division, and work 
progressed toward setting up a service program for marketers. Direct teletype contact with NPN’s editorial 


staff at the meeting brings last-minute developments. Page 2 


Budget Plan Promotion Helps Independent Jobber Sell More TBA, Page 62. 
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A FOR TANK TRUCKS 





FOR FARMS . ‘ FOR INDUSTRY 


SEE TOKHEIM 





FOR ALL! 


QUART STROKE PUMPS 


TANK vaUCK PUMPS 


= = a a 





ToOKHEIM specializes in building pumps for the marketing of 
gasoline, oil and other liquids. And in this field it is unexcelled 
for quality or range of product. The Tokheim line includes 
service station pumps, fittings, tank truck pumps, hand and 
power pumps for farm and industry — the equipment needed to 
dispense fuel to the point of use. Tokheim standards are high 
Materials used are the best obtainable. Workmanship is the 
finest. Save yourself the time and expense of buying from several 
sources. Consolidate your purchases of pumping equipment with 


one reliable manufacturer. See Tokheim for al] of your needs 


ELECTRIC FARM PUMPS 
Rugged little nsumer pumps that 
are making obsolete old fashioned 
electric pumps li in 
igh. Have built-in 


many the 


COMMERCIAL PUMPS 
Sturdily built for your larger 

mmercial users. Both 15 and 
25 gallon a minute models. Very 
4 urate measurement. Dial 
swivel, filter and ticket printer 
are available if desired 


SERVICE STATION PUMPS 


GALLON STROKE PUMPS 
Operate from underground tanks deliver- 
ing a gallon of liquid per stroke. Avail- 
able in two models for dispensing a 
variety of volatile and non-volatile liquids 


including turpentine and alcohol 


OKHEIM 


4-SEASON PUMPS 


WRITE FOR BULLETINS! 


TOKHEIM OIL TANK AND PUMP CoO. 
DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 
FORT WAYNE SINCE 1901 INDIANA 





What a 


TERRIFIC PAIR 


to get in a gasoline! 








And Ohio Oil is telling Midwest motor- 
ists about it with one of the industry's 
biggest, most concentrated advertising 
campaigns, this fall. Result: thousands of 
new customers pulling into Marathon 
stations for Marathon Cat's extra road 


power at the price of “regular.” 


*Actually more power on the road! 
Independe nt road tests prove ul Under actua 
driving conditions, Marathon Cat's perforn 
ance octane rating exceeds its high 

rating in the laboratory. The averag 
“road-rates” about 2 pow lower 


research rating 


MARATHON 247 Gasoline 


Saves Money, too ! 


The OHIO OIL Company « Findlay, Ohio Producers of Petrolewm since 1887 
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TBA manager says faulty battery-failure diagnosis can lose 
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LEADS ALL OTHER - 
MAKES! 


Nearly 38 million reproductions of this 
poster are scheduled in national magazines, 
farm publications and other media during 
November. 


Tie in with this campaign by securing and 
displaying your posters now. Available 
from your Champion representative or job- 
ber salesman on request. 


BE A CHAMPION DEALER IT PAYS! 


CHAMPION SPARK PLUG COMPANY, TOLEDO 1, OHIO 


Listen to the CHAMPION ROLL CALL .. . Harry Wismer’s fast sportecast eery Friday night, wer ABC network 
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protecting every drum with 
Tri-Sure Closures 


E. F. Houghton & Co. of Philadelphia 
manufactures one of the largest lines of 
industrial lubricants, metal-working oils, 
and textile oils and chemicals 


The company built a national reputation on 
purity of product. So since 1936, Houghton has 
made it company policy to protect that purity by 
equipping every drum with Tri-Sure Closures.* 


Houghton, like so many shippers of quality oils and 
chemicals, uses Tri-Sure Closures year after year, 
because customers recognize the Tri-Sure Flange, 
Plug and Seal as positive protection from leakage, 
pilferage and contamination 


Remember that buyers the world over prefer 
products that are securely packaged. Add another 
sales feature to your products by specifying 
“Tri-Sure Closures” on drum orders 


AMERICAN FLANGE & MANUFACTURING CO. INC 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 


TRI-SURE PRODUCTS LIMITED 
ST. CATHARINES, ONTARIO, CANADA 


*The Tri-Sure" Trademark is a mark of 
relhability backed by 29 years serving industry 
It tella your customers that genuine Tri-Sure 
Flanges (inserted with genuine Tri-Sure dies 
Plugs and Seals have been used 
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MARGINS SWINGING UP At least two majors 
marketing in the Midwest let it be known this week 
that they are upping margins to their jobbers. One 
of these companies is granting a guaranteed margin 
on fuel oil of 2.25c per gal. Since the recently grant- 
ed increase of 0.5c also applies, this brings the total 
margin for these jobbers to 2.75c. Another major is 
upping its jobber margins on gasoline to 2.75c, as 
compared to 2.5c formerly. All other majors are 
studying the margin problem and are expected to 
move within the next few weeks. One of these com- 
panies is thinking in terms of 3c per gal. on gasoline. 
Two others are considering the possibility of a sliding 
scale percentage increase on a cost plus basis. 


WON'T UNDERSELL JOBBER—Two state jobber 
associations have begun listing names of supplying 
companies that maintain they will not sell to com- 
mercial accounts at the same price or at a price lower 
than to the jobber. Northwest Petroleum Assn. so 
far has named Pure, Deep Rock, Shell and Midland 
Cooperative Wholesale, while Missouri Petroleum 
Assn. commends Shell and Deep Rock. Mid-Continent 
states it has had such a policy for over 15 years. 
Jobber associations have asked other suppliers follow- 
ing this policy to inform them. 


NEW TIRE BRANDS— Many oil marketing men have 
heard through rubber trade channels that two major 
oil companies are considering bringing out a tire 
under their own brand name. Both of the oil com- 
panies are said to be located in the Midwest, one a 
long-time marketer of a TBA line including a nation- 
ally advertised tire, and the other a newcomer to the 
TBA field. 


STORY TO TELL—-API Committee on Safe Market- 
ing Practices plans to seek all possible publicity for 
the National Fire Protection Assn.’s recently pub- 
lished standards for labeling of containers for flam- 
mable liquids with flash point below 150° F (gasoline 
through kerosine). It hopes thus to get more uniform- 
ity into the states’ regulations on container labeling 
some of which now make exorbitant demands. 


STATION COMEBACK Startling evidence of new 
hope among oil marketers that they can proceed with 
service station building programs is the 153° jump 
in value of construction permits authorized in Sep- 
tember compared with August. Bureau of Labor 
Statistics figures also show dollar value of September 
permits ($7,379,000) was 37% greater than the total 
for September last year—-another sign of marketers’ 
growing confidence. 
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BATTERY PRICE BOOST — It seems certain that 
storage battery price increases will be allowed all 
down the line. Thomas J. Karsten, director of OPS 
Consumer Goods Division, told the Assn. of American 
Battery Manufacturers in Chicago Nov. 3 that an 
order allowing “some part” of the recently authorized 
advance in lead cost to be passed along is now in 
process of preparation, although he said he could not 
reveal the terms of the order nor forecast its prob 
able date of issue 
eee 


MOTOR OIL PRICES—Office of Price Stabilization 
is still tussling with problem of exact price niche for 
new heavy duty motor oils meeting MIL-0-2104 speci 
fications—that is, where they should fit in relation 
to premium and regular types. OPS officials, after 
wrestling with problem for months, believe that 
eventually the HD oils will probably crowd out 
premiums as top quality product. Probably adding 
to price confusion is fact that many companies now 
market heavy duty oils at same price as premium 


STRICTLY FROM HUNGER-— Smaller communities 
are finding their municipal pocketbooks too light to 
allow them to adopt the National Fire Protection 
Assn.’s new model ordinance on flammable liquids 
The ordinance represents just too big a printing job 
for them. One suggestion some are following is to 
provide simply that local regulatory 
shall be deemed met if a marketer certifies he has 
met the NFPA standards. In some states, however 
such “prima facie” way of handling law isn't re 
cognized. 


requirements 


OIL BURNER RESTRICTIONS— National Produc- 
tion Authority may be out soon with an order limiting 
the sizes and types of heating equipment, including 
oil burners, that may be produced. Industry represent- 
atives are protesting the proposed order, however 
on the grounds that some customers might have to 
accept larger sizes than actually desired, thus nulli- 
fying any materials saving. 


NEW GREASE LAB?—-A plan is afoot among smaller 
Independent grease manufacturers affiliated with the 
National Lubricating Grease Institute to band to- 
gether in setting up a new research laboratory to 
handle their research problems. The situation is that 
any single one of the smaller companies couldn't af- 
ford a laboratory of its own but that a group of them 
could finance an outstandingly modern research fa- 
cility. The small manufacturers hope to work through 
the NLGI in establishing the laboratory, and the 
NLGI's board of directors may decide at its meeting 
in January whether the plan is feasible 





YOUR METER 
| IS YOUR 
CASH 
| REGISTER 


ol 


g00 tvel 


jy MAKES © OO0. of YOU" 


handles $7> 


Your meter is your cash register, billing system, inventory system and 
driver's helper all rolled into one. Choose the meter that's designed for 
accuracy—accuracy that is sustained for long periods. Pick the meter 
that makes no compromise with any other factors in its design—the 
meter that doesn't need frequent fussy adjustments—the meter that is 
trouble-free, won't tie up your trucks for picayune repairs—the meter that 
will save you dollars every year in maintenance costs alone. Study the 
meter design features. Look for precision manufacture. Talk over actual 
meter performance with men who know. Check up on the service that's 
available to you from jobbers or branch offices. You'll find Neptune 
Red Seals come out on top every time. Specify Red Seals for all your 
bulk plants and tank trucks—for accuracy you can bank on. Ask for 
prices and details. 


NEPTUNE METER COMPANY 
50 WEST 50th STREET « NEW YORK 20, N. Y. 


Branch Offices 


ATLANTA © BOSTON « CHICAGO « DALLAS» DENVER - LOS ANGELES « LOUTEWEAE WO KANSAS CITY MO 
Pen AOE Fe San fRaNcHCO PORTLANO® Off * Canadien fectery TORONTO 14 ONT 


\ sales O" 


*Based on national fueloil dealer 
averages as reported by Fueloil 
and Oil Heat 


Many fueloil trucks do far more 
than this—in some cases putting 
through oil worth 300 times the 
cost of the meter in one year 
Gasoline trucks, too, handle 
larger gallonage. For instance, in 
Dallas, a Red Seal tank truck 
meter handled 13,000,000 gals 
in six years—without a single re- 


pair bill 


DISTINGUISHED for sustained accuracy and low md 


60K 
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In 1903, the Charter Water 
Gasoline car was a sensa- 
tion; though unsuccessful, 
it did use water injection, 
which later proved to be 
practical. “Cyclops” head 
lamp used acetylene 


1951's cars use handsome, 
functional Westinghouse 
Sealed Beam Lamps that 
concentrate their light on 
the road precisely where it 
is most needed for safe 





night driving 


Westinghouse Sealed 
Beam Lamps are all- 
glass—are permanently 
sealed against road dust 
and dirt, and are made 
from shock-proof glass. 


In these Westinghouse 

lampsare 121 individual 

prisms to direct the light 

onto the road. Simple 

unit construction elimi- Westinghouse construction gives top efficiency to 

natesneedofinnerbulb. lamps. These lamps never blacken or dim, and they 
offer assured Westinghouse dependability. 


you CAn se SURE...1F 17S 


Westinghouse 


Westinghouse Lomp Division, Bloomfield, New Jersey 
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10 POINTS OF PROFIT 


The production of heavy - duty 
Autocars admits of great flex- 


ibility. Buyers can choose from 


a wide variety of transmissions, 
Hea vy-duty axles and engines (including the 
fuel-thrifty Diesel used only on 
heavy-duty chasses). 
When you order an Autocar, 
ut cars you get a truck designed for its 
0 job—a truck that will deliver 


maximum performance within 


your state regulations, under 


© 
Qa r Vi U Qa your type of load, and over your 
particular road conditions. 
& This new addition to the fleet operated by 
Sherwood Brothers, inc., Baltimore, Md., 
is @ C-70 Autocar Tractor with wide-vision 
Avtocer Driver Cab. Coupled te « 4-com- 


pertment tenk semi-trailer, it havis 4,500 
gations on every trip. 


1... Mawl big loads 
2... Control the load 


3...Are strong all over 


Autocar Trucks | °2==--- 


7...Keep pace with traffic 

8... ARE VIRTUALLY CUSTOM BUT : 

9...Heve extra power when needed 
10... Are long-lived 


The Autocar Company, Ardmore, Pa. + Established 1897 - Factory Branches and Distributors from Coast to Coast 
10 
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ODM Actions Threaten New TEL Cuts 
As Lead Supply Picture Grows Darker 


By Andrew R. Patia 


Should it be necessary to reduce 
the quality of the nation’s gasoline 
within the next several weeks, any 
brickbats that may be turned loose 
certainly should not be directed to 
ward the Petroleum Administration 
for Defense—which would, of cours« 
be charged with administering any 
new restrictions—.nor toward the 
manufacturers of tetraethy!] lead who 
have been making tremendous ef 
forts to maintain capacity production 

Largely responsible for the cur 
rent befuddled lead situation is Char 
ley Wilson's Office of Defense Mo 
bilization 

PAD is “fairly sure” that TEL 
makers, on the basis of November al- 
locations from the National Produc- 
tion Authority, can keep things going 
at least until Dec. 1 without amend- 
ing PAD Order 1 now restricting TEL 
use by refiners. Beyond that point, 
however, the picture looks very dark 

Not only TEL makers but also the 
other large lead users—battery and 
cable people, for example—are fall- 
ing victims to a lead program that 
just doesn't make sense 


Even before the latest lead move 
allocation of foreign lead— ordered by 
the government, PAD had warned of 
paradoxical lead controls which were 
cutting off foreign lead supplies while 
at the same time, seeking——and with 
little success—to boost domestic pro 
duction 

For past months the lead situation 
had been critical but the TEL, mak 
ers had been bolstering domestic al 
locations with foreign purchases at 
prices as much as 4c and 5c per Ib 
over domestic ceilings. However, late 
in September ODM slapped a ceiling 
of 19c per lb. on foreign lead imports 
This was with the announced inten- 
tion of letting friendly nations have 
a better crack at available supplies 
in world markets. There also was 
some feeling that, since the U. 8S 
was such a large lead purchaser, the 
price ceiling would tend to break 
down “watered” world prices and that 
a sufficient level of U. S. imports 
would continue 

So what happened? Lead imports 
have dropped off sharply and, what's 
more, even these limited imports have 
now been placed under allocation. Cer 
tainly we are obliged to be consider 
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ate of the needs of friendly nations 
but not to the extent that our domes- 
tic economy is so drastically threat- 
ened 

Right now appreciable quantities of 
lead are coming in only from Canada 
which has agreed to meet the U. 8 
ceiling price. Otherwise, that gamble 
taken on the “watered” world prices 
hasn't paid off and at least one na- 
tion, Mexico, has stated flatly it can 
not supply U. S. markets at 19¢ per 
Ib. Available foreign lead for Novem- 
ber is expected to be off almost 25% 
and this source normally accounts for 
about one-third of total availabl 
supplies. 

Another part of the ODM gamble 
was that domestic production could 
be increased to take up part of the 
slack. However, even with the incen 
tive of a 2c per Ib. increase in ceil- 
ing prices which was aimed at 
bringing in additional marginal out- 
put—this also has not come about 


The only other major source of lead 
is scrap, largely from batteries. But 
here, until recently, the normal flow 
had been knocked out of whack by 
virtue of prices that were 2c per 'b 
under primary lead. This meant, of 
course, that people generally using 
scrap lead were being forced to re- 
sort to the limited supplies of pri 
mary. This situation was tolerated by 
ODM for weeks on end, before the 
Office of Price Stabilization was per 
mitted, on Oct. 22, to bring scrap 
prices in line with primary 

Over-all lead supplies have becom 
so tight—totaling only about on 
third of demand that the govern 
ment soon will be compelled, or al 
ready has begun, to tap the nation's 
defense stockpile. Obviously, this can 
not continue for any length of time 
Something has to be done but Heaven 
only knows when ODM will recognize 
this and move to clear it up. One pos 
sible course of action would be to 
raise the ceiling on imported lead 
but as late as last week Price Boss 
DiSalle denied that his office has 
even been asked to study the feasibi)! 
ity of suc h action 

Maybe ODM has some other ace 
up its sleeve. We hope so. The gam 
is getting rough and the stakes are 
high 


On the job! 


Our volunteer speakers are 
saving thousands of lives today 
in factories and business 
offices . . . at neighborhood 
and civic centers . . . at social, 
fraternal and service group 
meetings all over this land 
by showing people what they 
can do to protect themselves 
and their families against 


death from cancer. 


To find out what you yourself 
can do about cancer, or if you 
want us to arrange a special 
educational program for your 
neighbors, fellow-workers or 
friends, just telephone the 
American Cancer Society 
office nearest you or address 
a letter to “Cancer,” care of 
your local Post Office. One of 
our volunteer or staff workers 


will be on the job to help you 


American 
Cancer 


Society 








LION-BILT 


Uniforms 








because . . . Station attendants are 
PROUD to wear them! Backed by 


effective merchandising. 


Lion Bilt Uniforms Cost Less 


..- Look Better...Wear Longer! 


Keep ahead of competition! Dress your men up for more 
sales... added profits ... in distinctive LION-BILT Uni- 
forms. Endorsed by leading oil companies. Fit better . . . 
look smarter . . . through month after month of hard, 
rugged wear. Carefully tailored from famous fabrics . . . 
wools and cottons. Popularly priced. Let LION solve your 
uniform problems now! Immediate delivery on your fall and 


winter orders, Write TODAY for samples and price list. 


Nationally Known! 44 Webb Street 
Dayton 3, Ohio 

Nationally Worn! 

Nationally Advertised! Tear Out Ad... Mail with Your Letterbead TODAY! 
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No need to keep four greases on hand / 


INLUCITE 21 is 4 superior greases in one / 


~ 


Pe mame 8 me 


WATER PUMPS 

UNIVERSAL JOINTS INLUCITE 21 FIGHTS CHASSIS 
INLUCITE 21 “STAYS MOISTURE, INLUCITE 21 FAR 
PUT UNDER paneer Sei pot MOISTURE; SEALS 

N ' ; 
TOUGHEST ° ORDINARY GREASES 

ABOVE BOILING 3 PUMPS FREELY IN PROTECTIVE 

CONDITIONS AND POINT! 2 WHEN IT’S BELOW LUBE” FILM 
HOW IT LASTS! . FREEZING! 
—_— ~~ 
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WHEEL BEARINGS 
INLUCITE 21 SEALS 
OUT DIRT, DUST 





































































































Here’s a multi-purpose lithium-base grease 
superior to each specialized grease it replaces 





SAVES TIME INLUCITE 21 


One grease gets the job 
done faster . . . lithium- 
base INLUCITE 21 lasts : 1S MADE UNDER OUR 
longer, thus fewer EXCLUSIVE PATENTS 

greasings. 


SAVES MONEY 
Lithium-bose INLUCITE INTERNATIONAL 


21 prolongs life of LUBRICANT CORPORATION 


machinery, keeps it in New Orleans, Louisiana 
better operating condi 
tion. Manufacturers of 


SAVES ERRORS Quality Lubricants 


There can be no cost- ® AVIATION 


ly mistake, no wrong © INDUSTRIAL 
lubricant when only ® AUTOMOTIVE 
one grease is used. ® MARINE 











With Research Comes Quality, With Quality Comes Leadership 
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Now!...develop the rich midwest 


Aerial view of Carteret, N. J. terminal 


Your petroleum products packed in drums or barrels... 


ican customers at Carteret, 
N. J., and Goodhope, La. 
enjoy all the convenience 
of private barreling and 
drumming. 

Your own product .. . 
blended to ogg 4 specifica- 
tions, can hand in 
this manner... packed 
ready for quick di i 
tion. These two termi 
also offer complete faciliti 
for rapid canning of 
leum products in a 
containers including 
quart. 





NOW IT'S FIVE STRATEGICALLY 
LOCATED TERMINALS EQUIPPED 
TO HANDLE ANYTHING THAT 
FLOWS THROUGH A PIPELINE 

Alcehel, benzel, creesete, petre 


leum er vegetable el, etc 








market at lowest possible cost- 


GENERAL AMERICAN opens new 
Chicago Tank Storage Terminal! 


fi tela Rd Make the Midwest your market! 

Develop the potential of this great 
ichy, inland industrial center. Enjoy all 
the advantages of your own pri- 
vate terminal . . . without risking 
capital . . . without making any 
investment. 

The new terminal is ideally sit- 
uated near Chicago’s Clearing 
Industrial District at 67th and 
Archer on the Sanitary and Ship 
Canal. It’s fully equipped with 
most modern facilities—special 
equipment guards against con- 
tamination of different types of 
liquids — protection against exces- 
sive evaporation, fire and explosion. 
Everything for safe, profitable 
storage and complete distribution 
at lowest cost. 

As a further aid, General Amer- 
ican Tank Storage Terminal 
warehouse receipts represent the 
highest form of collateral. For 
financing, storage or distribution 
suggestions, contact your nearest 
General American representative. 











GENERAL AMERICAN TANK STORAGE TERMINALS 
A Division of General American Transportation Corporation 
135 SOUTH LA SALLE STREET . CHICAGO 90, ILLINOIS 
WORLD'S LARGEST PUBLIC TANK STORAGE SYSTEM 


Terminals Chicago, Ill. « Carteret, N. J. * Goodhope, la. - Houston and Corpus Christi, Texas 








SUPPLY AND DEMAND 





Oil Product Stocks Are Above Normal 
For September, Bureau of Mines Says 


Seasonal stocks of petroleum prod 
ucts at refineries and in bulk termi 
nals were relatively high at the 
end of Beptember, according to the 
Bureau of Mines 

The bureau said that this might be 
jue, in part, to unusually large sea 
sonal stocks held by distributors and 
consumers 

Inventories of all oils totaled about 
636 million bbis. on Sept. 30, includ 
ing total crude oil stocks of about 
256 million bbls. and stocks of other 
olla amounting to about 380 million 
bbls 

The statement was made in the bu 
reau's forecast of market demand for 
crude oi] in November. It said total 
indicated demand for crude for the 
third quarter of 1951 was about 661 
million bbis. including exports of 
about 50 million bbis. and domestik 
demand of 611 million bbls Com 
pared with the same period of 1950 
the bureau said total demand was 
up 6.8%, exports up 77% and do 
mestic demand only 3.5% larger 

Estimated domestic demand for 
principal products stacked up as fol 
lows 

Fetimated Domestic Demand 
Sra qtr 
' 


e651 


Preduct (million bbs.) 


Motor fue 
Resttual el 
Leet ate fue 
Kerosine 

The bureau estimated total crude 
oll demand for November at 6,210,000 
b/d, as compared with 6,197,000 b/d 
for October Total gasoline demand 
was seen at 95 million bbis. in No 
vember, with gasoline yield of 42.5% 
and total crude runs of 6,600,000 b/d 

Gasoline production at U.S. refin- 
eries climbed to a new all-time high 
during the week ended Oct. 27, a« 
cording to API's weekly report of re- 
fining operations (see summary table 
on this page). New mark of 22,364 
100) bbls. topped the previous record 
set in the week ended Sept. 1, by 
224,000 bbis 

Distillate fuel oil stocks continued 
gaining, setting a new record high for 
the sixth week in succession. Previ 
ous high was topped by 558,000 bbis 
to put the new peak at 102,106,000 
bbis. Kerosine stocks also were up 

Crude runs to stills declined from 
the previous week, and the only gain 
for major products output, other than 
for gasoline, was shown for kerosine 

Crude oil and condensate production 
averaged 6,339,900 b/d during the 


16 


week ended Oct. 27, according to API 
down 13,300 b/d from the record high 
of the preceding week 

Kansas retained its 310,000 b/d 
crude oi] allowable for November 
This ceiling, set by the Kansas Cor- 
poration Commission, does not include 
condensate 

The Iranian situation has resulted 
in supply and production dislocations 
but the world’s oi] industry has 
passed the immediate critical stage, 
barring unforeseen developments, R 
G. Follis, Calijprnia Standard beard 
chairman, told stockholders Oct. 25 

Mr. Follis asserted that the oil in- 
dustry, having cleared this hurdle, 
should now complete the year “with- 
out undue difficulty,” adding 

‘The only exception is aviation 
gasoline. The supply of this prod- 
uct is still short, but necessary re- 
quirements are being met generally 
around the world.’ 

An expansion program just started 
by Mercury Oil Refining Co. at its 
Oklahoma City refinery will increase 
crude capacity from present 3,150 
b/d to 10,000 b/d 

Construction of a new Fluid cat- 
alytic cracking unit, gas concentra- 
tion unit, polymerization unit, to- 
gether with all necessary auxiliary 
equipment, will help Mercury to meet 
demands upon it for defense activi- 
ties in the Oklahoma City area. At 
the same time, Mercury says the new 
facilities will make it possible to fur- 
nish gasoline of improved octane rat- 
ing with a great saving in the use 
of tetraethyl lead. The new plant 
will be geared to production of high 
octane aviation gasoline and jet en- 
gine fuel. The company also will add 
565,000 bbls. of new storage capacity 

Total imports of crude oil and 
products rose 352,100 b/d in the 


week ended Oct. 27 to 940,200 b/d 
according to API. Crude oil alone 
climbed 191,200 b/d to 526,200 b/d 
while residual fuel imports were up 
152,700 b/d to 392,300 b/d 

Kuwait crude oil production sagged 
in September to 2,548,717 tons (about 
628,684 b/d), reportedly due to “bunch- 
ing” of tankers, according to a Gulf 
Oil report for Kuwait Oil Co. August 
output was 2,892,059 tons (about 690,- 
362 b/d), which set an all-time high 
for the fifth month in a row 

Loss of Iranian oi) was reflected 
for the first time in the Bureau of 
Mines report for April on world oil 
operations, but the April crude out- 
put still rose 170,000 b/d over March 
to a world average of 11,673,000 b/d 

Crude oil inventories increased 426,- 
000 b/d during April, with the larg- 
est hikes in the U. S. and Canada, the 
bureau said. Much lower crude stocks 
were reported for Saudi Arabia. 

Production of major refined prod- 
ucts (excluding Russia and Eastern 
Europe) averaged 9,553,000 b/d in 
April as against 10,132,000 b/d in 
March, the bureau said 

Pennsylvania Grade crude runs 
declined 6,351 b/d during the week 
ended Oct. 27 as compared with the 
previous week, according to National 
Petroleum Assn. statistics. Compara- 
tive figures follow (in b/d) 

Week Ended Week Ended Week Ended 
Oct. 27, 1961 Oct. 20, 1961 Oct. 28, 19506 
55,736 62,107 58.540 

Secony-Vacuum reported its domes- 
tic crude oil production during the 
first nine months of 1951 was the 
highest for any nine months in the 
company’s history. Production dur- 
ing the 1951 period was 210,000 b/d, 
up 20.7% from the 174,000 b/d av- 
erage of the 1950 period 

Gulf Oil reported its net domestic 
crude oil production increased more 
than 16% in the first nine months of 
1951 as compared with the same pe- 
riod of 1950. Crude oil throughput 
of domestic refineries was up slight- 
ly over 4% 


Summary of API Report on Refining Operations 


Production 
Crude runs-—daily avg 
Foreign crude included 
Percent operated 
Gasoline 
Kerosine 
Distilate fuel oil 
Residual! fuel oil 
Stocks 
Finished & unfinished gasoline 
Kerosine 
Distillate fuel oil 
Residual fuel oil 


Week 

Ended 
Oct. 27 
6,461,000 

400,000 


22,364,000 
2,573,000 
9,380,000 
8,433,000 


111,120,000 
33,541,000 
102,106,000 
49,168,000 


Week Increase 
Ended or 
Oct. 20 Decrease 
6,481,000 20,000 
424,000 24,000 
93.1 0.3 
21,839,000 + 525,000 
2,415,000 + 158,000 
9,461,000 81,000 
8,502,000 69,000 


111,363,000 
33,392,000 
101,548,000 
49,279,000 


243,000 
+ 149,000 
+ 558,000 
111,000 
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As seen on 12 MILLION 
Television Screens ! 


Trico’s new / i} 
triple-action 


.. they fit ALL i ae 

windshields iit Ff 
NO ADAPTORS [|| Maal’ 
NO FUMBLING f/)) Maal: 
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D-101 Counter 'y 
Display Package “ 
. 
Wroer BLADES that take f} > 7 . 
less time to install than it takes to open I] j 
the package! Wiper Blades you'll /éke to sell because they satisfy the j a 
“J ; f 
user! Wiper Blades that give the cleanest wipe ever seen because the | hr 
t 


4 rubber floats, the channel flexes, on both flat and curved glass! 


ce The biggest television campaign in Trico history is demonstrating For LT cleanest Wipe ever 

| these advantages to millions of motorists. seen 
Phone your Jobber for the low-cost D-101 “eye-opener” Counter 
Display Package. From it you can serve virtually ANY customer, 2 
no matter what make, what model, he drives. No fumbling. No 


adaptors. Just snap the blade on! 





| Trial Mion f 
OWE BLADE FITS ALL 4..NWO ADAPTORS{ —75° list mi, 


i i me r is 











IM 1896, THE FIRST PREUMATIC AUTOMOBILE 
TURE EVER OFFERED FOR SALE WAS MADE IN 
AKRON, OHIO AND INSTALLED ON A WINTON: TWO 
SEATER. THIS YEAR IT 1S ESTIMATED TWAT THE 
TIRE REPLACEMENT MARKET WILL EXCEED THE 
FIFTY MILLION UNIT MARK. ABOUT SO PER 
CENT OF THESE TIRES AS WELL AS BATTERIES 
ANDO COUNTLESS OTHER ACCESSORY ITEMS ARE 
BEING SOLD THROUGH SERVICE STATIONS. 


WOULD YOU BELIEVE THAT THE AVERAGE AGE 
OF THE CARS NOW IN USE IS 6 -'/e YEARS ? 
THESE AUTOMOBILES REPRESENT A LOT OF 
TBA BUSINESS FOR THE MORE THAN 200,000 
SERVICE STATIONS THAT ARE CONSTANTLY 
BVILOING TBA SALES BECAUSE OF THEIR CUS 
TOMER CONVENIENCE. NATIONAL PETROLEUM 
NEWS CAN REPRESENT A LOT OF TGA BUSINESS 
FOR YOU IF YOURE SEEKING TO REACH THE 
MAJOR OL COMPANIES AND INDEPENDENT O11 
JOBBERS WHO SUPPLY THESE SERVICE STATIONS. 


TIRE TROUGLES WERE RESPONSIBLE FOR 

10,054,000 OF THE SERVICE CALLS REQUIRED 

BY CAR OWNERS LAST YEAR. TIRE GREAKOOWNS 

RANKEO SECOND ONLY TO BATTERIES AS THE 

CAUSE FOR CAR FAILURES, ANO WHILE THE ABOVE 

FIGURE SOUNDS LARGE, IT REPRESENTS ONLYA ; 

FRACTION OF THE TIRE REPLACEMENT MARKET. rz 
- 
b 


“OON'T UNDERESTIMATE THE 
EXTREME IMPORTANCE OF 
TIRES, BATTERIES AND ACCESSORIES WL THE SERVICE STATION AS A 
RING SERVICE STATION CASH REGISTERS To THE MERCHANDISING OUTLET 
TUNE OF AN ESTIMATED 61,121,332,878 THIS FOR TIRES, TUOES AND 
YEAR, THAT 1S A NATIONAL POTENTIAL OF 20.2% OTHER TOA TEMS. WE 
OF SERVICE STAT.ON KNOW THE VALVE. Too, 
GROSS SALES. ..816 : cg pe ntnp soa 
pp ene toad 3 ard EFFECTIVE MEANS OF GET- 
TING OVR ADVERTISING 
JOBBERS (MOST OF 
cana aun ate. ‘ MESSAGE TO THE O11 COMm- 
pega \ J PANIES AND INDEPENDENT OK — 
wawsmeacens) es cA” JOBBERS WHOM THESE SERVICE meme 
emne wane, Gaeeer te, STATIONS LOOK TO AS THEIR SOURCES ews 
ousen Yen Wane. > OF SUPPLY” SAYS W. A. (BILL) GREEN, 
> MANAGER, SPECIAL ACCOUNTS SALES ASSOCIATED 
TIRE ANDO ACCESSORIES DIVISION BF GOODRICH CO 
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"TBA iS THE OFL INDUSTRYS DESIGNATION FOR TIRES, BATTERIES AND 


ACCESSORIES 





Let’s take for example Bill, an av- 
erage young Standard Oiler. As a 
mechanic with the Company, he makes 
$368 a month. He has Company-paid life 
insurance worth $4,420, a pension plan 
paid partly by himself, other benefits 


Moreover, Bill's Company life insur- 
ance remains in force—still paid for en- 
tirely by Standard. And the pension 
lan, which Bill paid for in part while 
» was working, continues to grow — but 
now Standard of California pays it all. 


“What happens when 
Standard men go 
into the armed forces?” 


One question on many people's minds these days is how 


military service may affect themselves or people they knou 


their 


jobs, their family security. People ask us, of course, about what 
happens to employees of Standard Oil Company of California 


The answer shows what a big company can do. 
Standard Oilers come through this trying period in better 


financial shape than you might expect 


Y (Mi 
Now suppose Bill is called into the 
armed forces. One of the tough prob 
lems he might face is a lower income for 
his family. But because he qualifies as to 
dependents and length of service, he'll 
be helped by a plan Standard has for him 


When Bill comes back from military 
service his job is waiting his benefits 
intact. Standard, having big economic 
resources, can and does act to preserve 
the Auman resources of the nation 
people like himself and his family 


When Bill leaves for active duty, 
he's given an extra month's salary. Then 
Standard sends his family a monthly 
check to make up the difference between 
his military pay and his Company pay 
an amount up to half his regular salary 


This is Standard’s “G.I. Policy” for 
qualified employees called into the 
Armed Forces. We believe it helps 
strengthen Company morale and that of 
the nation, too—another way Standard 
serves best by being a big company 


’ , 

I d Like to Know - « « Many people write to Standard asking pertinent questions 
about the Company. We answer all letters individually, but some points seem of general 
interest. We take this way of discussing them for every one. If you have a question, we urge 


you to write in care of 


“I’p Like To Know,” 225 Bush Street, San Francisco 20, California. 


STANDARD OIL COMPANY OF CALIFORNIA 


+ plans ahead to serve you better 
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Check These 30 Inspections That Build 
Service and Ports Profits With Every 


\ lubrication Job You Do! 


"We've discovered that 
@ modern 


Linco/n 


LUBRICATION DEPARTMENT 
C. W. Bailey, Sr 
BAILEY'S SERVICE STATION 
Mount Lebanon, Pittsburgh, Po 


s—and 


busines ‘ 
attracts more nee parts and service 


sept oes NEW business” 
epa 


“My son and | are proud of our new Lincoln Masterluber set-up. 
We like it so well that we show it to everyone who stops at our 
station. We bought this Masteriuber because it gave us plenty 
of capacity for increasing lube business without buying and 
installing additional equipment 


“But a pleasant surprise was in store for both of us: the Lincoln 
Masterluber is a regular new business getter — in parts and other 


repair services. Once the customer's car is on the rack we can 
show him all kinds of preventive repair that can be done on 
the spot —- before it really gets bad 


We are well pleased with the outstanding performance of our 
Lincoln equipment 

C. W. Bailey, Sr 

BAILEY'S SERVICE STATION 


* © © PIONEER BUILDERS Mount Lebanon, Pittsburgh, Pa 


EINEVEN 


LUBRICATING EQUIPMENT @ « - 


For More Information on Lincoln Business Building Lubricating Equipment, write 
LINCOLN ENGINEERING COMPANY © 5702-74 Notural Bridge Ave., St. Lovis 20, Mo 





CROWN’S CONCEPT 
OF “SERVICE” 


To a large part of the can manufacturing industry, including the 
Crown Can Company, “Service” means supplying the cans you 
need, when and where you need them. 


To many can manufacturers, including Crown, “Service” means Engineering 
Layout Service, Laboratory Control Service, New Product Development Service. 

But to Crown, “Service” also connotes an intangible but tremendously 
valuable extra . . . an earnest, sincere desire to be an indispensable cog in 
your overall operation—a close personal contact with you and your business. 
Most important: this personal contact begins with our solicitation of your 
interest, but does not end with the receipt of your first order or after we 
have supplied you for a year or two 

Your Crown sales representative is more than a business acquaintance. 
He's a friend . . . who will alwoys serve you in a manner that merit 


> your 
enduring confidence 


€ XO 
One of America’s Largest Can Manufacturers \ 3t 


Division of 
CROWN CORK & SEAL COMPANY 


PLANTS AT PHILADELPHIA, CHICAGO, ORLANDO BRANCH OFFICES: NEW YORK, BALTIMORE, PITTSBURGH, ST LOUIS 





BATTERIES 


Heavy Duty D.c. Lune 


THE MOST POWERFUL BATTERIES AND THE BIGGEST 
VALUES YOU CAN OFFER AT POPULAR PRICES TODAY! 


up To 56% _ ST nae NEW CONTAINER 
MORE STARTING , 8 a — STRENGTH 


where strength 
is needed most! 


POWER AT ZERO! 


GROUP 1 
NEW SEALING 100 Ampere Hour Capacity 


COMPOUND Fits the following cars— 
: Olds ("49-'50 


—6 cyl.) 


—Stands more heat, “a Piymev 
Stands more cold! 


Willys 


THERE’S A SIZE FOR ALL 


GROUP 2 GROUP 2L 


115 Ampere Hour Capacity 115 Ampere Hour Capacity 
Fits the following cars— Fits the following cars— 
Caditlec Ford (1947-50) 

Hudson 

Mercury (1947-50) 
Olds ('49-'S0 8 cyl. 


For complete list of cars and trucks 
WHLARD STORAGE BATTERY COMPANY 


pies emcee baa Se 





Frozen in a huge cake of ice, a Willard Heavy Duty DeLuxe (Group | size) amazed 
95 responsible witnesses by cranking a car for 12 minutes and 2 seconds. Then, 
after only two minutes for recuperation, this same battery cranked the same car 
for one minute and 26 seconds more to bring the total to 13 minutes and 28 seconds 


How's this for proof of extra power for the coldest of cold weather starting! 


CARS AND MOST TRUCKS 


these batteries fit 


GROUP 2E GROUP 2F 


110 Ampere Hour 
Capacity 115 Ampere Hour Capacity 

Fits the following cars— Fits the following cars— 

Buick 

Olds (1938-48 — 
6 and 8 cyl.) 

Pockard 

Pontiac 


Ford (1940-46) 
Hudson (1948-49) 
Lincoln 

Mercury (1940-46) 


consult your Distributor 


Clevelend + Les Angeles + Delles + Memphis + Portland + Terente 


VEMBEI 





Who Made All These Advances in 
Computer Design and Construction? 


oe — a 
‘ eg eaay vane? ‘« TOTAUIZERS? 
san ; 


Teke « good leok at off you get in today's Veeder 

Root Computer: Protection against pinion-breakage 

Longer lite for totalizers Protection against 

loss of teeth on cotalizer drive gears... Perma-Vis* 

Wheels with permanent indented figures Long- 

er- wearing wheel paint... Stronger computer frames 

Protection against breakage of drive-pawl spring 

Improved variator-cone New range plate 

that makes it easier and quicker to post price- 

changes plus plant-wide Quality Control that tests 
computer parts all along the line 

Those are some of the advantages that Veeder-Root 


te cee ee 


engineering and research have developed for you up to 
now. And in the future you can expect many more ad- 
vances, improvements and changes, as Veeder-Root en- 
gineers go steadily forward with their work of giving 
you ever-better performance from Veeder-Root Com- 
puters the standard of the world 


This ts No. 10 of 10 Good Reasons why it pays to be sure 
that all pumps you buy are equipped uth genuine, factory 
mew Weeder-Root Computers (urith the new Perma-Vis* 
Wheels) and why i pays to specify genuine factory 
rebuilt Computers for replacement 


*For vse on 45° computers for use only in the U.S. A. and Ceneda 


VEEDER-ROOT INC., Hartford 2, Conn. 


Veeder-Root Computer 


PERM A.VIS WHEELS 


ON NEW V-R COMPUTERS 
THE DECAL ABOVE 15 USED 


ON 45° V-8 RESULT COMPUTERS 
THE DECAL ABOVE IS USED 





THE WISE BUYER CHOOSES 


GOULD - NATIONAL 


/ 
/ 
! 
/ 


GOULD-NATIONAL factories are within 


overnight shipping distance of 95% 


of America’s motoring public. 





‘WORLD'S LARGEST 
PRODUCERS OF 
AUTOMOTIVE 
REPLACEMENT 
BATTERIES’ 


GOULD-NATIONAL has pioneered the 
greatest number of major improvements 


in battery construction since 1895 


GOULD-NATIONAL with its vast experi 


ence and technical know-how is a con 


stant leader in its field 


OUR ONLY BUSINESS IS 


GOULD-NATIONA 


E-1201 FIRST NATIONAL BANK BLDG 


e ST 


ns 4 
6 Rock Isle y : cynenewr® 
yanegte” 
Leevenw orth ¥ , 


@ homer 
@ tow Pon 


Delles 


GOULD-NATIONAL builds virtually 
every type and size of lead, acid stor- 


age battery. 
GOULD-NATIONAL is thoroughly experi 
enced in all phases of battery marketing 


This experience can produce a greater 
share of the battery market for you 


BUILDING BETTER BATTERIES 


BATTERIES PACTORIGS: Bast Pe 
INC Mariore + 
MINNESOTA 





“SURE GLAD | SIGNED 
UP WITH KELLY!” 


Lov of dealers throughout the country are con- 
A gratulating themselves right now that they 
took on the Kelly line when they did. 


During Kelly's 57 years in the tire business, the 
company has built a solid reputation for treating 


its dealers fairly and squarely through all kinds of 
business ups and downs 


Soffing Kelly Tires is a Good. Business 


Why don’t you look into the many advantages of 
signing up with Kelly—so that when the present 
tire situation eases up we can get together and talk 
about your future opportunities with Kelly. 

If you'd like a field representative 
to call, just write 
THE KELLY-SPRINGFIELD TIRE COMPANY, Cumberland, Maryland 


KELLY 


TIRES 


Proved 
and Improved 
for 57 years! 
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The Choice of Men Who 
KNOW! 


The Bowser meter 
shown above is the 
heart of the portable 
calibrator used by the 
Pontiac, Michigan 
Weights and Measures 
Department. It is used to 


calibrate truck tank 
compartments. 


Why do Sealers use more Bowser Xactometers than any 
other make as their master calibrating meter? Because they 
test meters of all types! They have firsthand knowledge on 
accuracy and how meters stand up after years of service. 


YOU CAN HAVE THIS LONG, SUSTAINED 
ACCURACY FOR YOUR FUEL OIL DELIVERIES! 


You'll get full profit from every gallon with Bowser Xacto- 
meters on your tank trucks! They're built for many years of 
gruelling service—thanks to leather-sealed pistons. Twenty years 
of Sealer-approved service—with no repairs—is not uncommon. 


Write today for literature on the Bowser Xacto Compact, 


T 


 —— 


¥ 


«A 


Bowser time-proved, leather-sealed 
piston meters have hed se equal for 
SUSTAINED AND PRECISION ACCU- 
RACY for more than helf a century. 


BOWSER, INC., 1301 CREIGHTON AVENUE, FORT WAYNE 2, INDIANA 


or call our nearest R Ofice @ Atlanta 
Kenses City © Los © New York @ Sen Francisco © Washington, 


NOVEMBER 7, 1951 


@ Chicego © Cleveland ¢ we 





FRED W. HENDRICKS 


HARRY E. HENDRICKS 


Farmersville, Illinois 


It's amazing how many men from pioneer stock have been 
ittracted to the oi] marketing business. Whole families, 
whose forebearers emigrated to this country or trekked to 


the West, are now successfully established as oi] marketers. 


The Hendricks family is a case in point. John Hen 
ka came to this country at the age of six, emigrating with 


parents from Germany. They homesteaded a rich farm 
Montgomery County Illinois 


Reared un this proneer atmosphere, John Hendricks stayed 
on the farm until he eldest son, Harry, was grown. Then 
father and son obtaimed a dealer franchise for farm imple 
ments A few years later they added automobiles to the 
dutnbutorship. Husiness was so good, Harry's brother, Fred, 


joined the company 


In 1930, following the death of John Hendricks, Harry 
ind Fred formed their own partnership and expanded the 


business by taking on an oil jobbership 


Iwo vears later they built a fine service station on Route 
66. But, in spite of their good location, they found that they 
weren't getting the transient business they should. A little 
investigation disclosed that many tourists on Route 66 were 
traveling with the famous Conoco Touraide and as a 
commequence were looking for Conoco stations. So, in 1937, 


the Hendricks Brothers changed to Conoco 


Almost immediately their highway station showed a re 
markable increase in sales. Deliveries to farm customers 
increased, too, thanks to the extensive advertising of Conoco 
Products in farm papers. And the broad advertising program 


in national magazines, newspapers, billboards, radio and 


television has kept all sales growing and growing, especially 
since the introduction of spectacular new Conoco Super 
Motor Oil 


Today, the third generation of this pioneering family is 
entering the business. John, the son of Harry, is a practicing 
ittorney, but assists in the management. Carl, Fred's son 
is now an active part of the organization. Both boys plan to 
carry on, together, at that far-off time when Fred and Harry 
retire 


As hobbies, Harry and Fred list hunting and fishing 
ind their farms, which they consider diversion from business 
Both are Past Masters of the Masonic Order, and both have 
been active members of the Illinois Petroleum Marketers 
Association for many years 


Continental Oil Company, also a pioneer, is proud to 
salute this pioneering family. We think they are typical of 
the progressiveness of all the thousands of independent job 


bers in this country, who are so much a part of the entire 
oil industry. 


And we'd like more jobbers like the Hendricks. We 
believe that now is a fine time for many independent jobbers 
to build more business by selling Conoco Products. If you 
ire interested in a jobbing contract with Continental, why 
not write to the Continental Oil Company office nearest you, 
or to Ponea City, Oklahoma. If you are not within reach of 
Continental's gasoline supply, we would be happy to give 
you information about the possibilities of increasing your 
profits by selling the spectacular ‘50,000 Miles—No Wear” 
oil, Conoco Syper, in any of the 48 states 


Advertisement 
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Jobber Problems Discussed in Detail by API 


By LEONARD CASTLE 
NPN Midwest Editor 


CHICAGO Jobber problem 

omplaints, and their po 

ion, were brought sharp! 

Monday at the annual me« 

API's Marketing Div 

A throng approaching 

the Grand Ballroon he Conrad 

Hilton (Stevens) H I vear John 

Harper, chairman of the Nz nal Oil 

Jobbers Council, and Robert W. M 

Dowell, president of Mid-Continent 
agree that problem IVolV 

ng jobber and supplier 

olved within the industry on a ba- 

sis of mutual trust and understand 


Oil Corp 


ng 

Third speaker on the Marketing Di 
ision program was C. L. Burrill, di- 
rector of the program division, Pe- 
troleum Administration for Defens« 
who presented a supply and demand 
forecast for 1951-52 winter and th 
year 1952. (See page 30 


In what amounted almost to a for 
on jobber problems, both Mr. Har- 
er and Mr. McDowell discussed, in 
varying degrees, the issues of jobber 
supply 
ercial consumer accounts 
Mr. McDowell, in one of the most 
forthright 
practices to be delivered by an inte 
grated company executive at the API 
n recent years, declared that 


nargins stability, and com 


discussions of marketing 


Hits Craze for Volume Too many 
yf the bad practices of a decade ago 
have recently been showing up in the 
form of excessive subsidies, extrava- 
gant expansion, and many of the ol1 
symptoms of the easily recognized 
raze for volume 

Mr. Harper declared that integrated 
ompany executives should 
nize that the surest way to eliminate 
the current attacks against ‘big busi- 
further the ideals of 
free enterprise is to adopt the policy 
f marketing through Independents 
ust as widely as possibl« 

Mr. McDowell said he has been 
more than ordinarily disturbed of lat« 
because of growing rumblings of dis- 
ontent from certain segments of th 
ndustry 


‘recog 


ness’ and 


In all frankness,” he said 
state that, personally, I f« 
mature observation, that we nee« 
lividually and as an industry 
vitalize and re-educate our 


forces.” 


Sales Policies Destructive—_Mr 


VEMBER 7, 195 


Dowell said he was afraid that son 
of the industry's selling during the 
last 12 to 18 months would not qua 

fy as being very intelligent ome f 
clean, and 
the direct and indirect result has cer 
tainly been destructive to 
kets throughout the nation 


it certainly hasn't been to 


many mar 


*“T believe it to be the responsibilit 
as well as the legal right, if y 
Please f everyone engaged in bu 
ness to try to do so at a profit Mr 
McDowell said I am sure you, to 
believe in this because this is one 
the cardinal principles upon whict 
our great country and our industr 
have been built. Those of us direct! 
engaged in marketing certainly kr 
that profits are not only desirab! 
but absolutely necessary if we 
maintain the quality of products and 
the type of transportation and dis- 
tributing facilities that the American 
public have learned to expect of us 


are to 


Turning to a discussion of jobber 
profits, Mr. McDowell noted that 
many jobbers individually and through 
most of their state associations have 
about the 
inadequacies of margins on some or 
all of the principal ;products they are 


been quite vocal recently 


selling 


Margins Are Individual Problems 
tasically, Mr. McDowell said, he be 
lieves that prices and margins are 
matters that must be settled by the 
individual suppliers and their custo- 
mers—and the laws of the land so 
dictate. But, he continued I believe 
it is fundamental that suppliers must 
be realistic about the prices they 
charge their customers, because if 
a jobber or dealer is not operating at 
a profit, he is not going to be a sat 
isfied customer and, in fact, he will 
soon go broke and the supplier loses 
a customer 


“On the other hand,” Mr. McDowell 
commented, “it is equally fundamen 
tal to suggest that buyers must be 
realistic about this matter of price 
and must not always expect their 
supplier to be willing or able to per 
manently carry an umbrella over their 
business activities 


Mr. McDowell said it was a definit« 
belief of his that prices and margins 
of profit, over a period of time, are 
set by competition and the buyer or 
seller who refuses to recognize this 
basic principle will sooner or later 
find himself either losing his business 


on a high price structure or losing 
his shirt with large volume on a low 
price structure 

Mr. McDowell declared that the in 
dustry also should give serious con 
sideration to the policy of some con 
panies of selling commercial consum 
er trade on lower price schedule than 
that on which they sell to jobbers 


Except to the extent that th: 
Robinson-Patman law or some other 
legal restriction might have a limit 
ing effect upon this matter, it seems 
to me that if we do actually believ 
in the concepts of fair dealing and th 
maintenance of proper competitive 
price levels between the various seg 
ments of trade, then, as suppliers 
both large and emall, we should giv 
serious consideration to the solution 
of this complaint 


Hard to Justify — “Speaking per 
sonally, without any attempt to ‘gild 
the lily’ or to embarrass any of my 
competitors, I have never been quit 
able to figure out how I could explat: 
or justify that sort of policy to a good 
jobber customer of mine 

Another problem disturbing the job 
bers, Mr. McDowell said, is the sta 
bility or permanency of their source 
of supply. Wherever this is a factor 
‘suppliers should think very seriously 
before they cut off old customers just 
for the sake of shifting supplies from 
one class of business to another 

Mr. McDowell said he was con 
fident that all the important prob 
lems and differences will be solved 
and offered “this one additional ad 
monition, particularly to our jobber 
friends who oftentimes and justi 
fiably so, become impatient about 
some of these matters 


I think you do the industry an 
injustice and I suggest to you that 
you endanger your own future by con 
tinuing to run to Washington for th« 
answer to your problems, because you 
are simply inviting increased govern- 
mental meddling in business, and 
history teaches us that politicians 
once they get their hands into busi 
ness, are very loath to remove them 


Operate through Independents Mr 
Harper, in urging integrated com 
panies to market as widely as possible 
through Independents, declared that 
Independent marketers are important 
to the oil industry for these reasons 


Because they contribute numer- 


ous marketing innovations, because 
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they win the good will of the public 
through their local appeal, because 
they create healthy competitive mar 
kets, because they simplify and 
centralize labor relations 
the call for government regulation is 
at a minimum when they are 


de 


and because 


pros 
perous and active 
To promote these functions of Inde 
pendent marketers, Mr. Harper listed 
this four-point program to supplying 
mpanies 


1. An increase in the trend to 
listributor sales 
> 


2. Maintenance of an adequat« 


supply of unbranded gasoline and 
fuel oil for normal requirements 
if jobbers 

1. Institution of sufficient pro 
fit ratio to renew the incentive 
of distributors 
gasoline 


particularly on 


‘. Establishment of a higher 
plane of business ethics in the 
marketing division of the oil in 


lustry, with mutual respect and 


consideration and desire to re« 
ognize and settle all differences 
in a legal fashion within the 
dustry 


Mr Harper said the integrated 
companies should ask themselves the 
question, do the advantages of direct 


operatian outweigh the prefer 


ence of the public to deal with 


small 
businesamen 


nan atmosphere of free 
enterprise 


Here lies the crux of the situ 
ation Mr. Harper declared There 
* much talk of free enterprise 
throughout our industry but this 
simple method of supporting its ideals 
has not been vy 


isualized in its true 


significance 


One influeptial executive should 
lesignated in each inte grated « 
to study this mecept, in con 
ton with the public 
partment and he 


n charge 


om 


relations de 
should then be 
f this phase of the cam 
operations We Independe 


nts 
mat there is a 


fundamental con 
between the direct and the dis 


butor- jobber perations of the 


ajor company 


Until there is a top 
ffictal dey 


‘ting his full time 


energy 
Udgment and 


enthusiasm to this 
method of distribution, the cards will 
be stacked against us 

Mr. Harper said there | 


is no room 
for doubt concerning the importance 
f 


f Independent markets in the pro 
motion and maintenance of healthy 
competition 
During the past six months caso 
wars have been ravaging 
of this country This 
oes prove that there is 
all right but is it 
healthy Mr. Harper asked 
The best brains have been trying 
figure uit the causes and solu 
ns af this malady so that it is not 


»> give you a learned discourse 


on the subject. It will be granted as 
a basis for discussion, however, that 
there are two extremes of status in 
marketing conditians: first, the seeth- 
ing price war and, second, complete 
conformity to the specific price struc- 
ture of branded products 

Both of these situations are far 
from healthy competitian 

Unbranded Supply Needed Mr 
Harper said that for the health of 
the oi) industry, provision always 
should be made to supply unbranded 
marketers who service “the bargain 
hunters” of the gaaoline-buying pub- 
lic 

There are undoubtedly many char 
acteristics discernible in the gasoline 
buying public And the bargain hun- 
ter is definitely an example of one 
Economic conditions frequently in 
crease the importance of this charac 
ter 

When times are prosperous, this 
type may be in the minority; but 
when the swing goes the other way, 
somebody will surely cater to him 

For the health of the industry 
therefore, there should always be 
provision for satisfying this demand 

Dealers and distributors can cope 
with it to some extent,” Mr. Harper 
said, “but the jobber is the boy who 
can really handle this class of trade 

Doesn't it seem like a wise pro- 
vision for there to be jobber-market- 
ers of unbranded gasoline throughout 
the country to take care of price 
buyers” 


Oil May Have Met 
With New Demand 


CHICAGO small in- 
crease in domestic oil demand experi- 
enced during third quarter of 1951 

makes one pause to consider whether 
the major impact of the defense pro- 
gram upon civilian petroleum de- 
mands has not already been exper'- 
enced Cecil L gurrill, PAD Pro 
gram Division director, said Nov. 5 


telatively 


Perhaps from here on increases in 
petroleum demand which can be ex 
pected under the 
will be, at best, no more than normal 
growth he told an API Marketing 
Division session 


defense economy 


Mr. Burrill presented supply and 
PAD 
Program Division (see table p. 31) 
overing 1951-52 winter months and 
year 1952 


lemand forecast prepared by 


Winter Forecast After consider 
ing the general level of business ac- 
tivity, the probable numbers of oil 
nsuming units in place, the effect 
if the Iranian crisis, and probable 
military requirements, it is believed 
that the total demands for crude 


and products during the winter 


“If they are well established and 
skilled in marketing, they will satisfy 
the public's desires without going to 
destructive excesses. There are many 
instances where these Independents 
do a better job than their integrated 
competitors and have to.” 

It is easy to say, Mr. Harper as 
serted, that “the other fellow should 
take care of this trade, but in plenty 
of instances there is no other fellow 
and in such cases the welfare of all 
concerned would indicate a vital need 
for the preservation of this essential 
element which stabilizes markets and 
guards against either extreme of un- 
healthy competitian.” 

Mr. Harper said Independents be- 
lieve the best method of settling dif 
ferences is within the industry but 
when time passes with no changes 
“the Independents are fed up with 
the battle and finally are forced to 
the conclusion that the only hope for 
fair play is government regulation 

Mr. Harper contended that distri- 
butors feel sincerely they are not re- 
ceiving a fair share of industry prof 
its. Expenses and costs of every kind 
have gane up he pointed out, prices 
of petroleum products have increased 
but margins on gasoline have re- 
mained the same 

‘Either integration must accept the 
responsibility to facilitate free com 
petition on an equitable basis or it 
will be severely attacked Here is 
the whole case on divorcement,” Mr 
Harper declared 


Peak Defense Load 
Rises Normal—PAD 


months (last quarter of 1951 and first 
quarter of 1952) will ameunt to &,- 
088,000 b/d, which is 7.4% more than 
the amount consumed during the pre 
vious winter season. It is estimated 
that distillate fuel oil demand during 
this period will amount to 1,714,000 
b/d, which is 12.4 
last 


more than during 
These estimates, of 
course, are based upon the assump- 


winter 


tion that temperatures will be nor 
mal.’ 

By comparison, Economics Commit 
tee of Independent Petroleum Assn 
of America on Oct. 22 forecast a 6.6 
increase in total demand for 1951-52 
winter over 1950-51 period, and 
crease of 9.9° in distillate fuel de 
mand 


Forecast for Year 1952——‘‘For the 
year 1952 it is believed that the total 
demand for crude oil and products in 
the United States will average 7 
775,000 b/d, which is approximately 
14 IPAA forecast 4.2%) more 
than is expected during the year 1951 
when total demand will probably av 
erage 7,445,000 b/d. Increases in the 
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major products during the year 1952 
over the current year are expected 
to be 6.5% (IPAA 4.8%) for gasoline 
48% (IPAA 7.3%) for kerosine, and 
72% (IPAA 69%) for distillates 
with a 1.3% decrease expected for re 
sidual fuel oil (IPAA 1.6% increase) 

Mr. Burrill asserted that in esti- 
mating demands for the coming win- 
ter and for the year 1952, chief un- 
certainty is the level of domesti 
ilian requirements, adding 

“Although military demands ar: 
substantial, no great change is ex 
pected during the winter months, and 
the impact of the Iranian problem 
may remain relatively constant dur- 
ing the winter and during the second 
quarter of 1952.” 


Foreign Oil__Impact of the Ira- 
nian problem during the first quar- 
ter of 1952 will be determined large- 
ly by the amount of additional «rude 
oil production that can be achieved 
abroad, Mr. Burrill declared. He con- 
tinued 

“On the basis of PAD estimates 
not enough crude oil will be made 
available from the Middle East to 
utilize all available spare refining ca- 
pacity. In that case, it may be nec- 
essary for the United States to sup- 
ply crude oil through diversions, as 
well as petroleum products. Further 
more, no new refining capacity is ex- 


pected to become available abroai 
during the first half of next year ex 
cept that which has already been dis- 
counted to meet normal increases in 
requirements 

“Therefore, the impact of the Ira- 
nian problem upon the United States 
industry beyond the first of the year 
is likely to be of the same order as 
expected during the last quarter of 
1951. It is estimated that exports of 
products to meet the Iranian prob- 
lem will amount to 115,000 b/d and 
that crude oil imports diverted to for- 
eign areas will average 90,000 bd 


during the first half of 1952, but that 
these exports and diversions will not 
be required after midyear 

In a glance at longer run problems 
Mr. Burrill stated the U. 8. oil indus 
try has now reached a point wher: 
pipe lines must be constructed before 
more crude can be made available ani 
that the margin of refining and pro- 
ducing operations is relatively small 
in terms of future requirements 

It is not prudent to rely upon such 
small margins of spare capacity at a 
time when we face the danger of all 
out war,” he cautioned 


Training Handbook Okayed by API 
To Help Oil Jobbers and Dealers 


By FRANK BREESE 
NPN Pacific Coast Editor 


CHICAGO--An easy-to-use train 
ing handbook designed to help job 
bers, distributors and service station 
proprietors was approved by the API 
Marketing Division as a highlight of 
the marketers’ training program 

The manual, called Developing 
Your Men Builds Profits’, was pré 
pared by the marketing personnel 
training subcommittees under the 
chairmanship of Ellis J. McClanahan 


U. S. Petroleum Demand and Supply 


(In Thousands of Barreis Per Day) 


Change 
from 
1950 
DEMAND 
TOTAL DEMAND 


Tota 
DOMESTIC 
SUPPLY 

Production 
Natura! Gasoline 


Imports Crude 


DEMAND 


Residua 


Others 


Total Supply 
STOCK CHANGES 
Products 


Crude 


Tota 
CLOSING STOCKS 
M ne of Bbis 

Gasoline 


Kerosine 


CRUDE-RUNS RE 
QUIRED 


NOVEMBER 7. 1 


— 1962 


| Change 
from ist nd K Year 
Q@ 1951 1952 from 1951 


> Change 


Standard Oil of California vice presi 
dent for marketing 

Publication of 10,000 copies to gell 
for $1.25 each (cost price) was au 
thorized by the general committes 

The committee for the development 
of a service program for marketers 
heard a report on ingress and egress 
at gasoline service stations by Ralph 
J. Lehman, assistant chief engineer 
bureau of location and design, Ohio 
Department of Highways. It specif 
ically covered regulations governing 
ingress and egress at gasoline service 
stations fronting on the state high 
ways in Ohio other than limited ac 
cess highways A joint committer 
representing the petroleum industry 
of Ohio and the Ohio Department of 
Highways prepared it 

Since the recommendations in- 
volved a highly technical field, the 
committee decided to take the report 
under consideration so operations ex 
perts of the individual oil companies 
could study it 

Mail vote on adoption was to be 
taken within 30 days 

Objectives in regulating egress and 
ingress are: (1) to provide adequate 
protection for pedestrians, (2) to pro 
vide for the proper regimentation of 
vehicular traffic and (3) to secure 
uniform application of the adopted 
reguiations. (See detailed story on 
p. 37) 

Purpose of the training manual is 
to streamline a training program to 
replace catch-as-catch-can methods 
which were termed inefficient and 
costly 

Payoff of a good training program 
said Mr. McClanahan, is “happier 
workers, better utilization of time 
and improved service to the trade 
plus higher profits 

Contents of the handbook include: 
Four steps in setting up a training 
program, an outline of various meth 
ods of training, a description of train 
ng aids, details about the three seg 
ments of marketing— management 
bulk plant and service station per 
management 


sonnel a review of 


31 








APi MEETING 





study the advisability f having an Gulf, chairman), fuel oil 
LP-gas subco iJ. L. Minner, Shell, chairman 
subcommittees logs control methods committe 
ittee (Brown Ulrope, Esso, chairman), and 
chairmar service ing personnel training 
H. G. Meader (Mr. McClanahan, chairman) 


Rising Tax Burden, Federal Controls 
Threaten Industry, Security—Porter 


By NPN Staff Writer It can thus be seen,” said Mr. Por 
CHICAGO The American Petro ter that ir freedom to use the 
Institute heard fror ts pres money generated in our own industry 
Frank M. Porter, at the annua is being seriously curtailed. No indus 
here this that “steel! try can long survive when borrowings 
he« , e very essen replace re-investment of earnings 
but th ‘ sing tax bu Earlier at a lubrication session 
vernme! is are nov sponsored by API's marketing div 
ing that ! sion, much the same note as that 
; - p h l prospe . sounded by Mr Porter had been 
API additional quantities of oi struck by Willard F. Rockwell, board 
untry are good. said Mr. Po chairman of Rockwell Manufacturir 
arb ser nmitte t ndustry will be powerless t Co., Pittsburgh 
t t those reserves available “with How Mr. Rockwell asked 


oney, material, and manpower any businessmen forecast ecor 


The handbook was previewed | B 


is a fact, he declared in an ad trends when the government is re 
prepared for delivery at th ceiving the highest and severest taxes 
7 general session, that “there on profits ever known in peacetime 
bably more freedom as we know and is demanding still more? How 
t a barre! of oil and a ton of steel can a businessman forecast results 
than in all of the high hopes which in his own business when he is not 
may have once held for peac« sure what allocations he will receive 
ugh international co-operation of essential materials for the next 
and diplomatic negotiations three-month period? 
Mr. Porter said the industry next At NPN press time, attendance at 
ar probably will be required to pay this big annual meeting of the API 
t taxes “in the order of two bil was in a fair way towards smashing 
ollars r even more while at all records 
same time having to make capi Through Monday evening 5,129 had 
expenditures probably well in registered and late arrivals uesday 
ss’ of that amount promised to send the total past th 





GAS= OIL | 

















fORT 


You can close the hood now—I'm finished putting the oil in! 
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record 5,246 chalked up in 1948 Ac- 
tually, more than 5,400 registered 
for last year’s session in Los Angeles 
but ladies were counted then for th« 
first and only time.) 

In his prepared address, President 
Porter struck out hard against the 
proposed production of synthetic liq- 
uid fuels, saying the U. S. “cannot af- 
ford the luxury of wasteful and un- 


necessary uses of materials and man 
power 

“At this time,” he said, “with the 
great amount of unexplored futur: 
petroleum prospects which we have 
for the production of natural crude 
oil and gas, the building of commer 
cial synthetic plants is an unwarrant 
ed use of capital, labor and mater 
als.” 


Knudson Sees Big Industry Job Ahead 
In Review of Oil Transport Facilities 


By JAMES K. KNUDSON* 
Defense Transport Administrator 
The task now facing us is mainly 
one of producing and delivering. The 
latter involves moving the products 
of the industry of millions of people, 
and millions of people themselves, to 
the places where they must be and 
at the times they must be moved 

This vast undertaking poses a spe- 
cial problem for the petroleum indus- 
try For, not only must petroleum 
and petroleum products be transport- 
ed by water, rail, air, highway and 
pipe line, but the very vehicles that 
do the transporting must, to a very 
large extent, be kept supplied with 
the fuel essential to the making of 
these deliveries 

If petroleum is indispensable as in 
the last war, it is a thousand times 
more indispensable today when many 
new mechanical instruments of de- 
fense have increased the need for all 
forms of petroleum to an unprece- 
dented level 

In the last war the government's 
petroleum transportation effort was 
carried out with the superior execu- 
tive assistance of men who stand 
high in the oil world: Fayette Dow 
and Dick Lamberton, and Porter 
Howard, and Joe Keller, and Sam 
Niness, and many others We are 
glad to be able to say that several 
of these men are back with us at 
DTA and helping with emergency oil- 
carrying problems 

But that’s enough word play. Let's 
take a look at the actual status of 
petroleum-hauling facilities as they 
now appear to us at DTA 

Tank Cars First, railroad tank 
cars: Under the spur of a DTA-spon- 
sored tank-car construction program, 
there are approximately 10,000 cars 
on order with builders. About 4,246 
have already been delivered this year 
We believe that the cars on order 
represent the foreseeable needs of the 
petroleum and other industries using 
tank cars 

New tank cars have been ordered, 
as new plants have been built, to care 
for the added production. The main 
problem is to get the cars on order 


Partial text of paper presented ¢ 
Group Session of API N 
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built and in operation as soon as pos 
sible 

Such tank-car shortages as develop 
will be of two kinds 


1--Where new production fa- 
cilities are completed but new 
tank cars have not been built 
although on order 


2— When unusually high sea- 
sonal peaks develop; for ex- 
ample: extremely cold winter 
weather with icy roads, frozen 
waterways, deep snows, etc 
which increase the need for 
heating fuels and decrease the 
ability of transportation to de- 
liver them 


Unless uneconomic surpluses are 
to exist at other times, enough tank- 
car equipment to serve in such emerg- 
encies completely will never exist. If 
car-building facilities can be oper- 
ated at capacity, we shal! have no 
serious tank car shortage this winter 
for petroleum. PROVIDED: We have 
the utmost co-operation from your 
industry in loading cars promptly and 
having them released by your con- 
signee promptly when unloaded; and 
provided also that some unforeseen 
international development does not 
change the whole picture overnight 

If other forms of transportation 
should fail (you remember that move 
ments of oil by coastwise tankers 
were substantially reduced during the 
last war) and railway tank cars are 
suddenly called upon to replace or 
augment other forms of transport 
there will not be enough tank cars to 
go around 

Water Transport.Our Waterways 
Transport Division has made a thor- 
ough survey of the water transporta- 
tion requirements of the petroleum 
industry for the next two years. We 
feel that the existing fleet of tank 
barges, together with the present rate 
of new consruction now under way 
(which has been advocated and sup 
ported by DTA and PAD), will ac 
commodate the demands placed upon 
the petroleum industry 

We are fully aware, of course, of 
the tense Iranian oil situation. In 
this survey allowance also has been 
made for the possibility that the 


Iranian supply may be completely 
cut off 


Under the construction program 
sponsored by DTA, since the first of 
January 72 petroleum river barges 
have been built; 53 are still under 
construction; 199 are on order To 
propel those and other barges, 44 
new towboats have been built since 
Jan. 1; 47 are still on the way and 
21 are on order 


Tank Trucks During the last war 
highway tank trucks had their first 
opportunity to demonstrate their aljl 
ity to do a fine hauling job. The pro- 
gram for tank-truck building to meet 
the needs of the present emergency is 
now well under way 


During the first six months of 1951 
2,867 tank trailers and semi-trailers 
were built. National Production Au- 
thority expects this rate of building 
to continue through the year-—‘which 
would mean a yearly production for 
1951 of 5,500 units 


Accurate data as to the size of the 
present tank truck fleet are not avail- 
able, but tentative figures on our sur 
vey of this industry group indicate a 
rapid and substantial expansion of 
that fleet since 1944. Based upon in 
creased registrations since the date of 
the rather comprehensive report of 
ODT, which was made as of Aug. 31 
1944, it appears that we now have a 
tank fleet--private and for-hire com 
bined-of approximately 30,000 trac 
tor-trailer units and over 15,000 single 
truck and truck-trailer units 


Further evidence of the growth of 
the tank truck fleet is revealed in tne 
fact that the Class I for-hire petro 
leum carriers in 1950 transported 
37.9% more petroleum products than 
they moved in 1947. This fleet, to 
gether with a substantial number of 
tank vehicles normally used in local 
distribution service which could be 
pressed into short over-the-road hauls 
would seem to indicate that this fleet 
has kept pace with expanded produc- 
tion of petroleum products and— with 
continued production of new vehicles 
at the present rate is capable of 
meeting our foreseeable highway pe 
troleum transport needs 


Regulations for Safety The diver 
sity of requirements among the sev 
eral states, federal regulations and 
codes presents quite a problem to the 
shipping public, and will continue to 
do so unless uniformity is attained 
We believe that it can be attained 
through conscientious efforts to pro- 
duce and support reasonable require 
ments 


The Interstate Commerce Commis 
sion has been striving to keep its reg 
ulations reasonable, and has avoided 
imposing unnecessary’ restrictions 
The scope of these regulations some- 
times is governed by the frequency of 
accidents, failure of containers and 
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relationship con 
ur respective orgar } ‘ ! their 
harmonious relatior 
nt ageticies is , lav . . battles 
and 
oducts; you will have 
ur battles don't make 
mt-page headlines, becaus« 
mething which passes 


se or pipe, and pe 


Industry Co-operation with Farmers 
Called Vital to Nation's Agriculture 


DON LERCH® hungry profiteer wh : mportant 1 
" : portant n 


mW / 40 Re Porter : . . a : r ee ; ~_ : 
every because 
y blar is which are 

The Ouse’ blame informal 
whe blames the far vot lu » the basi 
er, who blames OPS, who blames our leaders 
ngress, which blames the farmer 
und packer, and the circle begins An urgent goal of the Administra 
pel tion at present is price stabilizatior 
When driven to the wall, nfiany live Some leaders Would snctifice meas) 
fficials in Washington admit anything to get it sa Ge ay 


we were feeding an army ind of stabilization possible through 

lf as large as during the last war yovernment control is political stab 

there would be meat lines two blocks ilization-——not based upon the merits 
of the ase aS much as upon the p 

this, when livestock numbers litical power involved Ho 

are a record high! You figure out votes does industry have 

what would happen if we had a mers The almost terrible 

normal supply, or a short supply hands of a Washing 

f meat on the farn lous nfluenc: 


The Price of It-- How 


f the 


Farmers 
tions 
py ontrols 
whok part Short 
war, they say increased 
the best answer to ir 
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better livestock, 
methods— to 
progress 


The ‘Oi of It—Your industry has 
a major role to play Without the 
jil-driven farm power plant-——with 
180 million horsepower—we would 
surely go hungry Whereas the far- 
mer used to grow his oats, he now 
buys oil. The products of your indus- 
try and the 
agriculture are 


improved cultural 
continue agricultural 


other industries serving 
becoming f mount- 


r mportance in the production of 


reased 
Time and again the, ou can't 
make progress unless people 
stand one another They add The 
consumers hate the farmers, and vice 
thinks the ther is out 
to get him, is charging too much 
Each tries to hinder the other 

That's why it's mportant for all 
of us in this country to carry for- 
ward programs to inform others of 
our part in progress If 
we can show, by reporting facts 
that we, in our businesses, are con- 
tributing to the increase in the stand- 
ard of living, then we shall in the 
end win public support To argue 
otherwise is to have no faith in this 
nation 


under 


versa One 


spec ding 


There is probably no story in 
America which is fabulous 
more amazing—than the record of 
achievement of American agriculture 
It is a wonder of the world. Millions 
of people are alive today because of 
it. We at home are eating more and 
better food than ever before Yet 
most of the time that the farmer 
makes the front page he gets a kick 
rather than a pat on the back 


more 


There are places for a good boot 
we all have them. My point is the 
kicks obscure the progress made by 
the farmer and what it means to you 

You can win friends for the oil in- 
dustry by relating the story of what 
you have contributed to farm prog- 
ress and doing terms which 
can be understood in ery home 

You are doing some of this now 
you can do more You are setting a 
pattern in your public-relations work 
which will develop under- 
standing between town and country 
greater understanding for the impor- 
tant role you are playing in this de- 
velopment 


greater 
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Cost Study Reveals How Oil Barging 
Compares with Pipe Line Competition 


By J. W. HERSHEY* 
Commercial Petroleum 
& Transport Co. 

The remarks which are to follow 
apply only to the 
self-propelled tank barges and their 
related towing power 


operation of non 


particularly as 
such operation applic he western 
river area including Intra 
al Canal 

The only opportunity r marks 


this subject t 


‘ 


coast 
utstanding 


pendent 


mstantiy 
faster and larger 


expandi: 


g in the coastwis« 

The second feature w 
Lhe unremitting 
operator of this type 


attenti 
ipment 
is the harsh necessity of defending 
himself against the 
travagant requirements and restrictive 
regulations and taxation by branches 
of the federal government 

Complementary and Competitive— 
The relationship between the com 
peting pipe line and inland water 
craft is complex in that the two media 
are frequently both competitive and 
complementary with respect to the 
same movement 

The effect of the greatly expanded 
crude-oil pipe line network from West 
Texas to midwestern and northern 
refineries is also difficult to appraise 
with any exactitute. Insofar as ex- 
panding refining capacity supplies 
product market from this new source 
of long-haul crude—-which markets 
were formerly served by shipments 
from the Guif—a net diminishment 
of barging capacity requirements re- 
sults 

However, there are some instances 
f northern and midwestern refiners 


imposition of ex 


at meeting 


ansportatior 


building new river terminals for the 
purpose of supplying markets both 
up and downstream from plants 
which have been expanded on new 
pipe line crude. In these instances an 
additional demand has been created 
for shorter voyages, but in sizeable 
volumes 


" 
because 


unquestionably, the pips 


biggest single industrial 
ing the c nued devel 
the petroleum barging in 
which 


ce ana 


, 


situation i ne 


Economic Comparison There exist 
lines, which parallel the 
arter Ss wh h aft< T } 

t make dir 
< ‘ ends fr 

rex Mississ 
ficksbureg hence a mas the 
Mayersville, Miss., and north 
Cincinnat One of the larg: 
purchasers in the Louisiana 
Mississippi area which formerly trans 
its crude oil by barge to Cu 
s a co-owner of this pipe line 
has diverted i 
from the 
Another company in the same situ 
ation, with a refinery in the upper 
Ohio area, has continued to use the 
persistently im 


purchases to 


the pipe ling river 


waterway and is 
proving its floating equipment. The 
degree of circuity between the Vicks 
burg area and Cincinnati is about 
average comparing river mileage 
with pipe line distances 

The table below gives the operat- 
ing costs of large, modern, stream- 
lined tow units as applied to voyages 
between Mayersville and Cincinnati 
The costs plus profit equal to 7% 
return on investment are compared 
with the pipe line tariff in an effort 
to arrive at a true relationship of 
the costs to the shipper of the alter 
native methods 

In order that no false conclusions 
be drawn from the comparison, it 
must be borne in mind that the con- 
ditions under which barges can com- 
pete with jumbo-sized pipe lines ar 


very closely prescribed. The marine 


Barge-Pipe Line Cost Comparison 


“dayersville to ( incinnati 
* Mileage 

Tariff plu 

Miles per t 


**Estimated 


By Pipe Line My River 


$0. 204 
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yperation 


low 
the 

naling c« ‘ I v all cost 
rine transportation is so amal! 
except for very short voyages 


that even should the terminaling 
much as 4 or 


bbl the yver-all charge to 


sts nerease by 


would still be favorably 
the tariff of a pipe lin 
at such a reduced volume 


matter irrent interest 
of the shortage 
he results of 

required for 
and boats and barges 
equivalent volumes of refined 
Fortunately 

available from 


by a company 








PRINCIPAL UNITS of Gulf's new 60,000 b d fluid catalytic cracker at Port Arthur 
Texas, put om stream Oct. 22. Lett w right are the fractionator, reactor, regenerator 
and catalyst storage drum. Said to be world’s largest cat cracker, it will produce in 


gredients for omotive and aviation gasoline, home fuel oil and synthetic rubber 
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ab 
1000 ¢ 


ess than 


Another 


reas n ne f residual fuel 


Cargo The sizabl 
cially the stee] mills 
the barging industry one 


ce « cargo in which direct pi; 


ne competition is not a factor, and 


there appears to be an increasing 


number of t 


led barges going in 
his service Current studies by 
various industry and government bu 
reaus conclude with expanded est 
nates of this trade in the future. At 
least one ympany ships its lubricat 
ng oil requirements in solid integrated 
tows of 5,000 tons, and there ar 
many movements of smaller quant 
ties 
On the Defensive Line — Turning 
our attention to those problems whict 
require mstant and unstinting d 
fensive effort on the part of the 
land carrier industry, we find our 
selves beset with the efforts on a 
regulate, to er 
franchise, to tax, to license 
l, and to 


sides to inspect, to 

persor 

m pose lirect taxes 
marine operations 
speaker's impression 

mtract bulk oil ca 

nain share of the effort 

lefending our ndustry 

velopments is falling 

oil; whereas ‘ 

shipper nstances, eith 

joes no pre ate that his wate 

transpor being er 


langere or else he does not fe 


rates are 


that it l within his province 
is doubtful whether 
posed legislative at 


tacks again this 


industry can be 
restalle he future without cor 
siderable pr t ) the large pe 


troleum 


field of 
| linatory taxe 
and tolls « h ze industry, the 
railroads hav their tremer 
dous propagand: gram and 
vert , cal ign into the fields 
has been cor 
stant and tremendous pressure 
npose some of user-tax on 
land mar Despite tl 
fact that the principle of the freed 
one of the ve 
t be enunciated in legislat 
by Congress, the railroads persist ar 
attempt to reverse this av red priz 


of navigable waters is 


ple by taking their 


the 
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flows are in conflict, a potential a 


Uniform Rules for Station Entrances cident area exists and consideration 


must be given to this condition in the 


Listed in Model Highway Regulation ees SF See Ere 


Liet 


Fror these studies the committer 


CHICAGO. A tey ward es ments as an AASHO recommendatior 
uniform egulations gov Development of the Ohi regula 


regulations, the text of 


ingress and eg? at gasoline tions was begun back in 1946 by the 

ice stations on i uighways state highway department, and later 
as taken her: or at a sessior became the joint project of the high 
the API Committee for Develoy way department and the 1 industry - 
nt of a Service rogr for Mar n Ohio proaches or curb cuts on public prop 


} 
eters To obtain data upon which to bas 


“I1—Purpose: The basic considera 
tions that shall govern the location 
vd lesign of service station ap 


erty shall be 
a The regimentation of 
vehicle traffic into and out 
vice stations 
b To facilitate the safe 
movement of pedestrian traffic 


Representing a joi mittee o a practical and effective set of regula 
4! industry i } ud the Ohi tions the cor ittee selected several 
epartment of i i Ralph J typical locations of service station 
ehman, assistant chi igineer, Bu and arranged for traffic studies. After 
eau f Location and Design, Ohi assembling and reviewing these first 
epartment f Highways gave a ‘ata, the results were so different “2? — Definitions: Sidewalks as 
aper outlining regulations governing from those anticipated that the oil used herein shall mean a permanent 
station ngress an egress industry collected data from many hard-paved walkway, continuous for a 
state highways which already ther locations to supplement and reasonable distance and an integral 
have been adopted by the highway further substantiate that derived from part of the highway development 
epartment in Ohio and became ef the first group of outlets for use of pedestrians only 
ctive Nov. 1 Then traffic flow charts were pre Stabilized material’ as used here 
Next step, according to Mr. Leh pared, and accident records were an in shall mean any aggregate such as 
an, is to submit the regulations as alyzed to see whether ingress and gravel, stone slag. or mixtures of 
proposed recommendations to the egress at service stations contributed such aggregates with soil, placed in 
AASHO (association of state high to accidents. Though the committe uch a manner as to provide a 
vay officials) and the Highway Re was unable to obtain evidence prov mooth, stable, all-weather surface 
search Board, with the hope that ing the contention that traffic in and not subject to raveling 
AASHO will in turn offer the regu out of a station creates a critical con Approach’ as used herein shall 
lations -with any justifiable modifica dition from an accident viewpoint, it esignate that section of the roadway 
tions—-to all state highway depart lid conclude that wherever traffk nght-of-way between the pavement 





DESIGN CONTROLS 
FOR 
GASOLINE SERVICE STATION LAYOUT 
AT 
HIGHWAY INTERSECTION 


CONDITIONS 
INTERSECTION ANGLE 90° 
CORNER RADIUS OF PAVEMENT EDGE 25 
WITH SIDEWALK 
WITH ALLEY 














90° ANGLE INTERSECTION would have this application of proposed regulations 
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be more than 25 ft the nearest lane of traffic moving u 


perpendicular t the the desired direction and be regiment 
edges ed within this lane before crossing the 
If no sidewalk exists intersection 1 


r 


proceeding along the 
orary approaches natruc highway 
tabilized material optional b The interior angle be 
axis of an approact 
extended property line and the center line of the 
f , 7 


not less than 15 way shall fall between 45° and 
perpendicularly fron oO 


the owner may be built be tween the 


road 
t 


ended highway pavement “he width f all ay 
line. Where curb or high proaches shall not be greater 
paving is laid on a radius at than 35 ft. in the throat of the 

Where a gan 
~ w intersection of the highways approach 


measured at right an 
tb approach shall start a per gles to the axis of the approach 


pendicular distance back from the Where approach and 


. highway 
extended paving or curb line pavement meet, flaring of the ay 
equal to the radius of the curb or proach shall be permitted to al 
easy turning of the ve 
shall not be less than 15 ft. but hicle either into or out of the 
need not be more than 25 ft If service station 
permanent type sidewalks are later onstructed (id) Where the 
urb cuts shall 


paving, except that this distance low safe 
Wair 


flared edge of 
as an integral part of the high an approach controls the turn 
rer to the interse: way development, the property ing radius of a vehicle entering 
adjacent pavement wner shall relocate such ap the service station by a right turn 
highway than the proaches to comply with the rules from the adjacent outside traf 


laid down in paragraph (a) of fic lane of the 
perty line with the th 


resection of the ex roadway, the ra 
pr s section 
ed f the pavement, ex 

t th 


dius of that edge shall be as long 
“4—Approaches: (a) The locations as practical to provide a free and 
listance of the and 


1 angle of an approach in relation safe turning movement but 
ntersecti ‘ t the highway intersection shall be not be 
r curb line uch that a 


shall 
less than 3 ft The radii 
ther approach edges shall 


over 20 ft. long. The 20 


vehicle entering or lea of all 
ng the te may turn out of or into it be 


Design Controls for Station Layout at Highway Intersection 





CONDITIONS 
INTERSECTION ANGLE - ACUTE 
CORNER RADIUS OF PAVEMENT EDGE 25° 
WITH SIDEWALKS 
WiTH ALLEY 











ANGLE INTERSECTION would have this application of regulations 
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ft flaring radius is desirable 
where the flared edge controls 
the turning radius of a vehiclk 
leaving the station and 
entering the adjacent 
traffic lane by a right-hand turn 
Where limited frontage of the 
property to be improved prohibits 
the use of a longer flaring ra 
dius, a minimum 3 ft. flaring ra- 
ius may be used on all aj 
proach edges 

(e) Where public alleys ad- 
join service station property, ap 
proaches may begin at the far 
side of the alley, and if so used 
the width of the alley shall b« 
included as part of the approach 
opening 
(f) If no sidewalk exists, ap- 

proaches may be built with a 
stabilized material as defined 
herein, or with a higher type ma 
terial, optional with the owner 
“5—Intermediate Islands: Between 
all approaches, there shall be inter 
mediate islands of sufficient length 
along the highway but not less than 
6 ft 

“6—Safety Curbs: Where side 
walks exist, safety curbs of concrete 
or masonry and not less than 6 ft 
long shall be provided along the 
right-of-way line between approaches 

“J—Pump Island Location: 
line pump islands shall not be nearer 
than 10 ft. to the right-of-way line 
All automobiles being serviced on the 


service 


yutsice 


Gaso- 


service station property must be so 
located that no part of the vehicle ex- 
tends beyond the right-of-way line 
“8—Highway Dividers: When a 
highway is divided by a raised or de 
pressed median or traffic control lines 
the design of the openings across the 
median or traffic control lines will 
be governed by factors influencing the 
design of the intersection 
“8—Permits: A permit must be 
obtained before an approach to a 
service station is constructed The 
application for a permit shall be made 
to the director of highways through 
the division engineer of the division 
having jurisdiction. The application 
shall be accompanied by a detail 
plan showing all the proposed con 
struction affecting traffic movements 
“10—Right of Appeal: In any un 
usual cases where application of these 
regulations works an alleged hard 
ship, the applicant and the highway 
division having jurisdiction may make 
modifications consistent with the basic 
consideration stated in paragraph 1 
If they cannot agree on modifications 
the matter shall be referred to the 
central office of the State Highway 
Department for settlement 
“ll—Future Kevisions: If and 
when subsequent factual studies prove 
that any article of these regulations 
requires a revision, such revision shall 
become effective by the joint agree 
ment of the parties to the formula- 
tion of these regulations.’ 


To illustrate application of the 
regulations, Mr. Lehman displayed 
nine examples covering three bask 
conditions NPN presents one ex- 
ample covering each basic condition 
as follows 

1--An intersection with an interior 
of 90 


2—-An intersection with an acut« 
angle 


3—-An intersection with an obtuse 
angle 

tegarding application of the regu 
lations, Mr. Lehman said that it will 
be the responsibility of both the oil 
industry and the state highway de 
partment to provide uniform appli- 
cation of the regulations. He told 
NPN, however, that there is no pro 
vision, nor does the highway depart- 
ment have the authority, to set up 
or invoke any penalties for failure 
to comply with the regulations 

The implication is that failure of 
an operator to comply with the regu 
lations at one spot could easily mean 
that future efforts to obtain permits 
and actually proceed with construc 
tion might meet with various delay- 
ing actions 

Mr. Lehman made clear, too, that 
the regulations adopted in Ohio are 
for state highways and would not ap 
ply to limited access highways or 
turnpikes. This type of installation 
calls for special study and considera 
tion 
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CONDITIONS 


INTERSECTION ANGLE -OBTUSE 

CORNER RADIUS OF PAVEMENT EDGE 25 
WITH SIDEWALK 

WITH ALLEY 
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OBTUSE ANGLE INTERSECTION would be affected by the regulations in the manner shown above 
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NPC Reports Synthetic Oil from Coal 
Uneconomical, Shale Worth Attention 


NPN News Bureau 
WASHINGTON-..The National Pe- 
troleum Council made the unqualified 
assertion here Oct. 31 that the pro- 
duction of synthetic liquid fuels from 
coal is “uneconomical 
This report to Interior Secretary 
Chapman was one of the highlights 
of the council's quarterly meeting 
which also saw these developments 


1. Oi! GrowthA study group un- 
der A. J. McIntosh (Socony-Vacuum) 
gave a detailed picture of the magni- 
tude and rapid pace of increase in the 
use of petroleum msuming equip- 
ment in the U. § luring the past 
20 years. Here are some of the sta- 
tistics the subcommittee came up with 
(1930 figures in parentheses unless 
otherwise noted) 

Passenger cars 1951 
42,846,000 (23,016,000) 

Buses—1951 
(47,000) 

Trucks 
(3,643,000) 


(estimated) 


(estimated) 239,000 


1951 (estimated), 9,114,000 


Farm tractors—_1951 (estimated) 
4,266,000 (920,000) 

Domestic oil burners in use—1950, 
5,172,134 (648,500) 

Commercial-industrial oi] burners 
in use—.1950, 44,778 (1935, 176,240) 

Outboard motor boats——1950, 2,567,- 
000 (357,000) 

Airplanes (commercial and private) 

1950, 92,809 (9,818) 

Diesel-electric 
15,340 (77). 

Oil-fired steam locomotives—1950 
5.225 (7,472) 


locomotives 1950 


2. LP-Gas Tight—W. K. Warren, 
head of another study group, told 
newsmen that the supply-demand sit- 
uation for LP-gas is now “nip and 
tuck,” with “no” inventories existing 
at manufacturers’ plants and termi- 
nals. Last year at this time, he point- 
ed out, there were inventories repre- 
senting about two days’ supply, but 
current stocks are about 600,000 bbls 
below that level, due in large part to 
increased demand, plus diversion of 
components to avgas and other prod 
ucts 

Earlier, Mr. Warren's committee re 
ported 

Availability of LP-gas, beginning 
with January, 1952, will be at the 
estimated monthly rate of 380 million 
bbls., compared with 329 million bbls 
a@ year ago, or an increase of 15.7° 

Pressure-car construction has kept 
pace with increased LP-gas output 
In addition to 11,572 cars on hand as 
of Oct. 1 this year and 1,071 cars 
scheduled for completion before Jan 
1, there are also 377 ammonia-pro- 
pane cars programmed for construc- 
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tion this year which “may” be avail 
able for LP-gas hauling 


3. Study Is Vetoed—The Council's 
Agenda Committee advised against an 
NPC study of the steps necessary t 
bring oil to the East Coast in the 
event a war should disrupt or halt 
Gulf Coast tanker movements. It was 
felt the suggested study would get 
into plans and programs which would 
be beyond the “proper scope" of NPC 
action 

4. Underground Storage The com- 
mittee did recommend that NPC ap 
point a group to study and determine 
the most desirable range of sizes and 
weights of oil country tubular goods 
for present needs and the relative pro 
portion of each expressed in terms of 
footage and tonnage 


Another committee estimated ten 
tatively that “in excess” of 100 mil 
lion bbls. of oil products could be 
stored in existing salt formations 
alone, plus as yet undetermined vol- 
umes in such other places as natural 
caverns, mines and shale formations 
The committee indicated that “con- 
siderable” savings in manpower and 
steel would result from utilization of 
underground storage in place of 
aboveground tankage 


Synthetics Battle Meanwhile 
NPC's synthetics report to Secretary 
Chapman stirred up quite a spontane- 
ous controversy, with Dr. W. C 
Schroeder, Interior’s synthetics chief, 
sharply disputing the NPC cost statis 
tics 

The NPC report said the cost of 
just producing a gallon of gasoline 
by coal hydrogenation, in plants with 
a total capacity of 216,000 b/d, would 
be 43.5c a gal.. compared with the 
present wholesale price at the refin- 





Chapman Backs NPC 


WASHINGTON 
Secretary Chapman told NPC 


Interior 


that he would “fight” if neces- 
sary to keep it organized as at 
present. He apparently had in 
mind the report of the House 
Monopoly (Celler) Subcommit- 
tee which recommended that 
Chapman place NPC under a 
government employe as chair- 
man 

Meanwhile, NPC's articles of 
organization have been amend- 
ed to make it officially an ad- 
visory group to PAD. Previ- 
ously, NPC had to wo with 
PAD through its long-time con- 
nection with Interior Depart- 
ment’s Oil and Gas Division 











ery of gasoline produced from crude 
oil of from 12c to 13¢ 

Mr. Chapman was also advised 
however, that, while costs of produc 
ing oil from shale are “still signifi- 
cantly” higher than from crude, this 
source “warrants continued attention 
by the petroleum industry.” NPC es- 
timated that shale gasoline would 
cost 14.7c a gal. delivered to a ma- 
jor consuming area 

In contesting the NPC cost figures 
Mr. Schroeder offered new data of 
his own which indicated a cost figur« 
of only 12c a gal. for gasoline from 
coal and of from 10c to lle a gal 
when produced from oil shal Al 
though these new figures had not 
been studied fully, some NPC mem- 
bers felt that they apparently in 
cluded no allowance for recovery on 
capital investments which would rep 
resent a difference of 20c on a gallon 


Higher Taxes Take Big Bite 
Of Kentucky Standard Income 


LOUISVILLE, Ky Net sales and 
other income of Standard Oil Co 
(Kentucky) increased 12.8% during 
the first nine months of 1951 over the 
same period of 1950, and profit befor+ 
federal and state taxes on income was 
up 0.5% 

However, a statement issued by the 
company showed that an increase of 
246% in federal and state income 
taxes had resulted in a decline of 
19.7% in net income. The company 
pointed out the increase of $1,788,000 
in income taxes is equal to about 68.5 
per share 

lat 9 mos lat 8 moe 
1961 1950 
Net sales and other 

income $174.006.000 $154 .253.000 
Profit before federa) 

and estate taxes on 

income 1.023 000 
Federal and state 

taxes on income om 
Net income 000 
Net income per share 2 6s 


Dividends per share 2.0 


WSSB Sets Interim Policy 
On Labor Welfare Plans 


WASHINGTON Wage Stabiliza- 
tion Board No. 5 revealed an interim 
policy covering certain conditions re- 
garding health, welfare and pension 
plans, pending final determination 

Interim policy will allow a board 
subcommittee to approve the follow- 
ing types of petitions 

1. Where a company has a health 
and welfare plan it wishes to extend 
to other geographical units to the 
company 

2. Where a company wishes to 
extend its health or welfare plan to 
additional small groups within the 
same plant 

3. Where a company is requesting 
approval of minor improvements in 
an existing plan 

Health, welfare and pension plans 
fall in WSB jurisdiction because such 
plans are considered supplements to 
salaries 
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Independents in East Say 0.5 Hike 
In Fuel Oil Price Is Minimum Need 


WASHINGTON Office of Price 
Stabilization continued to move on 
autious and reluctant feet this week 
toward a solution of the East Coast 
heating oils problem with no specific 
target date yet in sight 

Independent marketers told OPS at 
an industry meeting in Washington 
that a OSe per gal. increase for No 
2 fuel oil at New York the figure 
tossed around generally as the prob 
able figure that will be granted 
if they are to stay in 
business and if householders are to 
receive adequate supplies this winter 


a the minimun 


Petroleum Branch Chief O. D. Judd 
said that “nothing in the law or in 
ur approach to the pricing problem 
says we must guarantee everyone 
a profit’ but he assured the industry 
representatives that OPS does not 
want to 


regulate anyone out of busi 


neaa 

Later, Price Administrator Michael 
V DiSalle told reporters that the 
East Coast “rough 
one for OPS. He said that no decision 
would be reached until geographical 
subcommittees, formed from the orig 
nal industry 


Situation is a 


meet and 
nake their recommendations 


committee 


The subcommittee approach was 
tentatively decided on at the industry 
mference, with groups having cor 
on problems probably North At 
lantic, Middle Atlantic and South At 
lantic groupings to thresh out their 

rwn recommended solutions 


The marketers also advanced the 
argument that the increase should be 
xpanded to cover the terminal and 
tank wagon levela by giving them an 
additional O.le each 


Thus, it would be 0.5c at the barg« 
evel, 06c¢ at the terminal, and 0.7 
tank wagon sales 


General opinion of those attending 
the industry committee meeting was 
that an increase of some sort would 
be forthcoming. When, seems 
the big question now 

Meanwhile, OPS revealed that vol 
me of heating oils exports from 
East Coast which brought enforce 
ment investigation did not materially 
affect the domestic supply 
in the area 
ward P 


situation 
Enforcement Chief Ed 
Morgan said, however, that 
sults may be filed against “some 
exporters for violating OPS regula 


tions 


Midwest Increase OPS empha 
sized this week that the recently- 
granted 03c to O0.5c per gal. hike for 
kerosine, Diesel and light distillate 
fuel oils in 12 midwestern states ap- 
plies only to tank wagon sales. Re 
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finers get increase only if they sell 
at tank wagon level 

Contract Question Price officials 
are deeply concerned about question 
that has been raised in connection 
with competitive bidding on local gov- 
ernment contracts 

Arising in connection with selling 
of motor gasoline at a Midwest mili- 
tary installation, the matter involves 
the not-unusual industry practice of 
bidding at an exceptionally low price 
when the supplier has large stocks 
on hand 

Under current regulations, it would 
appear that such a “depressed” price 
prevailing during the base period 
freeze would be the ceiling price the 
supplier may charge to that “class 
of customer in contract renewals or 
future contracts 

Now with the situation different 
and stocks relatively lower, one large 
marketer is contending the situation 
is unfair 

He contends that the sale was, in 
effect, merely a markdown of his 
reguiar price and that it was not a 
sale to a special “class” of customer 
He points out, further, that compe- 
titors who bid for, but failed to re- 
ceive, that contract are “free agents 
and abie to bid on other local govern- 


ment contracts without such a ceiling 
worry 

OPS knows problem is far-reach- 
ing and is being careful to study the 
situation exhaustively before making 
a decision 


New Jobber for Pan-Am 


LOUISVILLE, Ky 
ber in the Louisville area is J. B 
Hutchinson, recently resigned vice 
president in charge of marketing for 
Aetna Oil Co., (an Ashland subsidi- 
ary) Mr. Hutchinson will be the 
first distributor in Kentucky to han- 
die the products of Pan-Am Southern 
Corp., of New Orleans. Pan-Am has 
under construction a new terminal on 
a 7'y-acre site on the Louisville river- 
front, and will establish terminal and 
bulk plant facilities in Lexington also 

Name of the new concern is the 
Ky-Am Oil Co First of a group 
of large stations will open about 
Dec. 1, according to Mr. Hutchinson 


A new oil job- 


Mr. Hutchinson became Aetna vice 
president in 1939 following a career 
neluding service with the former 
Colonial Beacon Oil Co., the Good 
year Tire & Rubber Co., petroleum de- 
partment, and Gulf Oil Corp. He was 
president of the the Kentucky Petro- 
leum Marketers Assn. in 1948 

Pan-Am has established a state dis 
trict office in Louisville and has ap 
pointed U. J 


ager 


Casler assistant man 


Defense Orders for the Oil Industry 


(Issued Oct, 30-Nov. 5. inclusive.) 


List of Orders 


“ — me Stabilization Board 
tnt > Inequit 
or = ‘Oftiee of Price Stabilization 
CPR 22 — 2 Excise Taxes 
CPR ’ mat 19 Excise Taxes 
NPA National Production Authority 
‘ . 


as amended n and 


What Orders Do 
Wage Stabilization Board 


INTER-PLANT WAGE ra ITIES iWR 
B 7 


1T adopted by the Ws 


establiahes 
fards for inter-plant inequit 

s designed to distinguish betweer 

lifferentials, which w remair 

als which may 

nated inder wage stabilizat 


me different 


rity of plants w be 


ey and there will be no appreciable effect 


pet for wage «@ 


Office of Price Stabilization 


FACEISE TAXES AND CEILING PRICES 
flective Nov. 1, 1951, Amendment 32 to CPI 


National Production huthoriy 


nen AND STERL Effe 


>” Order 


tify 
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API's Attention to Marketing Is Healthy Sign 


The way in which the American Petroleum Institute, 
meeting at Chicago this week, is devoting so much seri- 
ous attention and effort to marketing problems, particu- 
larly those affecting the Independents, marks the apparent 
real beginning of the fulfillment of an ambition long held 
by NPN for the API 

For too, too many years there was a disposition on 
the part of those who mainly guide the destinies of this 
industry organization to treat the marketing end of the 
business as a sort of unwanted stepchild, and thus to 
be excluded from any sizeable participation in the affairs 
of the Institute. Indeed, marketing almost was a “thing” 
to be whispered about-—or so it seemed—and as for mar- 
keters, well, it was preferred that they be neither seen 
nor heard. 

The result of this shortsighted attitude was that the 
whole petroleum industry suffered. Problems and sore 
spots developed when they need not have, and too often 
they led to the Independents appealing to that fateful 
court of last resort; namely, the bureaucrats at Wash- 
ington, which only invited more trouble for the industry 

In Chicago this week, however, there were to be heard 
and observed on aimost every hand encouraging signs 
that the old order is rapidly changing 

There is the incident, for example, of John Harper, 
chairman of the National Oil Jobbers Council, going be- 
fore the meeting of API's marketing division, held in 
the Grand Ball Room of the former Stevens Hotel, and 
forthrightly telling the major company executives where- 
in the entire industry might benefit by marketing more 
extensively through Independents. Just a brief spell ago 
he could never have hoped to command such a respect- 
ful audience. All who heard came away the wiser and 
the gain will be to the industry advantage 


Frankness Prevails at Marketing Session 


Then there is the amazingly frank talk made befor 
the same meeting by Robert W. McDowell, president of 
the Mid-Continent Petroleum Corp. Here was a man 
from an integrated company now but with an early 
background that included several years with one of Iowa's 
most vigorous oil jobbers, privileged in open session to 
go right to the heart of many of the problems which 
gave rise to the complaints heard from the Independent 
marketing segment 

It is a sign of real progress that Mr. McDowell should 
be allowed to use the rostrum of the API in such fashion 
to mince no words; to call a spade a spade, if you please, 
and, in the doing, to leave a message which deserves the 
serious attention of every executive of this great indus- 
try. This integrated company president properly bespoke 
a concern which NPN itself has for a long while felt 
at the rumblings from within the industry which denote 
a condition which, unless it is corrected, can only pro- 
voke further unwelcome difficulties. He was even so 
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bold as to dare mention the horrid word “price”, although 
in terms of the need of the jobber and dealer to oper- 
ate at a profit or go out of business, to the everlasting 
detriment of the industry 

And last but definitely not the least of the indica- 
tions of API giving increased attention to marketing 
matters is the fine evidence of progress in the develop- 
ment of a service program for marketers. A good start 
was made last year in the report on stock loss control 
methods, but the months since have been even more fruit- 
ful of results; so much so that the services committee, 
under Barney Majewski, deserves a rising vote of thanks, 
which NPN here gladly gives 


Marketing Training Group Doing Fine Job 


Especially, however, do we-—as should all others con- 
cerned with marketing affairs—appreciate the fine ef- 
forts of the marketing personnel training subcommittee, 
of which Ellis J. McClanahan, vice president of mar- 
keting for Standard of California, is the chairman. The 
personnel training handbook prepared by this committee 
to help jobbers, distributors and service station propri- 
etors make more profits for themselves by running their 
business better is an excellent and needed piece of work 
in a field very often sadly neglected 

NPN commends it to the careful consideration of all 
state jobber associations with the thought that they 
will want to use this handbook as the basis for initiating 
training programs in their respective areas. As observed 
by L. T. White of Cities Service, who has done much 
work on this particular matter for his company, the 
field of personnel training is “wide open 

So, all in all, the goings on in Chicago this week 
mark a real milestone in the history of the API. The 
result should be a better and a definitely happier indus- 
try, because when problems are understood and ap- 
proached intelligently, in a spirit of mutual respect, then 
the sooner they are apt to be resolved to the satisfac- 
tion of everyone concerned 





Where there is much desire to learn, there of 
necessity will be much arguing, much writing 
many opinions; for opinion in good men ia but 
knowledge in the making—John Milton 

Editorials are written to stimulate discussion 
because it is only through discussion that a na- 
tion, an industry or a company can arrive at 
sound decisions. NATIONAL PETROLEUM NEWS al- 
ways welcomes comments on its editorials 

Please write Warren C. Platt, Editor, 1213 
West 3rd St., Cleveland 13, Ohio 














FRUEHAUFS REVOLUTIONARY 


The greatest money-saver ever 
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,000 MILES! AND THESE TIRES 
HAVE NEVER BEEN CAPPED...’ 


This tire-savings record was rolled up on a 
end Cite cepent hem Fruehauf Gravity-Tandem Tank-Trailer owned 

CARL J. PETERSEN and operated by the Petroleum Transport Service, 

Petroleum Tronsport Service Afton, Wyoming. It’s a staggering record, we 

han, Weaning know. But Gravity-Tandem users, from coast to 

te ceding my qperations sosmd ‘er Ging coast, are reporting double and triple tire mileage. 


my annvel report to the 1.C.¢ | come across 


these astounding focts about our No. 118 Fruehauf Tank Tire-savings records like these represent big 
Trailer, We have used this piece of equipment almost money savings in the yearly cost of operation. Such 
entinveusly fer the last twenty-one months. During tis savings can be yours — for the lifetime of your 
pase og nang ~agheenpe-hendireungetapered scree Tank-Trailer — with Fruehauf's revolutionary 
Gravity-Tandem Suspension. 





records here in office show that this Troiler has 


247,000 m ni nd in checking the Trailer, | find 
ind Guns of the coleiand Gees oe of co & Shaw few Ask your Fruehauf man to show you the operator 

_— reports ... and the interesting movie —"Gravity 
Tandem!” 


Only i aes have 


PETROLEU 














GRAVITY-TANDEM........ 
developed for Tank-Trailers? 


NEW IMPROVEMENTS 
NOW OFFER EVEN 





GREATER 
PERFORMANCE 


Better Braking! 
Better Springing! 
Longer Tire Life! 


Greater Fuel Savings! 


Lower Maintenance Costs! 


NEW IMPROVEMENTS INCLUDE: 


New Threaded Bearings of Special 
Alloy. Not only a new bearing materi 
ol but, also, on entirely new bearing 
design—both of which mean still longer 
bearing life 


New Anti-Friction Design. All moving 
ports work against bearings. Friction 


wear is minimized 


New Type Powdered Metal and Fab- 
ric Bearings in Shackle. Mokes lubri- 
cont actual bearing surface. insures 


long, trouble-free life. 


New Pre-Set Torsion Bars. Another 
step to insure top performence ond 
trouble-free service—no adjustment re- 
quired. 


New Gear Box Movnting. Speci! 
heot-treated steel bolts through both 
sides of gear box anchor boxes secure- 
ly to their hangers 


New, Sturdier Attachment of Hangers 
Extra insurance that hangers will stoy 
securely anchored under severest pun 


ishment 


World's Largest Builders of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 


10957 HARPER AVE. 


DETROIT 32 


LOS ANGELES 58 e IN CANADA: WESTON, ONT. 


80 Factory Service Branches 


Gravity-Tandem 
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GRAVITY-TANDEM SUSPENSION 
A Fruehauf Exclusive 


This revolutionary new type suspension 
vtilizes torsion-bar springs, completely 
hi con | leaf type, permits 
the proper distribution of lood over all 
wheels under all rood conditions. 





HOW GRAVITY-TANDEM SAVES 
TIRE WEAR: 


1 Distributes load equally on 
all tires. 


2 Permits wheels to follow 
road contours. 


Automatic self-trailing ac- 
tion of axles reduces tire 
scufiing, increases tire mile- 
age. 


Brake torque cannot be 
transferred from one brake 
to another. No “wheel hop.” 





A FRUEHAUF 
* EXCLUSIVE! 














INTERPRETING THE OIL NEWS 








MIDWEST 





Fight Against Co-op Tax Privilege 
To Be Renewed Despite 1951 Defeat 


By Leonard Castle, Midwest Editor 


The fight to tax co-operatives on 
an equal basis with private enterprise 
businesses will be renewed in the next 
‘ongreas with 
termination than ever despite the last 
fitch in the recently ad 
journed This declaration is 
made by the National Tax Equality 
Assn. which for years has 
spearheaded the drive in Washington 
for tax equality 

In a report to its 
NTEA declares unequivocally that 
the fight was not won in the 1951 
tax bill just passed by the Congress 
us has mistakenly reported by 
news sources and politicians 


seasion of « more de- 
setback 
session 


several 


members, the 


been 
many 

At one point in the deliberations 
of the Senate Finance Committee, as 
a result of the demands of business 
substantial pro 
have partially 
taxed the profits of co-operatives 
banks and and loan 
associations were written into the bill 


men and taxpayers 


visions that would 


mutual savings 


by an almost decision 

When 
known the co-op 
Washington in 
etter, wire and telephone 
week inder the ’ 
al threats f retaliation. the 
iteelf by a 


unanimous 
provisions became 
lobby literally 
person by 


these 


stormed 
and with 
na pressure f 
vote 


add 


eversed 
the NTEA explained 
eeded under the leader 
Taft (RR. Ohio) and 
to enact legislation 
ny ely neaningless in 
m tax equality 


that in a 
partially tax 


The NTEA reported 
senae, the new tax bill 
banks and 
They 
are permitted ¢ cumulate tax-free 
their de 
inding shareholdings 
fleduct from taxable income 
all interest or dividends paid on these 
Money 


laced in reserves over the 12% limit 


a the earnings of mutual 


savings and an associations 


reserves equal t 12 of 
wsits or outst 
and may 
leposits of shareholdings 
will be taxed at 
This 


that 


regular corporate 
establishes the 
financial inat 
profits 


rates definitely 


rinciple these 


tutions have taxable 
As to co 


provisions of the new 


however, the 
tax bill do not 


operatives 


alter in any appreciable 


present ability these tax-exempt 
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manner the 


businesses to escape all or a great 
part of their tax liability, NTEA 
declared. Co-operatives are permitted 
under the bill to “allocate” their 
profits to patrons in the form of 
cash, certificates of equity or if- 
debtedness, stock, or mere letters of 
advice and deduct such “allocations” 
from taxable income. They could do 
this before the bill was passed 


. . . 


‘One provision of the new law is 
significant and a step in the right 
direction, NTEA saki. “The 
must report to the Treasury Depart- 
ment all patronage dividends, alloca- 
tions or payments in excess of $100 
In the case of allocations, the farmer 


co-ops 
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will have to pay taxes on money that 
he has not or may never receive 
Aside from this, the new tax bill is 
a betrayal of the businessman and 
taxpayers as far as it relates to 
competitive tax equality 


“We almost reached the top of this 
uphill battle and we expect to win 
next year since President Truman 
has said he is going to demand in- 
creased taxes in a new tax bill in 
1952. That will give us our greatest 
opportunity because it is inconceiv- 
able that Congress will further in- 
crease our taxes and continue to per- 
mit 35,000 wholly or partially tax- 
exempt corporations to remain tax- 
free 

“This fight must be won. A great 
principle is involved; one that is fun- 
damental to the prosperity and contin- 
ued existence of private business and 
the American way of life as we know 
it. As one senator stated in debating 
the subject: ‘If we leave them tax- 
exempt the day will come when they 
and the other tax-exempt corpora- 
tions will have all the money in the 
country 





ICC Finding Little Support for Plan 


To Limit Size of Truck Compartments 


By Raymond E. Bjorkback, Eastern Editor 


Feelers which ICC representatives 
putting out in the North- 
any suggestion that the 
ICC has tabled its plan to knock out 
the compartment exemption on full- 
irop delivery trailers, and to require 
tank trailers have compart 
ments of not more than 1,200 gals 
(see Sept. 26 NPN, p. 23) 

The ICC men have 
fire prevention authorities 
ng them out on the idea of the 
gal. limitation. They've made such 
calls in New York State, in Massa- 
chusetts, New Hampshire and Maine 


have been 


east belle 


that all 


been calling on 
and sound 
1,200- 


Fortunately, they got no encour- 
anywhere from fire mar- 
shals or comparable officials. Massa 
chusetts’ fire marshal called a pub- 
lic hearing—-but did so because he 
felt that the oil industry should have 
a chance to present its views 


agement 


Industry representatives’ testimony 
emphasized the fact that the trend in 
truck tank regulations is in the op- 
posite direction to the ICC's thinking 

They pointed out that as late as 
May, 1949, Massachusetts’ regulations 


were brought into line with those 


New Hampshire and Con 
necticut, increasing compartment lim 
itations on other than full-drop, or 
argo, trucks from 600 to 1,200 gals 

It was brought out that each tank 
truck has to qualify for a certificate 
from the 


of Maine 


of approval marshal’s of 
fice 

Industry fire-loss records were cit 
ed to that no need of any 
luction in size of « 
Submitted 
the official report on the Chic 
truck-street car collision 
and the API's report 
from 1933 to 1944-—-the latter appar- 
ently impressing quite favorably the 
Massachusetts Board of Fire Preven- 
tion Regulations 

A fire chief on the board read a 
report of the National Board of Fire 
Underwriters giving figures substan- 
tiating the API's 

The Du Pont motion picture, “Pipe 
line on Wheels (which this column 
has recommended for showing how 
much safety is built into today’s tank 
trucks) was shown also 


And oil 


show 
»mpartments 
warranted were a copy of 
and f 


on fire losses 


company representatives 
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submitted evidence on the added cost 
to the transporter accruing from low- 
size compartmentation 

In New York State, the ICC repre- 
sentat.ve dropped the suggestion that 
ICC might be willing to go up from 
1,200 gals. to 1,500 gals 

There is no suggestion, though, that 
ICC has dropped the general idea 

> >. . 

Fuel oil men watching natural gas 
may be re-assured by the American 
Gas Assn.'s reaction to its discovery 
that last year, for the first time in 
the four years it has compiled fig- 
ures on rate changes granted gas 
utilities, total rate decreases exceed- 
ed total increases because natural gas 
utilities had a net decrease of $3,500,- 
000 ‘and manufactured and mixed 
gas utilities had a net increase of 
$1,900,000) 

The gist of the association's con- 
clusions is that what goes down must 
(probably) come up. Says the as- 
sociation 

“During previous surveys increased 
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fuel prices and mounting labor costs 
had forced many gas utilities to seek 
rate increases to offset their addi- 
tional expenses 

“These factors, as well as increased 
field prices of natural gas continued 
to cause some rate advances in 1950 
Continued inflationary pressure will 
require the continued imposition of 
rate increases in order to maintain an 
adequate level of earnings for gas 
companies 

“A number of reductions were 
granted last year, most of them as a 
consequence of conversions from man- 
ufactured or mixed gas to natural 
gas, with a large proportion of the 
resulting savings being passed along 
to consumers 

“However, the principal economies 
arising from the introduction of nat- 
ural gas occur in the initial stages 
after the changeover. Unless the fre- 
quency of conversions to natural gas 
continues in future years, which 
seems improbable, ths factor may 
not be as important in off-setting 
rate increases in the future.’ 





Multi-Pump Growth and Future Mapped 
By Socony Companies’ Sales Committee 


By Frank Breese, Pacific Coast Editor 


General Petroleum told its em- 
ployes last week that it is going to 
keep on building multi-island sta- 
tions 

It is reported frequently that the 
majors are calling time-out on multi- 
pump building. There is a definite 
recess now, primarily because of 
emergency building restrictions. So, 
voluntarily or involuntarily, the in- 
tensive multi-pump building drive has 
slacked off 

In the employe publication “Doings 
in General”, the company said, “GP 
is very active on a national commit- 
tee to learn all about this type of 
retail outlet (multi-pump), and that, 
along with encouraging results of 
many of the big stations we have, is 
leading us to build more of them.” 

GP then cited new “four-or-more 
island” stations in San Diego, Ala- 
meda, Sacramento and Long Beach 
These are in addition to multi’s GP 
has been building up and down the 
coast for slightly over a year 

The national committee referred to 
is a three-way panel composed of 
representatives from Socony Vacuum, 
Magnolia and GP. B. F. Ball, assist 
ant manager of the marketing depart- 
ment, is GP delegate. This commit- 
tee belongs to Socony Vacuum’'s na- 
tional sales committee It began 
functioning this past summer 

Task of the “national cammittee 
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on multi-pump stations” is to gather 
information, analyze, appraise and 
make recommendations 

Growth of the multi-pump move- 
ment has been so fast that a central 
group was needed to scout this new 
type of mass merchandising in petro- 
leum retailing 

General Petroleum and Standard 
Oil of California have been the lead- 
ers in multi-pump developments on 
the West Coast. Since mid-1950, 
when the majors got under way with 
their building programs, both have 
constructed a number of these sta- 
tions—probably over 100 between 
them 

With completion of its “laboratory 
station” in Berkeley, GP now has four 
salary-operated training stations 
They are at Seattle, Los Angeles, 
Oakland and Berkeley The new 
one at Berkeley is the largest, a 
sleek four-island “multi” at Bayshore 
and Virginia St 

At those centers, future salesmen 
receive shirt-sleeve courses in deal- 
ing with the motoring public. Event- 
ually they become territory repre- 
sentatives 

The significant feature of the 
Berkeley installation is that it will 
be a laboratory for further multi- 
pump experimentation. This allows 
the company more leeway in testing 
ideas than it has at dealer stations 


Suggestions and recommendations 
have occasionally been rebuffed by 
dealers who wouldn't go along with 
them or who wouldn't carry them out 
as designed 


A flurry of business Oct. 31 was 
reported by Los Angeles dealers, as 
customers filled up their tanks to 
save a few cents on increased federal 
gasoline tax. Diesel sales were re- 
ported up some at the same time 

The increased 0.5c tax is automatic 
at the manufacturing level. The 
private-brand multi-pump dealers, 
however, had a dozen different no- 
tions on handling it at retail outlets 

Dan Lundberg, executive secretary 
of the Serve Yourself and Multiple 
Pump Assn., reported that 60% of 
the multi-pump proprietors decided 
to go up 0.5c in their retail postings, 
20% were raising lc (still within OPS 
ceiling) and 20% hadn't decided 

On the whole, the Independents 
watched one another like cats. In 
neighborhoods where there was reluc- 
tance by one dealer to hike his price, 
the others hesitated, too. With gal- 
lonage off since Labor Day, competi- 
tion is so tight that dealers are nerv- 
ous abqut prices 


Richfield Oil of Los Angeles has 
bought a five-story building am Wil- 
shire Bivd. where southern division 
headquarters will be housed Pur- 
chase price exceeded $1,500,000. Gen 
eral offices continue at the Richfield 
Building in downtown Los Angeles 

> > . 

Similarity in the names of Richfield 
and Richfield is a source of both mis- 
taken identity and confusion. One is 
Richfield Oil Corp. (Los Angeles) 
and the other is Richfield Oil Corp. of 
New York. Once the latter was a 
subsidiary of the former, but now 
they are unrelated 

As an example of the confusion, 
the other day an eastern visitor called 
at the Los Angeles Richfield office 
and complimented them on the fine 
maps they put out back East A 
Richfield employe thanked the visitor 
for the compliment but explained 
that it was the “other” Richfield that 
distributes maps in the East 


Not long ago, a radio monitoring 
service called “Radio Reports” picked 
up a CBS commercial attributed to 
Richfield.” The commercial remarked 
that a car owner “fools himself if he 
thinks he saves money by switching 
to a self-service type filling station.” 

This drew a broadcast retort from 
the Serve Yourself and Multi-Pump 
Assn. It said the reply was a “warn- 
ing to all majors” that it will knock 
back when it is knocked 

Clarifying its position, Los Angeles 
Richfield told NPN the commercial 
Was not theirs 
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PAD Gives Oil Marketing Little Steel 


WASHINGTON.._._PAD, after 


arket 
juarter 
riginaily set 


creas til 


eaves 
fourth 


quarter 
supply w 


bor ( omstruction 
( hietly 


Hetk Piants) for MRO 


oy toms 


Natio 
ral Industrial Equi; 
That division 
» Grew a substantial 
what it was granted for 
quarter 
In addition t 
alloted 
and 6,000 Iba. of 


ateel, marketing 


been 20,000 ibe f copp 
brass products for 
the first quarter 

Copper Supplies tegarding cop 
per, NPA has taken three steps aimed 
at helping copper placing 
CMP orders with their traditional sup 
pliers. The NPA action provides for 

1. Cancellation of the former 15 
requirement so that a pro 


users in 


reserve 
lucer may now accept orders for as 
much as 100 of his monthly au 
thorized production 

2. Prompt cation 


notif by opper 





POWER 


tronal 


BRAKES 
equipment » all new 1952 
Packards 
Nov 14 Nc 
brake 


wr, om 


tered as op 


whih ee public display 
Packard, new 


reduction »f 


rdinge two 
features an average 
pedal 


fies brake 


pressure and so simpl 
applicanon that driv 

tron lag is cut an average of 29°, 

tor brakes is supplied by engine vacuum 
working through a simple vacuum cylin 
der mounted under the we board and 
directly connected with the brake treadle 


(sketch above) 
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product suppliers of rejection o 
eptance ft orders 
der books by 


per producers for any 


}. Opening of 
quarter 
later than 90 days before the 
lay of a quarter 

NPA also took tw ther actions 
luring the week which concern mar 
keting 
Allocation ‘Trading’ One was a 
statement emphasizing that allocated 
naterials may not be sold or traded 
from one mpany to another with 
ut NPA consent 


business itself 


except where the 
is solid 

a concern is purchased, the 
NPA privileges 
wner had, provided he con 


new wher gets the 


the nd 


tinues to operate it in the same g¢ 
eral manner. However, if he dis 
tinues operation of the business 
operates it for a substantially differ 
ent purpose, he may not continu 
ratings and quotas without 


getting approval by NPA 


t use 


The other 
preparation of first quarter material 
allotments which would permit pr 
f about 240,000 civilian-ty; 
trucks during the first 
1952 NPA said the output might 
reach 250,000 trucks if makers car 
produce that many through conserva 
tion methods and inventory absor; 
tion 

Truck production for the third 
quarter was 275,000, and the fourth 
yutput is expected to be 256 


levelopment was NPA 


duction 
quarter of 


quarter 
ooo 


Battery Men Fear Lead Supply Won't Satisfy Demand 


CHICAGO gatt 


are as much concerned over the grow 


manufacturers 


ig shortage: if lea are the su; 


rs of tetraethyl ad anti-knock 

ym pounds See Washington Con 
ment p. 11) The Assn. of American 
Battery Manufacturers 
Nov. 1-3 
upon the 


meeting here 
passed a resolution calling 
government to 
withdrawals from the lead stockpile 
a report that authorities are 
now diverting lead to industry us 
formerly channeled to stockpile at 
the rate of 1,500 tons per month 


le sp te 


A supply committee report read 
before the convention included a stat 
ment from Charles R. Ince, St. Joseph 
Lead Co., New York, covering the 
lead diversion move adopted by go‘ 
ernment. The statement by Mr. Inc 
as well as the association's resolution 
confirmed comments heard in other 
quarters that the recently established 
19¢ lb. ceiling of foreign lead is chok 
ing off imports 


Demand Estimates Differ—tn addi- 
tion to being short of lead today, bat 
tery manufacturers are also confront 
ed by government advance planning 
based on a replacement battery de- 
mand far below that estimated by 
the industry During a discussion of 
the lead outlook, A. J. Cavanaugh 
of the Tin, Lead and Zinc Division of 
National Production Authority, made 
the statement that only 21,000,000 
ement batteries v ld be need- 

ve This contr 

f a 25.000.000 


icts an es 
replacement 
1952 


jemand for made by 


Henking TBA manager, Pure 
In his forecast Mr. Henking told 
the convention that the 25,000,000 
figure average 
seven market estimates, bared on an 
average expectation of 52,699,000 car 
and truck registrations next year 
When queried about the disparity, Mr 
Cavanaugh said he still considered 
the NPA estimate as sound, although 


represented the 


i that it might be colors 
t prospect f insufficient lead 
» build a larger quantity of batteries 


Robert L. Somerville, Electric St 
age Battery Co., Philadelphia, was 
elected new president of the 
ation ucceeding ten F 
Thomas A. Edison, In 


ass 


Morr 


Cleveland Dealers Start 
Six-Day Week on Dec. 2 


CLEVELAND Cleveland Inde 
pendent Gasoline Dealers Assn. voted 
Oct. 31 to put a six-day, 72-hour week 
into effect Dec. 2, with stations closed 
on Sunday. The group has 518 men 
bers 

Fred H. Holman, association execu 
tive director, told NPN “it wouldn't 
surprise me to see 50%" of Greater 
Cleveland's approximately 1,200 out- 
lets go along with move. Noting that 
a large number of the area's stations 
already close on Sunday, Mr. Holman 
said the plan was to win over gradu 
ally dealers unwilling to shorten 
hours 

Twelve of 250 men attending the 
Oct. 31 meeting opposed the curfew 
saying Sunday was their best busi- 
ness day. The association decided t 
postpone action on abolishing station 

tice is being hand- 


of de rs starting 


fully staffed six days 
h means that we will 
i ur customers 
in a shorter 
will also enable 
have Sundays free to spend 
ir families 
Please be assured that 
ronage is always apt 
first and mM th 
our custome in an 
ous and pleasant manner 
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Many Station Rest Rooms Still Dirty Colley Named Marketing Head 


PHILADELPHIA.Dwight T. Col 
3] t 6 tt Th L Y AAA ley e president and general man 
u e er an ast ear— ager of domestic sales for Atlant 
Refining Co., has been named vice 
WASHINGTON Serv ! ment n restroom « line \ resident ’ general manager of 
restrooms have I last year, AAA sai is apparently narketing folowing a reorganiza 
ast year but of wo-tfirds are has resulted fron extensive e P tior n nanagement of companys 
passable A : ) tomobile tional campaigns conducted by m marketing activities which combines 
Assn. says il companies among the . both foreign and domestic sales de 
An August ry , AAA of station personnel and in rti partments under one general man 
service station nT . S$ and aimed at the general publi ager 
Canada showe 3 passable However, AAA ted these contin- ’ , ; ‘ 
r cleaner restroo V 3% = : uing deficiencies: lack of soap, dirty Indirect Olic Campaign 
lean r “filthy walls and floors logged plumbing, 
ke alent eal lirty roller towels or empty towel Called Cure for Apathy 
in U. S. alone when AAA gre olathe sien” caaans <= DETROIT--API board of directors 
Bor = lee ceeenee worse than those in urban areas should insist on indirect” public 
Again, as it did last year, AAA relations approach if Oil Industry In 
placed blame for dirty restrooms formation Committee is to continue 
largely on station operators, rather Joseph D. Hadley, secretary and 
than on motorists, although conced- counsel! for Michigan Petroleum 
ing that, “in some cases, motorists Assn., says in a signed editorial in th 


passable y De r and remaining 
»', were 
AAA also 1 ations for first 
me last August on general appear 
ce, finding that 73 were pass 
able” or better and 27 unclean 


were clearly at fault association bulletir 
Detailed tabulation of fhe 708 sta- Hadley asserted that during 
Noting the nsiderable”’ improv tions checked by AAA follows . Progress Week, cu 
rd year of OLIC'’s d 
rect approach, he “observed a decid 


vorse 


rvi i i 
Service Station Cleanliness lack of enthusiasm,” despite glowing 


(AAA Survey) accounts in the trade press “that this 
VERY CLEAN PASSABLE UNCLEAN riLTMy TOTAL meeting drew 4,000 people or that 
(eomeral (eeneral (remeral (eeneral 


IN 
Rest Appear Kest Appear t Api . Kest Ap . 
Kes pea pear SPROCTED : 
Koom ance Room ance Room ance Sean alee Regarding nose-counts, Mr. Hadley 


remarked If we are not careful, we 
will be judging Oj] Progress Week by 
a numerical yardstick 


meeting overflowed the auditorium 


Michigan Reaction Reporting on 
results of the OIIC program in his 
own state, Mr. Hadley said 

Right here in Michigan, about all 

I have been able to see as fruits of 

‘ be , our efforts, is on the negative side 

Season ‘Warm’ in East, ‘Cold’ in Other Areas in the form of a slam-bang investiga 

tion.” Reference was to the Michi 

gan legislative committee investiga 
Month of October tion of gasoline pricing 

was generally rider more degree aye eo — ws Pointing the way for the API 

days*) than normal** in Midwest te : 212 ! 2 board, Mr. Hadley cited this examplk 

Southeast and West Coast-Rocky Mt shingto 143 of indirect approach 

areas, but warmer on the East Coast e 20 19 We have participated here in 

October was generally warmer than ‘ q Michigan, during the last two years 

normal except in the Rocky Mt. area a 2 n a very worthwhile indirect publi 

. relations project We have co-op 


; "2 : erated wh sleheartedly with the Mich 
r t la > 
Deg _ Day Summary " gan State Safety Commission in its 


annual ‘Watch Out for Kids’ program 

wena 7 ree @ “y ‘ and the reaction of the public to this 

bast Coast 1951 1950 «Normal seve Tenr ‘ ‘ i type of activity has been wonderfully 
N 364 "Ave “ gratifying This is the type of OLIC 
West Coast—Kocky Mt program which will carry complete 


CLEVELAND Weather during 
the heating season Sept.1—Nov 3 


o 


era 


dealer, jobber supplic r and public en 


thusiasir 


Bid Ready for Crude Line 


TORONTO Trans Mountain Oil 
Pipe Line Co. has completed financial 


southeast . tu e bur 
minghan \ ” ) 2 ure ut gallon of f . arrangements for construction of a 


. : ; proposed 751-mile crude oil pipe line 
Rale gt ~ ae 1 " t temperatur m if oe atieen from Edmonton, Alta., to Vancouver 

: . records B. C. Application for construction 
of the $90,000,000 line is expected to 
be filed with Board of Transport 
Commissioners in Ottawa, Nov. 26 


West (oast— Korky 
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instead 
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supplies in 
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to make 
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suffix 
Iranian 
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Summary of Daily Gasoline Prices (Oct. 30 through Nov. 5) 


Meter Gasoline 83 Oct. BR (Premium) 
N. Tex. (For shpt te Tex. @N.M. dest ns) 
W. Tex. For shpt aay &N.M. dest’ ns) 
gE Tex (Truck ° ° 
Cent. W. Tex. (Truck tase.) 

Moter Gasoline $0 Oct. KR (Premium) : 
N. Tex. (For shpt. to Tex. &N.M. dest 12.75(2) 12. 75(2) 7543 ae y0<8) 
W. Tex.( For shpt. to Tex. &N.M. dest'ns) 12.5 1 125 125 129 
B. Tes, (Treck Tesp.) 11. 75-12.75 11. 75-12. 75 . 11.75-12.78 
Cent. W. Tex. (Truck Tusp.) F 12 12 12 s 

Motor Gaseline 6&8 Oct, BR (Premium): 
Oklahoma (Group 3) 
Midwestern (Group 3 basis) 
N. Tex. (F 


New. 2 
13.2-13. 2 


a" 3° 


Taap 
Ww. Te (Truck Tnsp.) 
Moter Gasoline 86 Oct. KR (Premiam) : 
N. Tex.(For shpt. to Tex. &N.M. dest 
W. Tex. (For ahpt. to Tez. &N.M. dest y 
BE. Tex. (Truck Tusp.) .. ‘ 11.75 

Moter Gasoline 4 Oct. BR (Regular) : 

N. Tex. (For shpt. to Tez_&4N.M. dest >» (€2)11.25-11.7 
W. Tex. (For shpt a — &N.M. dest i 

EB. Tex. (Truck eee 10.75-11.25 
Cent. W. Tex (Track Tasp.j : 11.2 

Moter Gasoline 82 Oct. K (Regular): 

Oklahoma (Group . 10. 375-10. 75 $0 La 10.75 10.375-10.75 10.375-10.75 
N. Tex. (For shpt. 2 trex aN id. dest’ 10.75-11.25 - 5-11.25 10.75-11.25 10.75-11.35 
W. Tex. (For eh La pereer dest 1 il a} 

E. Tex. (Truck Tnsp 10.5-11 105-11 10.5-11 10.5-11 
Cent, W. Tex. (Truck Tnap 10.75 10.75 10.75 10.75 

Moter Gasoline 86 Oct. KR (Regular): 3 37 
Okiahoma (Group 3) ceeeee (3)10.370-1 0.375 10.698(3) (3) 10. 375-10 625(2) (3) 10.375-10.625(2) = (3) 10. 375-10 
Midwestern (acum 3 basis) (4)10 37b- nee itr ey ‘S10. , 14)10 at 875 (4) 10.375- 10.875 (4)10.376-10.875 
N. Tex. (For shpt. to Tex.&N.M. dest’ns) 75-1 10. 75-11 10. 75-11 i 10.75-13 
W. Tex. (For ahpt. to Tex.&N.M. dest'ns) 

Moter Gasoline 66 Oct. M & below: 
Oklahoma (Group 3 , ° 
Midwestern (Group 4 basis) ® 
N. Tex. (For shpt. to Tex. &N.M. dest’ 5-10.48 (2)9.75-10.8 2)9.7 (2)9.7 
W. Tex. (For shpt. to Tex.&N.M. dest'ns) 1 

eee 5-1 


1242) 

11.5-11.75 
(2)11.25-11.7 

1 

10 75-11.25 

1.2 


11(2) 112) 


BE. Tex. (Trw 
Gent Ww. Tes 


Bee 
Bab 
“oe 


13. 
13 
1s 
1. 
12 
12 


=P 
& 
8 
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Baltimore, barges 

Motor Gasoline 85 Oct. K (Regular): 
York harbor 

York harbor ‘barges 


Bebbee 
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wwewwe 
ke 
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nme 
ae 
Ae 
— 


‘barges ee 


rreneseseces 
? 
er 


eee 


barges 

Motor Gasotine: 
bt ye wi Bradford-Warren : 

86 Oct. R (Rapatar)’ caieais 
ey Peana., Of City: 

90 Oct. R (Prem n 13.75-13.9 

86 Oct. R (Reguiar) . 12. 75-12.9(2) 
Western Pemna., Pittebargh: 

90 Oct. R (Prem 13.942) 

86 Oct. R (Regular) 12.942) 


NOTE pune octane ratings, indicated by the letter *'R’’ 
the letter * 


. 

’ 

el ~——e 
ee 
weuwe~ 


, are minimum ratings Motor method octane ratings. where used, are mteates oy 





NPN, p. 36), regular-grade was posted at most major GULF COAST 
brand stations at 184c, it was said At other points *fa" 
where tank wagon prices generally were upped to 14.3 Sales Reported for 1952 Lifting 


station prices mostly were at 19.4« There were some ex Sales totaling over a million bbls. for lifting in early 


ceptions, however. One dealer in Chambersburg continued 1952 were made at the Gulf last week, but prompt sup 
to give away premiums to attract gallonage. Price at a plies of most products continued freely available, accord- 
ari: s ’ oon , “9 ing to reports of refiners Warm weather in northern 
private-brand Allentown multi-pump outlet was “2c off fuel oil consuming areas had caused some fuel oil can- 
and several major brand stations within a three-block cellations for the near term. In addition, an extremely 
radius were “ic off tight situation on ocean tonnage tended to curtail prompt 
transactions 

St. Louis (4c)--Month-long retail gasoline price war Approximately 1,300,000 bbls. of Diesel and gas oils 
virtually ended, with major brands retailing at 20.4c and were reported aaié for export lifting during the first quar- 
21.4c, and private brands 2 to 3c below these prices, ter of 1952. Prices were not disclosed 
sources reported. At the height of the war, postings were Were it not for continued foreign demands to offset 
down as much as 6c both inside and outside the lc city production lost in Iran, new business at most refineries 
tax area might have been negligible, according to reports. Both 
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Explanations of Price Tables 








were undecicde 

On the the 

the extent of 
of the Abadan 
planned to maks 
enerally high rates 
being 

locked ut 


ening supplies of fuel oils 
The New York dock strike 
idual at some Gulf Coast plants 
pushing sales of 

Several lots of 


November, and 


the winter 


ATLANTIC COAST 
Light Fuel Oil Demand Revives 


Art lon, ! lo hiet nquiries in volume aj 
at East Coast deepwater ter 
nber Supplies of gasoline and 

available, but distillates still 
reports No changes in 
lisclosed 

rk reported several large 

arg madings after Nov. 15 

to be hard to find 
led storage 
Gulif-North 


of Hatteras impelled some buyers to attempt coverags 
is at New Yor! 


the Gulf 


rather than charter transporta 


wine and N 


December 


general offerings 
arketers, and the quan 
i np 

p 


f ine 
inqul 


There were 
said to be firm 


MIDWESTERN (Chicago-E. St. Louis Area) 
Prices Range Higher for Two Distillates 


P two 5 0 istillate rang 
M t " e! ! refiner repo 1 an 125 
advar { i } 1 1 market trading 
ained quiet, but refiners 8a cold ear zero in some 
weather in north central ates had stimulat« 
wr light fuels to highest pe his season 
Heavy fuel failed t respond to mperature 
and trade sources said the open market still was 
with offer 


bbis. for 


sharp discounts One offering 
shipment at $1.40 oup 3 


sale was disclosed Marketers quoted product 


$1.45; refiners, $1.65 to $1.75 
Trading in No. 6 fuel was confined to marketer's sale 
five cars at $1.45, and another marketer's purchase 
ears at $1.40, for resale Sales totaling 25 cars of No 
fuel at $1.95 and $2.00 per bbl., Group 3, were disclose: 
by a marketer 
Quotations for Nos. 1 and 2 fuels were up 0.125 n 
ws to range from 8.75 to 9c and 8.25 to 8.5c, Grouy 
Sales of No. 2 fuel at 8c were disclosed 
a marketer while other marketers offered No. 2 from 
or prompt shipment 


respectively 


CENTRAL MICHIGAN 
Cold Weather Aids All Fuel Oils 


Decline in temperatures in week ‘ Nov ame 
to aid of refiners in Central Michigan who have beer 
troubled with high inventories of light and heavy fuels 
Only blot on otherwise improved supply/demand picture 
was in heavy fuel Some refiners said delays in defense 

still retarded demand a ne ack nor 
n November Refiners’ price 


Run on gasoline at service stations that began early 
in the week to beat federal tax hike was over when 0.5 
increase became effective on Nov. 1 tefiners said, how 
ver, that gasoline shipments still were good at end of 
the week as jobbers and distributors endeavored to re 
plenish depleted inventories 

Prices generally were unchanged. One refiner reported 
an increase of 0.25c to 14.75c, FOB Central Michigan, ir 
his price for 90 oct. premium-grade gasoline, which wid 
ened range of 14 14.75c by same amount, but quota 


tions for ot p cts were unchanged 
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CHICAGO DISTRICT 
Winter Cold Relieves Storage Problem 


Sharp drop in temperatures last week alleviated the 
tight storage situation in Chicago District, according to 
trade reports. Stocks of light and heavy fuels, however 
remained high at refineries and Independent river termin- 
als, and it was still “nip and tuck” at some plants to 
make room for product arriving by barge, trade sources 
said. Prices were unchanged 

Chicago refiners said spurt in local service station gas- 
oline sales to beat 0.5c federal tax jump “seemed” not as 
pronounced here as in other Midwest areas, but that re- 
tail sales did rise shortly before the boost. Refiners’ re- 
ports indicated little change in gasoline inventories and 
general satisfaction with storage positions as they entered 
the winter season 


MID-CONTINENT 
Fuel Oil Market Comes to Life 


A long dormant Mid-Continent light and heavy fuel 
market was stimulated the past week by lower tempera- 
tures in northern consuming areas. Although demand still 
was relatively light and no open market sales were dis- 
closed, a few orders were dribbling in and situation gen- 
erally was much better than in previous weeks. Burning 
oil prices were up in Oklahoma, but otherwise, most re- 
finers reported no changes in their quotations 

Residual supplies remained plentiful throughout the 
Mid-Continent, and some refiners still had storage 
troubles. Others, however, who were in trouble two weeks 
ago indicated at the first of November that shipping in- 
structions from regular customers had eased their prob- 
lems. A few “distress” offerings of No. 6 at $1.35 and up, 
Group 3 basis, to resellers, were reported. These offerings 
were in small lots only, however, and most refiners re- 
portedly were holding their heavy fuel for prices rang- 
ing upward from $1.65 

An 0.125c increase in Nos. 1 and 2 fuel prices in Okla- 
homa featured reports on the burning oil market. Most 
refiners indicated a slow but steady increase in regular- 
customer orders for heating oils, and also a few open 
market inquiries. However, as in the heavy fuel mar- 
ket, some “distress” lots of distillates were offered at 
prices ranging from 0.375 to 0.5c “under published prices” 
to resellers, trade sources said. These offerings were 
generally scattered, and only in small lots 

Most grades of lubricating oils remained firm, accord- 
ing to reports, and little change in supply or demand sit- 
uation was indicated Except for lighter viscosity oils, 
most grades were described as “tight.” 

Gasoline demand continued to taper off due to season 
but not as rapidly as most refiners had expected. In fact, 
two Kansas refiners said their shipments were better now 
than a month ago. Generally, refiners reported good local 
consumption and demand at northern pipe line terminals 
but slow trading in the tank car market 


WESTERN PENNA. 
Bright, Cylinder Stocks Continue Short 


Heavy grades of lubricating oils continued short of 
meeting total market demand, with lighter grades still 
only relatively easier, according to reports of Western 
Penna. refiners in week ended Nov. 3. Shortage in cylin- 
der stocks, long reported “virtually unobtainable,” was 
highlighted by government agency action in canvassing 
refiners for 6,000 bbls. of 630 flash stock, for French 
railroads 

Specialty products and most light products remained 
plentiful Demand for scale wax, and petrolatum for 
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NPN Gasoline index 


Comte Per Gal 
Dealer T.W Taek Car 
15.27 11 67 
1 A) 11 67 
15 45 11.63 
* an average {f dealer tank wagon prices 
> eclties 
car index is weighted average of following wholesale 
regular-grade gasoline, FOR refineries or ter 
Midwest W Penna Calif N. Y¥. Harber 
Jacksonville, Boston and Gulf Coast 











export, continued slow 
all products 


Quotations were unchanged for 


Scarcity in cylinder stocks was pointed up by monthly 
report of National Petroleum Assn. showing inventories 
of steam refined stocks (excluding 600 s.r.) standing, at 
end of September, at 40,345 bbis., for the field as a whole 

Spot lubricating oil trading continued quiet, as in recent 
weeks. Generally, bright and cylinder stocks still were 
rarely offered outside of contracts. Neutrals were in suf- 
ficient supply for prompt shipment against contracts, and 
for meeting needs of customers of record. Transport 
sales of 200 vis. neutral at 3lc, and 150 vis. at 30c, were 
disclosed 

Neutral, 150 vis., generally was available in moderate 
quantities, according to most reports, with “going prices” 
reported at “29 to 30c.” Other sales, while unconfirmed, 
were said to have been made at 27c, where exchange ma- 
terial was required. Quotations ranged from 27 to 30c 

Demand for scale wax showed little improvement, most 
refiners indicated, although several sales at Sc were dis 
closed. Petrolatum for export also was slow, while do- 
mestic demand was steady 

Maritime strike at New York has held up export ship- 
ments of lube oils and specialty products, with railroads 
refusing New York pier shipments from the field. In 
many cases, alternate ports were being used, it was said 
Where alternate was not feasible, held-up shipments were 
‘considerable,” some refiners indicated 

Demand for fuel oil has picked up with colder weather, 
but supplies were ample, most refiners said, although in 
the Pittsburgh district, supplies still were fairly tight 


Sinclair, Shell Add Fields to Postings 


NEW YORK--Sinclair Oil & Gas Co. has added 24 
fields where it is now buying crude oil to revised price 
bulletin No. 17, effective Nov. 1, and Shell Oil lists 25 
additional fields to a revised crude price bulletin No. 2, 
also effective Nov. 1. No changes in prices are involved 
in the new bulletins 


Fields new to the Sinclair bulletin together with rang« 
of gravity and prices follow 


Wyeming Happy Springs M 
20 gravity $2.23, 40 gra 


idy and Happy Springs Frontier, below 
ty > an 

West Texas and New Mexico Hare n Mex Abell Siluriar 
fontoy 


ana ale e $2 
. » Smith Clearfork amd Sweetie Peck ther than Elienburger) 
below 20 $2.16. 40 and above §2.5* 

West Teuae--Abell Fast Wadde Ordov ar Abell Southeast M 
Kee Ordov ar A be Northwest Ordovietar Midway Lane (Pi 


enburger W ilehire Elienburger and Sweetie Peck (Bllenburger 


below 25 $2.33. 40 and abowe §2.45 
Texas Gulf Coast A h and Mach, below 24 40 and above 
Texas Mirando heavy t quire field, be 
abowe $2.6 
Texas Nade Cit and r Drie type 


(Continued on p. 60) 





Crude Oil Prices 
No changes were reported in crude oil prices 
during week ended Nov. 3. For complete crude 
price schedules see p. 46-47 of Oct. 31 NPN 
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Prices at Refineries and Terminals and by Tank Wagon 


GASOLINE 


CRLAMOMA (sroep 


MIDWrsTrRS (roup 


Por ehpt. te Tes 
tF 


TEA. (For shpt. te 

Oct. R Prem 

Oct KR Prem 

Oct. KR Prem 

Oct. KR Prem 

Oct, KR Reg 

Oct. KR Reg 

Oct. R Reg 

Oct. M & below 10 375 


TEX. (Treck Tramept.) 
Oct. R Prem 
Oct. R Prem 
Oct. KR Prem 
Oct. KR Prem 
% Oct. KR Reg 
82 Oct KR Reg 
© Oct KR Reg 
60 Oct. M & below 


CENT. W. TEX. (Truck 

93 Oct 

90 Cet K 

Oct. RK 

4 Oct 

82 Oct 

80 Oct. RK ‘ 

6 Oct. M @ bel 95 


ARK. (Per shipment te Ark. & La.) 
Se inet n 

84 Oct 

80 Oct 107 
© Oct & b&b @ 625 


RANSAS 
0 Oct 
8S Oct . Pres 2116-118 
a6 Cect tv 16-12. 625 
42 Oct 

80 Oct 2)10 6-11 42 
0 Oct 4-10.87 


Son 


eerree 


KRaesas deretinations ealy) 


5 
5 


~Onet 


EXPORT + 
seummne Gees 
JOE 40 $T NEW YORK ¢ TYIE.NY 


PRICES IN EFFECT NOV. 


LGRAM Daeily O 


jews. whose reg 


WESTERN FENNA 


Bradford Warren 
ml City 


Pittsburgh 


CENTRAL MICHIGAN 
POR Central Michigan refineries) 


Prem 
Peg 

} Reg 

gasoline 


ahp 


Quotations of 8.0. Ohio for delivery to 


pints 


R Reg 40 


CALIFORNIA 
Los Angeles dist 
90 Oct. R Prem 133-165 
80 Oct. R Reg 12-1412) 
dist 


R Prem 
R Reg 


90 Oct 
80 Oct 


LUBRICATING OILS 


WEATERN PENNA. 
Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only 


Viscous Neutrals——No. 3 col. Vis. at 70° F. 200 
Vis. (180 at 100°) 420-425 


e 


(143 at 100°) 400-405 4 


(2)27 


, 40-560 &, No. ® col 
32.5 
31.5 


Fluorescent color for 
solvent extracted and 
additive lube oils. 


Petroleum Colors 


PATENT CHEMICALS. INC 
PATERSON 4, N. J 


private use only and not for resale of 

sring perted of short supply. some sellers 

id quotations to new customers or the 

OILGRAM the prices they otherwise 
eral and wh 

tabies 

etter 

3 t etter 

toany NPN RAM 


. e 


nearest O/LGRAM 


n a ress Piatt's 
Annual 


( ylinder Stocks 


MIDCONTINENT LUBES 

FOE » basis Bright St 
s,s «a 100° +10 

Neutral Olls— onventional 


Pale Oils Ceol 


0-10 


Bright Steck—Solvemt 
150-160 vis. 0-10 p.p.. 95 v.1 


Neutral Olle—Selvent 
170-180 vis oa vii 
200.710 vis 90-95 v.! 
300 vis., 95 vt 


Cylinder Stocks 
600 a.r., olive green 


SOUTH TEXAS LUBES 

(Vis. at 100° F. FOB 8S. Tex 
Gomestic and/or export shipment.) 
PALE OA: 

Vis. 


refineries for 
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(2)12-12.514) 
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1516) 
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(2)17-17.543) 
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seath Texas Labes (cont'd 


RED OILS: 


oo 
750 
1200 
Bowe 





by a long shot 


More and more marketers today are 
talking about the double-barreled 
selling punch of ELK-refined 100% 
Pure Pennsylvania lubricating oils 
They report increased sales and ex 
tra profits, because their customers 
know and trust these top quality 
products 

They also like to deal with a com 
pany known for its honesty and 
fair dealing. Our old customers, 
many of whom we've been supplying 
for 25 years or more, will testify 
to this. 

Quantity buyers of Bright Stocks, 
Neutrals and Finished Motor Oils 
learn, NOW, how much dealing with 
the Elk Refining Company can 
mean to you. This is not a “long 
shot” gamble, it costs you nothing 
to find out the facts! 


ELK REFINING COMPANY 
KANAWHA VALLEY BUILDING 
Phone 2-816! 
Charleston 1, W. Va. 
Refiners of Highest Quality 
Pennsylvania Grade Petroleum 


Bright Stocks 
Nevtrals 
Cylinder Stocks 


Wenes TTT 


Cherter Member of ?.G.C.O.A.—Permit No. 25 








Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT NOV. 5 


KEROSINE, GAS & FUEL OWS 


OKLAHOMA (Group 3) 


ee ol 
SS &@ above D1. Diesel 
N 1 fue 
No. 3 fuel 
No. 6 fuel 
MIDWESTERN (Group 
4143 ww 
ee 


Diesel 


N. TEX. (Fer shpt. te 
4143 ww 
a'‘t ww 
58 & above D.I. Diesel 
N 2 tuel 
No. 6 fuel 


W. TEX. (For shpt. te 
5-4 ww 
244 ww 
S& & above D.1. Diesel 
No. 1 fuel 
No. 2 fuel 
No. 6 fuel 


Ee. TEX. (Truck trnuept 

4143 ww 9 ¢ 
412-44 wow 

58 & above DI. Diesel a2 
No. 1 fuel 

No. 2 fuel ’ 

No. 6 fuel (4)$1.75 


OENT. W. TEX. (Trock trnapt.) 
4143 ww 
58 & above D.I. Diesel 
U.G.1. gas oil 
No, 1 fuel 
No. 2 fuel ao 
No. 5 fuel esee 
No. 6 fuel $1.75-2.00 
KANSAS (For Kansas éestinations only) 
ee 
52 & below Diesel 
SA & above Diesel 
1 fuel 
2 fuel (2)8.5-9.875 
4 fuel . 
5 fuel $2.325-2.40 
6 fuel $1. 75-2. 001 


ARK. (Fer shipment to Ark. & La.) 
42-44 ww 
Tractor fuel 
Diesel fuel 52 & below 
Diesel fuel 58 & above 
2 fuel 
3 fuel 
4 fuel 
5 fuel 
6 fuel 


= 
eo 


Sen e2roceoce 
PRP oe oo 
a 
e 


Saee 
e 


WESTERN FPENNA. 
Bradford-Warren: 
Kerosine 

No. 1 fuel 

No. 2 fuel 

No. 3 fuel 

36-40 gravity fuel 


on Oy: 
Kerosine 

Neo 1 fue 

No. 3 fuel 

36-40 gravity fuel 


Pittaburgh- 

Kerosine 10.75-11.78 
Ne 1 feel 10.75-11.6%8 
No. 2 fuel 10.375-11.378 
No. 3 fuel 

6-40 gravity fuel 10 25.11 


CENTRAL MICHIGAN 
(FOR Central Michigan refineries ) 


46-49 


ONTO@.—Quotations of 8.0. Ohio for delivery te 
Ohio points 

Kerosine 

No. 1 fuel 

2 fuel 


Diesel (Light & Med) 


CALIFORNIA 

San Joaquin Valley 
0-43 ww 

Heavy fuel (PR 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PB 100) 


Los Angeles 
40-43 ww 
Heavy fuel (PS 400) $1.75-2.00 
Light fuel (PS 300) $2.16-2 2014) 
Diesel fuel (PB 200) 8.26-11.4 
Stove dist. (PB 100) 


(2)12-12.5 


San Francisco 

0-43 ww 

Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PB 200) 
Stove dist. (PS 100) 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to biend- 
ers on freight basie shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 


ror GROUP 


FOR BRECKENRIDGE 


Grade 26-70 6 375( Quotations) 





New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Boston 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT NOV. 5 
CHICAGO DISTRICT PRICES ATLANTIC & GULF COASTS 


bere & distributors in tank car 
aneper ts FOR refineries : FOB their refineries & tanker terminals, and of tanker terminal operators 


pipe tiv ninals and iniand waterway barge ’ minal Ships’ bunkers prices are exclusive of lighterage 
erminais 
, 90 Oct. R 85 Oct. BR 83 Oct. R Kerosine 
Motor Gasotine Prem. line Gasoline Reg. Gasoline Ne. 1 Fust 
v0 Oct KR Pree N.Y. Harbor 5-1 13.85-14.35 (3)12.85-13.6 (18) 10. 1-10.242) 
* Oct K Pre S137 do barges . 13.75-14.25 (2)12-13.4 10(19) 
“M Oct KR Reg Albany 5 2 14.7-15.2 (2)12.7-13.7(6) 12. 7-13.7(2) 10.419) 
42 Oct KR Reg 1625-12 75 Baitimore (2 12.9-13.25 11.9-13.5 11.9-13.5 10.3(10) 
do barges 12.8 12.8-13 11.8-12 10.214) 
tight Fuel Otis Baton Rouge : 9.7 
Range 25 * do barges 
fue Boston 14.95-15.7 14.95-15.2¢2) 13.7(7) 10.3(14) 
Charleston 13.3-14.475 13.3 12.3-12.475 10.4(5) 
Heavy Fuel Otis Corpus Christi 125-135 125 115 
. foge A : Houston 12.25-13.3 12.25-13.3 11.25-11.3 9.25-10.28 
_s do barges 12.25-13.3 12-12.25 11.25-11.3 9-90.25 
Jacksonville 13.614) 13.3-13.6(2) 12. 6(7) 12.3-12.6 it 
Miam 136 26 : 11.1(3) 
Mobile 12.4(2) 124 10.4(4) 
New Haven f 13.512) 10.319) 
New Orleans 11.25-11.3 9.7-10.18 
do barges 12 1 11.2-11.%5 9.7-9.95 
Norfolk . . 11.9-12.6 ee 
Pensacola 13.4 34 124 . < 
WESTERN FENNA. (7.C., i Balk) Philadelphia 5- ; 13.7 20. 2(10) 
do barges 5.06 12.6 10.1118) 
White Crude Seale Pt. Everglades 13.6(3) 13 33.3(5) 
‘Ams 2 Portiand 15.06-15.3(3) 13.8 18.4(9) 
+126 ' Providence 14.96-15.213) 14.95-15.2 13.7 10.3(9) 
Savannah 13.63) 13.3¢2) - 12.3-12.6 11.1(7) 
SPABOARD Tampa 13.413) 13.3-13.4 12.414) 12.3-12.4 10.9(T) 
Melting pointe are AMP. 3° higher than Wilmington 
eMr Prices are for arioad lots, domestic N.C 
ed ’ FoR refinery scale 
refined abs loose E 
senile in bags of bbls 
cartons 





13. 15-14.55(2) 13.15-13.2 12. 15-12.55 12.15-12.55 10.57) 


ou Light Diceet 
Rupert Gas House No. 6 Fuei Ne. 5 Fuci Shere Plants Ships’ Bankers 
} Ne. 3 Fuad Gas 08 (® 10 p.t.) (15-60 p.t.) (50 cet., 66.4.1.) (46 cot., 46 4.1.) 
N.Y. Harb.(19)9.1-9.2 9.2-9.6 (12)§$3.23-3.56 $2.87 (6)9.5-9.6(2) $3.90(5) 
Cully Refined do barges. (17)9-9.25 95 (12)3.20-3.46 2.84 arent 
123-6 7.4 Albany 9.4(12) 98 3.75 9.814) : 
125-7 7 Baltimore 9.210) 9.3 3.2313) 9.615) 3.9014) 
0 ‘ do barges 9.115) 3.20:3) 
32 ‘ on Rouge a4 8.8 ‘ 
& barges ** 
Boston 9.3114) 97 9.715) 3.94(3) 
Charleston 8.4(5) 9.512) 3.9012) 
How §& 625-9 (2)8.5-9 3.40(6) 
a ’ 
Jacksonville 10.116) 4.24215) 
Miami 10.142) 4.24213) 
Mobile 9.5 . 
NAPHTHAS & SOLVENTS as ores im ie 
New Orleans . : &.7-9.1(2) 3.4913) 


do barges 


N,V. Domestic N.Y 
124.126 white 72 72 


(FOR Group 3 
Stoddard solvent 
s naphtha 
naphtha 
— ; E ~ a8 - . : ‘ _ 

Rube q 11.87% »ortiang ‘ 

enact ¢ _ : . Providence 9.319) 9 3.24 oy 
125 } Savannah 10.1(7) Sees) 

Wwaerean runne come ee 1015) 4.2015) 

mington 

on Oty N ¢ 94(7) S.00te) 


3.18 2.82(2) 3.90(3) 


3.10-3.25(3) 3.1016) 3.9015) 


Stoddard solvent 


Pittsburgh 
Stoddard soivent 


No. 6 Fuel 
No Sulfur 
(Guarantee 


- 
t 


Rubber t 1 Albany 
Baltim 
Bator 

©. TEAAS (Treck Trnept., Bost 


Stoddard « er : Char 


H 
CENT. W. TEA Treck Treapt.) Jacksor 
Stoddard solver iOS Miami 
Mot 
New 
RANSAS (Per Kans. Dest's. only) New 
Stoddard solve 11 Norfolk 
Pensacola 
Philadelphia 
ATLANTIC COAST Pt Everglades 
Mar Mineral Portiand 5412) 
Napatha Spirtts rovidence 2.4715) 
New York : ! 3415) 
Harber 1615 r 2.1915) 
Priladeiphia ! 51 
Baltimore 5.5 N . ee . 
Boator 5 Research octane ratings, indicated by the letter ‘‘R’’, are minimum ratings. Motor Method 
Providence tane ratings, where used, are indicated by the letter “M’ 


2.6014) 


2.62 


2 BO PO bo BO BO Pe he = 


2.165) 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT NOV. 5 
GULF COAST—CARGOES, DOMESTIC & EXPORT, All PORTS MEXICAN BUNKER PRICES 


Cargo prices are FOB ship at U. 8. Gulf, minimum of 20,000 bbis., and are by refiners only to UC. & DOLLARS PER BBL. OF ise LITERS 
other refiners, export agents, or tanker terminal operators The Ggure im parentheses after each 
price indicates the number of companies quoting that price Banker € 
Aviation Gasoline (MIL-F-6572) (Ships Bunkers) 
Grade 115/145 . 17.25-17.75 
Grade 100/130 : 16(2)-16.75 
Grade 61/96 .. 14.5-15.75 


Motor (:asoline 
92 Oct. R (Premium) 12-12. 2512) 
90 Oct. R (Premium 11 75-1212) 
55 Oct. R (Regular) 11(3)-11.5 
53 Oct. R (Regular Guaymas 
7% Oct. R 0 Manzanillo 
Salina Cruz 


Minatitian 


70-72 Oct. M Leaded 
Kerosine & Light Fueis 
41-43 kerosine 
No, 2 Fuel 


Dicect & Gas Olle 

43-47 Diesel index 

45-52 Diesel index 

Diesel index 

Heavy Fuects— argoes 

No. 5 Fuel, 0-10 p.t $2. 35(2)-82.50 

Bunker C Fuel $1. 75(2)-81.85(3)-$1 .90 

Research octane ratings, indicated by the letter “‘R are minimum ratings Motor Method 
octane ratings where used, are indicated by the letter ‘“M’"’ 





28 YEARS OF RELIABLE 
MIDDLE EAST CRUDE PRICES Oll PRICE REPORTING 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots 

(Prices are per DDI. of 42 U. S. gals., exclusive of loca] port or other governmental charges This, in just @ few words, ls the story of 
sales taxes, ete, if any; FOB potnt indicated, for gravities shown; 2c per bbl. differential per Platts OILGRAM Price Service. 

degree of gravity applies for gravities below and above those shown.) 

Type of Price aPl Since 1923, i has been recognized 
Crude Per bbi. FOB Potnt Gravity Date throughout the industry os the foremost 
Arabian $1.75 Ras Tanura, Saudi Arabis 36-36.9 Nov. 1, doily oil price reporting agency. tt hes 
Qatar $1.51 Umm Said, Qatar 39-39.9 No — constantly been top management's major 
Arabian $2.41 Sidon, Lebanon 36-369 April 1, 1951 inf end with 
Iraq $2.41 Tripoli, Lebanon 36-36 9 April 1, 1951 source of oil price information, 


good reason. 
AVIATION re NE PRICES . OILGRAM hes the largest staff of 


oll price experts employed by ony off 
(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification price reporting ogency. 

MIL-F-5572, unless otherwise noted.) OILGRAM is the most complete, 

District Grade 100/130 Grade 91/06 Grade 80 most comprehensive price report 


New York, N. ¥. .... , ; 17. 6-18.6 16.1-17.2 15.6-16.2 te the off man. 
Boston, Mass eevee oe ° 18.2 


15.95 

Portiand, Me ° ° . ee . . « « » ONGRAM has the complete con 
Philadelphia, Pa lei ; + dee fidence of its subscribers. More thon 
Baltimore, Md. . : ‘ : 17.96 15.85 of hundred oil men 
Norfolk, Va. . 7 ainety out oF every one 

Crarteston “s c : . - whe once subscribe renew their subscrip 
New Orleans, La. (Baton Rouge) 17 15.5 tions yeor ofter yeor. 

; : 16.5-17.25 - 


Houston, Tex If you ore dependent upon daily olf prices 
in your marketing operation, you should 
LAKE PORT TERMINALS be on O!LGRAM Price Service wbscriber. 
week's Tricl 

Buffalo Clevetand We invite you to accept o ’ 
90 Oct. R (Prem 16(2) ail me ite Subscription with our compliments. There 
on R (Reg.) . ..(2)14.5-14.8 ° e tes is no obligation on your port whatsoever 

rosine . . 11.545) ee ee 

Diesel Fuels : 1303) 7 i0'35-10 0.25 A letter of request on your company 
No. 1 Fuel ... Y 2 : letterhead is all that is required 
No. 2 Fuel . 10.514) 10.95 


No. 5 Fuel ... Write today te: 
No. 6 Fuel 9 .53(2) + ) 


Platt’s 
PETROLATUMS PACIFIC COAST ONLGRAM 


a a aeery,Ramaers: Duet Poot Benker Pa +p 


auaer Wiain (3) 78 25 or Deep Tank Lots) (P.S. 206) (PS. 400) 1213 W. 3rd $#., Cleveland 13, Oble 
Lily White . ‘ ss San Pedro, Calif. §3.44(5) (4)$1.70-1.85 

" ( ‘ San Francisco 3.6514) (3)$1.75-1.90 
Portiand, Ore 3.8614) (3)$2.00-2.15 
Seattle, Wash 3.8614) (3)$2.00-2.15 








ream White 








ae REPUBLIC OIL REFINING CO. r ARTOL 


of 
(om- In- Petroleum Ol CORPORATION 
mercial dustrial RE PETROLEUM >) 


Propane Prepane ance INDEPENDENT MARKETERS 
Philadelphia 7 : Refinery, 


Maine to South Carolina 
Baltimore 


—— . Pittsburgh, Pa. Texas City, Texas FIFT 


N. ¥. Harbor 


HM AVENUE NEW YORE % 
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OIL PRICE SECTION 








Tank Wagon Prices 


Prices for gasoline do not include tazes; 
inspection fees as shown in next: column. 
separate column, include federal, 
county taxes as 











they do, however, include 
Gasoline taxes, shown in Ala, 
and state taxes; 
Kerosine tank wagon prices 
also do not include tazes; hevesine taxes where levied are indicated in 


effect Nov. 5, 1951, as posted by 


principal ——. companies at 


their headquarters offices, but subject to later correctio’ 


also city and 








footnotes. Discounts, if any, are shown in footnotes. These prices in 
ATLANTIC Attantie CALIFORNIA St) Av na/87 Gaus 
REFINING (Regular Grade) Kero. & STANDARD 7.7. c line 
Gasoline No. 1 No. 2 400 Gals. A. aa Taxes 
. . Fuel Fuel San Fran., Cal..... 14.5 18.0 6.5 
T.W. T.W. Taxes T.W. T.W. Loo Angeles we Same 14.0 17.5 6.5 
Allentown, ro’ H 7 oe oe ee ~ s.cvegees ae 15.7 19.2 6.5 
Altoona 5. 7.0 14.55 13.15 Phoentx, Ariz. 17.2 20.7 7.0 
MD: - wossae b 7.0 14.55 13.15 Reno, Nev. ....... 17.0 20.5 7.5 
Greens . 7.0 14.55 13.15 Portland, Ore. 15.0 18.5 8.0 
Hartford \. 6.0 one SRS Seattle, Wash. .... 15.0 18.5 8.5 
Philadelphia . 7.0 413.4 12.2 Spokane eeescce oo BS 21.3 8.5 
Pittsburgh b 7.0 14.55 13.15 Tacoma ...... 15.0 18.5 8.5 
Reading . 7.0 14.0 128 Boise, Idaho ...... 17.7 x23.2 8.0 
Scranton \e 7.0 14.3 13.1 Salt Lake, U. .. 15.4 19.4 7.0 
Wilkes Barre. ‘x14.3 u14.3$7.0 14.3 13.1 Honolulu, T. H. 15.3 18.8 8.5 
Williamsport .. 15.0 15.0 7.0 14.3 13.1 Fairbanks, ‘Alaska. 27.1 30.6 4.0 
.. eer 14.0 14.0 7.0 13.7 12.5 Juneau ...... 16.3 19.8 4.0 
as - en 
Secvese 12.4 134 7.0 13.4 123 Standard 
Bridgot., Conn. 14.8 14.8 6.0 ove nee Kerosine Diesel 5S 
Hartford --uT14.5 14.5 6.0 «os 128 T.T. Oil Stove Oil 
8 1448 6.0 coe «2233 40/199 T.T. T.T. 
14.9 6.3 ee 12.5 gals. (400 gals. or more) 
14.9 6.3 eee eee (ex all taxes) 
15.6 63 ... 13.3 San Fran., Cal... 18.5 10.9 12.4 
15.1 63 ... 128 Los Angeles 18.0 10.4 11.9 
14.9 60 ... 12.5 Fresno . os 8 11.8 13.3 
13.6 5.0 13.2 12.2 Phoenix, Ariz. 2 13.9 15.4 
13.6 5.0 13.1 12.1 Reno, Nev. ...... a 13.8 15.3 
14.7 6.0 13.5 12.2 Portland, Ore. 5 11.5 art 
15.8 60 14.7 13.3 Seattle, Wash. 5 11.5 i 
15.5 60 14.8 13.6 Spokane ...... 3 14.8 16.3 
15.8 60 148 13.4 Tacoma ...... 5 11.5 a 
15.5 6.0 14.8 13.4 Boise, Idaho .. 8 15.3 16.8 
15.4 60 14.6 13.2 Salt Lake, U. 5 13.0 13.5 
* = hr 15.9 3 Honolulu, 'T. H. 9.3 11.6 ee 
Richmond, Va. 14.5 14.5 8.0 14.0 126 raivoank "Ali ss 
Charlotte, N.C. 15.6 15.6 9.0 13.9 126 
Jacksonville, Taxes: 
bp -secescoe 15.2 5.2 9.0 Boise—Sc gas tax applies to motor fuel 
Miami ....... 14.2 14.2 9.0 ee e only; avgas taxes are 2c federal, 2.5c state. 
Salt Lake—7c gas tax applies to motor 
Mineral Spirits V.M.&P. fuel only; avgas taxes are 2c federal, 4c 
T.W. T.w. state. 
Philadelphia, Pa. 16.5 18.0 Honolulu—8.5¢ gas tax applies to motor fuel 
Pittsburgh ......... 20.0 21.0 only; avgas taxes are 2c federal, 4c terri- 
torial. Standard Diesel/furnace oil price is 
pone Se ee ™ ex lc territorial liquid fuels tax. All T.T. 
e ‘0. 6 prices are ex Hawaiian gross income tax of 
Philadelphia, Pa. ....... 8.48 6.90 1% to resellers, 2.5% to consumers. 
Notes: Notes: 
Kerosine—Thru Penna, & Del., add 2c per Gasoline—For other deliveries of Chevron 


gal. for t.w. deliveries of less than 25 gals. 
at one time. Camden—aAdd 1c for ee of 
100-299 gals., 2c for less than 100 ga’ 
Mineral Spirits prices also apply + Stod- 
dard Solvent. 
x Oct. 26; 


Effective dates: xt Nov. 2. 











(N. B. Prices are Continental’s 

CONT'L. tankwagon prices. Current selling 

OIL prices may vary from those shown 
because of local conditions. ) 

N-tane (3rd Gaso- Kero- 

( ) Grade) line sine 

Wagon Taxes T.W. 

+e a Colo. 14.8 13.8 8.0 14.7 

‘ 16.2 8.0 17.1 

Pueblo d 14.6 8.0 15.5 

Casper, Wyo 15.7 14.7 8.0 15.0 

Cheyenne ....... 15.7 14.7 8.0 15.6 

—— Mont. .. 17.0 osee 8.0 16.5 

code 0 ane 8.0 18.2 

Great Falls" ° 0 cece 8.0 18.2 

Helena ......... 5 sews 8.0 18.2 

it Lake U. ... 4 oses 7.0 16.5 

Twin Falls, Ida. . 1 18.1 8.0 19.2 

Albuquer., N.M.. 16.0 15.0 8.5 14.9 

Roswell .... 2 14.3 8.5 14.2 

. ses 9.0 15.2 

Muskogee, Okla.. 13.7 12.7 8.5 12.9 

Oklahoma City .. 13.5 12.5 8.5 13.1 

PE cc odkvashccs 13.5 12.5 8.5 12.5 


Taxes 
Gesstine tax column includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, 1c; 
enne, 1c; Casper, ic. 


Discounts: 
Salt Lake City and Twin Falls gasoline 
erosine 


and ki prices apply for deliveries of less 
than gals.; 200-399 — deduct 0.5c; 
400 gals. and over, deduct 1 
Notes: 

T.W. prices are to consumers and dealers. 


(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.; 
0.5¢ for Fm ae gals., except for deliveries to 
Marine in Alaska (excluding Chevron 
‘Aviation *30/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5c for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.0c gal. higher than Chevron (Regular) for 
quantity delivered, except at Salt Lake which 
is 1.5c gal. higher. For less than 40 gals. de- 
liveries, add 4.5¢ gal. to 400-gals.-and-over 
price, except at Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals. (Shoreside). Add to Chevron Aviation 
80/87 quantity delivered prices, 2.0c ae 91/98, 
5.0c for 100/130, and 8.0c for 115/14 

Kerosine—T.T. prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 4c; 
200-399 gals., deduct 3c; 400 gals. & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
Salt Lake City posted tank truck price is for 
minimum 40 gal. deliveries. 

Standard Diesel/Furnace Oil & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add 1c; 200-399 gals., add 0.5c; less 
than 40 gals., add 5c. 

x Effective Oct. 26. 


Humble 

HUMBLE Gasoline Gaso- Kerosine 
OIL Regular ne Tank Re- 

T.W. Retail Taxes Wagon tail 
Dallas, Tex.. 14.0 19.0 6.0 12.8 17.0 
Ft. Worth .. 14.0 19.0 6.0 12.8 17.0 
Houston .... 14.0 19.0 6.0 12.8 17.0 
San Antonio. 14.0 19.0 6.0 12.8 17.0 
Notes: 


T.W. prices are to all classes of dealers and 
consumers. 


1/40c on gasoline; 
2/25c¢; Kans, 1/100c; La, 1/32c; Minn. 5/200c; Mo. 1/25c; Neb. 2/100e; 
Nev. 1/20c; N. C. 1/4c; N. D. 1/20c; Okla. 2/25¢; 8, C. 1/8c; 8. D, 
1/40c; Tenn. 2/5c; and Wisc. 3/100c. 

Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; 


are as follows: 
1/20c; Fila, 























1/8e; Il. 


Inspection fees per gal., included in both gasoline and eseatnn Prices, 
unless otherwise specified, 


3/100c; Ind. 


Mich, 1/5c. 


ESSO | aah Grade) K 
( ero- 
STANDARD Gasoline Gasoline sine 
T.W. Taxes T.W. 
ptentte City, N. J. 14.6 5.0 13.2 
6 ones Chcoesee 14.6 5.0 13.1 
Daitimare, Md. 14.5 7.0 13.1 
Cumberland ..... +» 15.7 7.0 14.5 
Washington, D, C. ... 14.9 6.0 13.5 
Danville, Va. ....... 15.4 8.0 14.2 
Petersburg ...... 15.0 8.0 14.3 
Norfolk ... 14.1 8.0 13.6 
Richmond 14.5 8.0 14.0 
Roanoke ............ 16.3 8.0 15.1 
Charleston, W. Va. 16.1 7.0 15.2 
Fairmont ........-... 16.1 7.0 15.5 
Parkersburg 16.0 7.0 14.5 
Cancion, asoeecccecce 16.0 7.0 14.4 
4 9.0 13.9 
8 9.0 14.1 
0 9.0 14.4 
-0 9.0 14.6 
3 9.0 13.7 
Charleston, 8S. C. .... «14.5 9.0 cree 
COPIER occ tc cccccee «15.9 9.0 ese 
Spartanburg ......... x14.9 9.0 eces 
New Orleans, La. 13.3 11.0 12.8 
Baton Rouge 13.7 11.0 12.5 
Alexandria ... 15.1 11.0 13.7 
Lake Charles . 13.8 11.0 13.1 
Shreveport ... 15.4 11.0 13.5 
New Iberia ... 13.9 11.0 13.1 
Knoxville, Tenn. 15.3 9.0 13.7 
Memphis ... 15.0 9.0 13.5 
Chattanooga 15.2 9.0 13.6 
Nashville ............ 15.5 9.0 14.0 
Little Rock, Ark. 15.9 8.5 14.0 





Naphthas-T.W. & Steel Bbis. 
Min, Spirits V.M.&P. 
Newark, N. J. 
3,600 gals. & over. 17.0 18.5 
Steel bbls. ... 23.0 24.5 
Baltimore, Md. 
3,600 gals. & over... 15.7 
Steel bbis. .......... 24.5 
Washington, D. C. 
100-499 gals. ....... 19.0 
500-3,599 gals. 18.0 
3,600 gals. & over 16.2 
Steel bbis. .......... 25.0 
FUEL OILS—T.W. 
No.1 No.2 No.4 No.6 
Atlantic Cuy, N.J. 13.2 12.2 avee asea 
Newark, N. +. 13.1 12.1 $3.754 $3.006 
Baltimore, Mid. «- 13.1 12.2 3.69 2.94 
Washington, D. C. 13.5 12.6 3.85 2.89 
Norfolk, Va. ....13.6 123.2... oces 
Danville eteove ones 12.8 
Petersburg ...... 14.3 12.9 
Richmond ....... 14.0 12.6 
606 13.7 
9 12.6 
ok 12.9 
6 13.5 
Charleston, S. C oes 12.4 
Columbia ........ 13.2 
Spartanburg ..... 2.4 


1 es 
Taxes: Louisiana kerosine prices” do not in- 


clude ic state tax. 


Kerosine No. 


1—Atlantic City prices are 


for deliveries of 300 gals. or more; add ic for 


100-299 gals., 2c for less than 100 gals. 
x Effective Nov. 5. 
(Prices are per imperial gal.; to 
IMPERIAL arrive at price per U. 8. gal., 
OIL subtracts 1/6th) 
Esso Gasoline 
(Regular Grade) Kero- 
Dealer Gi sine 
T.W. Taxes T.W. 
St. John’s, Nfld. 25.1* 14.0 24.8 
Halifax, N. 8 +. 21.6 15.0 23.0 
St. John, N. BL 21.6 13.0 23.0 
Charlottetown, 

PeERe Swacccecrse BB86 13.0 25.0 
Montreal, P. Q. ... 23.6 13.0 AO 
Toronto, Ont. 22.6 11.0 23.0 
Hamilton, Ont. .... 22.6 11.0 23.0 
Winnipeg, Man. 23.0 9.0 25.4 
Brandon, Man. 26.9 9.0 27.3 
Regina, Sask. .... 21.5 10.0 21.9 
Saskatoon, Sask. .. 25.1 10.0 25.5 
Calgary, Alta. .. 21.3 10.0 21.7 
Edmonton, Alta. 20.0 10.0 20.4 
Vancouver, B. C. 22.0 10. 24.0 


(*) Price is for Esso 


Extra (Premium). 


Gasoline taxes are provincial taxes. 
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ies at Tank Wagon Prices (Continued) 
ices, | SOCONY VACUUM le 
x. Grade Grade Grade Mobligas (Regular Grade) Mobittect mo! T No.4 No.6 
/100e; Gasoline 80 91 100 Cons. Dir. Cons. Dir. ements tevedtne Diesel (No.3 Fue) | Fud Fue 
— Tae TW. TW. TW. TC. TO. TW. TW. pe TW. TC. TW. 7.0. Yard T.W. T.W. TW. 
a 
7 a. SS aa oo ie Gas oe Se 
8.0 sees 14.7 14.7 |... 810.8 13.8 —- ae es | OS ee 10.69 6.5 
6.0 ++ 14.7 14.7 40:2 10.6 13.6 9.6, 12.8 9.2 9.5 12.4 10. 6.81 
= 6.0 a | irre = oY EEE wcek * nck, 6.87 
nw 6.0 14.7 14.7 10.1 10.4 13.4 7. 42:5 9.1 9.4 12.1 10.69 $52 
a 6.0 14.7 14.7 104 10.6 .... 9.8 12.6 9.4 9.6 12.2 9.42 7. 
ue 6.0 15.8 15.8 11.6 11.8 14.7 11.0 13.8 10.5 10.7 13.30 ---- 255 
13.1 6.0 15.5 15.5 11.5 11.7 14.8 11.0 14.1 10.5 10.7 13.6 aay i 
13.1 6.0 15.8 15.8 11.5 11.7 15.0°.... 14.0 10.9 U2 13-5 0.2 ares 
16.8 6.0 15.0 15.0 |... 10.9 13.9 *: Sen sat. Be ee Se ~ on 
13.5 6.0 a: oe 6S Be... Se age en a nn eh 
14.3 6.0 15.5 15.5 11.5 11.7 14.8 ..-. 13.9 10.5 10.7 13.4 «20. sees 
14.3 6.0 15.4 15.4 11:3 11.5 14.6 10.8 13.7 10.3 10.5 13.2 deers 
13.6 6.0 14.8 4 SI ccix sens. “ease: SO a Cee aa 
14.0 6.0 15.3 15. oy pk repos eee are eee ay =~ o wens 
15.1 6.0 2. Di 20.9 WT wee ML DS .9.T 9.7 12.8 >. ana 
15.2 6.0 he aay a eee © oe a} eS eee o Meke 
15.5 8.0 Be 28 SBA... HEE US BS UMC... BS ave 
14.5 8.0 15.0 15.0 10.4 oom ee * fe a * eee > sone 
14.4 6.3 14.9 14.9 10.3 an’ te < or . oe eee © a” iat 
13.9 7.0 i iY ee ve mkee’ aaeg A seats) 2st again 
14.1 7.0 ee. > eee re Eke 14.8 : nexae le ae =) Sed 
14.4 7.0 i 2 3? Ar = 13.6 ool. ean a > ohne 
14.6 7.0 ee ED oO vo ans ee 13.0 9.8 .... 13.6 2 barre 
13.7 Providence, R. I. .. 6.0 14.9 14.9 10.3 10.9 14.2 12.9 9.3 9.7 12.5 i ge 
wine Burlington, Vt. .... 7.0 15.6 15.6 11.4 11.4 ... 13.5 10.5 10.5 13.1 aii canal 
Eee 7.0 weerery ee * eg Y eer arora me xs epseined 
oses Tank Wagon Prices Buffalo N. ¥. City Rochester Syracuse Boston Hartford Providence 
12.8 EE cthtuneavceecktisaponsyadecs 18.5 17.0 20.0 21.0 18.0 19.0 18.5 
12.5 SE MIND. i. shcuiss aninionsshenakibe av ot 20. 18.5 21.5 27.5 19.5 20.5 20.5 
13.7 Taxes: N.Y.C. prices do not include 3% city sales tax applicable to price of gasoline (ex tax). 
13.1 Discounts: 
13.5 Mobil Kerosine—Mt, Vernon T.W. less 0.5¢ for deliveries of 300 gals or more. 
13.1 Mobilfuel Diesel—All points, 0.5¢ for T.W. deliveries of 800 gals. or more. 
s 7 Mobilheat—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals, or more. 
. es: 
My - Syracuse V.M.&P. price is in steel barrels. Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals. 
14.0 | OHIO STANDARD 
Bbis. Aviation Gasoline-Cons. T.W. Sohio X-Tane Gasoline i lt 
Pe. Sohio Sohio (Regular-Grade) hth Cons. T.W. 
Avia. Avia. Sohio Sohio S.R. D.C. V.M.&P. Sobio 
Gasoline 62 380 Avia. Avia. sell- Sol- N Ni Varno- Sol- No.1 No. 2 
Taxes Clear Clear 91 100 T.W. ers 8.8. vent vent T.W. Sohio- — a eat 
Akron 6.0 20.0 22.0 23.0 26.0 18.0 14.5 18.0 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 39° 
Canton 6.0 20.0 22.0 2.0 2.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 1 
Cincinnati . 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9. 13.9. 13.9, 
Cleveland 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° ~ 
Columbus 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Dayton 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8. 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
nigh a6 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Mansfield 6.0 20.0 22.0 23.0 2.0 19.0 15.5 19.8 2.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Marion 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Portsmouth. 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8 2.0 21.5 21.5 2.5 20.5 13.9 13.9 12.9 
Toledo 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8 2.0 21.5 21.5 20.5 20.5 13.9 13.9. 12.9. 
Youngstown 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9° 
Zanesville 6.0 20.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9 
Taxes: Hangar operators can purchase aviation gasoline less 4c per gal, State Road Tax by supporting purchase with State Tax Exemption Form 


A-10 to supplier. t 
its: Sohio Aviation—on contract to hangar s and » ff WwW. 
Kerosine, Nos. 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gale, of more; less than 100 gals., 0.5¢ higher. Prices at 
other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0. igher. : 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 =. 3 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5¢; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted, S.S. prices are at company-operated stations, 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 
Indiana bulk plants where the company’s prices are publicly posted. 
Red . Grade) . 








i 


Kentucky 



























* “*Temporary”’ price, 
Effective dates: x Nov. 1, xt Nov. 5. 


NOVEMBER 7, 1951 





classes of consumers with minimum delivery of 
50 gals. 








Red Or’n. Red Cr’n. ————Stanolex Furnace 0i1——____— Stas Gaso- Kero- 
Cons. Dir. Gasoline Kerosine 1-99 100 gals. 100-174 175-399 400 gals. Net line sine 
T.W. T.W. Taxes T.W. gals. over gals. gals. & over Dealer Taxes T.W. 
are Chicago, Ill. ... 17.5 15.5 - 6.0 15.8 wr cee cee ove eee 
for South Bend, Ind. 18.0 16.5 6.0 «16.6 «15.3 x14.3 . Covington, Ky. ....... 14.4 9.0 15.4 
Detroit, Mich. . 17.4 15.9 6.5 «15.5 «14.6 x13.6 osee esos seve Lexington eseee «+ 16.5 9.0 15.1 
Mpls.-St. Paul . 17.5 15.5* 7.0 x16.6 «15.5 esos «14.6 x14.0 x14.0 Louisville see 15.2 9.0 14.4 
Des Moines, Ia. 16.9 15.4 6.0 15.3 13.7 12.7 eevee aes ores Paducah ........ 14.7 9.0 14.1 
: te St. Louis, Mo. . 16.7 15.2 5.0 «15.4 x13 .6 x12.6 Jackson, Miss. .. oo. ane 9.0 14.3 
gal Wichita, Kans. . 14.4 14.0 7.0 x14.0 «12.2 «11.2 Vicksburg ........- oo. nan 9.0 13.8 
ee Omaha, Nebr. .xf19.6 15.5 7.0 15.2 xt13.9 xt12.9 Birmingham, Ala. ° 15.7 9.0 14.6 
Fargo, 8.3 15.0 7.0 «17.3 «15.6 «14.6 MOBO occ ccccccces 15.0 10.0 14 4 
ase- Huron, 8. D. .. 18.2 16.7 7.0 17.2 415.5) 14.5 Montgomery ..... 15.8 10.0 14. 
ane Milwaukee, Wisc, 17.6 16.1 6.0 16.5 x15.0 14.0 ane eas vows Atlanta, Ga. ... 15.9 8.0 14 3 
Ww. Fuel Oils—T.W.—Chicago, Il, Augusta ......... 16.4 d 
24.8 Standard Stanolex TEXAS Fire-Chief Macon . Fx ‘3 = 4 
; sated Wenestes Savannah ....... 15. , 
23 .0 Heater 08 Furnace Of Se Se... ae Jacksonville, Fla. 15.2 9.0 14.6 
23.0 1-99 gals. ... oes 15.8 14.8 co. ee 15.2 9.0 14.6 
100-149 gals. 14.8 was Dies tex —. =a. = Pensacola 15.0 10.0 14.0 
w ae 26s ae ae Fort Worth ..... 14.0 6.0 12.80 TAMPA «..-. ++ +e sseees 15.0 9.0 
3 0 — Pa 3 : Wichita Falls ... 14.0 6.0 12.80 
38 400 gals. & over .... wees 13.3 14.0 6.0 12.80 Taxes: 
5.4 Stanolex Stanolex 14.0 6.0 12.80 Gasoline tax column includes these city & 
7 3 Fuel A Fuel © 15.5 6.0 13.85 county taxes: Mobile, 2c city; Birmingham, ic 
21.9 1-749 gals. .......... 10.65 9.5 14.0 6.0 12.80 county; Montgomery, 1c city & 1c county; Pen- 
25.5 50 gals. & over .... 9.9 8.75 14.0 6.0 12.80 sacola, 1c city. Other taxes not included in 
1.7 Taxes: St. Louis, Mo., gasoline tax includes 1c 14.0 6.0 12.80 prices: Georgia, e, 1c; y, 
0.4 city tax. Des Moines, Ia., kerosine and furnace 14.0 6.0 12.80 } ine ic; M 0.5¢. 
4.0 oil prices do not include 4c state tax. State San Antonio .... 14.0 6.0 12.80 
sales, occupation, consumer & use taxes to be Port Arthur .... 14.0 6.0 12.80 Notes: 
added where applicable. Notes:—Dealer t.w. prices apply also to all 


Consumer t.w. prices are same as net dealer 
prices. 








DISPLAYED: Advertisements set in special type or with border— 


$13.50 per column inch. 
UNDISPLAYED: “For Sale" “Wanted to Buy", “Help Wanted", 





CLASSIFIED 





— Wanted’"—:5 cents a word. Minimum charge §3 per insertion. 
Box number counts 2 werds. Copy must reach us by Wednesday 
pucceding date « tesue. 














tions set in type this size without border—30 cents a word. Minimum All ified ad ‘ : ae payee ws onupe . . aa 
charge $7.50 per insertion. No agency er cash on adver 
Positions Open For Sale Change of Address 


MIDWEST CONCERN has fine opportunity for 
industrial oi] salesman. Automobile and ex- 
penses furnished. Write complete details. BOX 


FOR SALE: 
Progress trailer. 


LABORATORY ASSISTANT, preferably some 
commercial experience, for testing, compound- 
ing, and researching petroleum waxes, for 
growing wax compounding plant located New 
Jersey within good commuting distance New 


ing Bulk Plant, 


trucks, equipment. 


sylvania. BOX 
SALES MANAGER—Large petroleum prod- 
ucts, heating equipment, and coal company, 
established 43 years has opening for aggres- 
sive, experienced reales manage> for retail de- 


This is a 10 to $12,0000 position for right ‘ 

man. Salary, bonus, excellent retirement plan. 

Location, Connecticut. Write complete details. 

BOX 58i. 1—1948 FRAZIER 
transport, 


brakes. $3200.00. Immediate delivery. SPRING- 
For Sale FIELD BODY & T R CO., P.O. Box Products 
431, Springfield, . 
FOR SALE: 4—4000 gallon kettles complete Ohio — Kentucky — Indiana 
with agitators. Call Midlake 3252 or write am — 
R. D. 5, Box 341, Akron 19, Ohio Wanted to Buy Illinois — Pennsylvania 


ADDING MACHINES, TYPEWRITERS, new 
portables, office size typewriters wholesale. one quart cans. Us 
Enclose 10c for catalogues. APPLE, 993A ment satisfactory. 
Westchester Ave., New York City 59. BOX 587. 


3950 gallon, 4 
New paint, 2” lines, Em. 
. Valves, with 1948 KB 7 International Tractor. 


. $2500.00. REALGAS, INC,, Logansport, In- 


MAJOR BRAND DISTRIBUTORSHIP includ- 

warehouse, 

garage, office building, 

1,000,000 gallonage and 

Delco heating franchise. Small down payment, 

=. on liberal terms—right party. 
590 


NEW AND USED 4000 gallon single axle 
trailers, also new and used 5000 to 6600 gal- 
E E, HACKETT 


ilers. BRU 
partment now serving over 12,000 customers. ee | = St., : 
Hiland 1 


5600 
3 compartments, single bulkheads, 
18,000# Standard Forge 


WANTED: One M & §S Filling Machine for 
spo 


Using for low production. 


compartment 





NOTICE 
Change of Address 


PETROLEUM SERVICE 
INC. (OHIO) 


1134 UNION TRUST BLDG. 
CINCINNATI 2, OHIO 
GARFIELD 5066 


storage tanks, 
apartment overhead, 


Location, Penn- 


Kansas City, Mo., 


ALLON tandem 


axles with 6” air Marketers All Petroleum 


Carl G. Heitzler, President 


ut. Old equip- 














Sinclair, Shell Add Fields 
(Continued from p. 53), 


Sand, Hollow Tree, Hollow Wr ae Sand), and Rosalia South, 
below 20 $2.48, 40 and above $2. 
Texas (Agua Dulce type) -Oniitipin North, Stratton, 
Ranch, and Green, below 20 $2.38, 40 and above $2.80 
Texas—Tennessee Colony, all gravities $2.65. 


Shell Bulletin lists following additiona! fields: 


West Texas-New Mexico—Aldwell (Spraberry), 
Benedum (Spraberry), Driver (Spraberry), Goldsmith 5600’, Jordan- 
Fusselman, Penbrook (Spraberry), Floyd (Spraberry), Wheeler North- 
west (Fusselman) in West Texas, and Brunson North and Warren 
Drinkard in New Mexico, below 20 gravity $2.16 per bbl., 40 gravity 
and above $2.58. 

West Texas—East Hamlin, Flowers, Frankirk-Ellenburger, Flat Top 
South (Shallow), Pardue-Elienburger, Pardue-Canyon, Pardue-Swastika, 
a Wheeler Northwest (Ellenburger), below 20 $2.23, 40 and above 
on Gulf Coast—Helen Gohlke pool, below 20 $2.38, 40 and above 

Louisiana Gulf Coast—Burtville, East Moss Lake, Gibson (Northeast), 


Lake Maurepas, and South Pass Area Block 24, below 20 $2.33, 40 and 
above $2.75. 


ICC Rail Order Restrained 


WASHINGTON—Interstate Commerce Commission has 
been informed by U. S. District Court at Montgomery, 
Ala., that court has temporarily restrained ICC’s order 
of last May in southern rail petroleum case, prescribing 
new scale of tank car oil rates which was to have been 
effective Nov. 1. 

Court scheduled hearing for Nov. 12, on question of 
whether to set aside ICC order entirely. 


OPS Adjusts Oil Prices 


WASHINGTON—Office of Price Stabilization Oct. 31 
released the following letter orders it has issued: 


Sinclair Co,—L-6 to Sec, 9, CPR 13—disapproved Sinclair's 
request to raise ceilings on Gascon G-L CC Diesel lubricating oil sold 
to Union Pacific Railroad, Southern Pacific Railroad, Atcheson, Topeka 
& Santa Fe Railroad FOB railway connections. Sinclair wanted to hike 
tank car price from 36c per gal. to 37.5¢c and drums in carload lots 
from 40c per gal. to 41.5c. OPS said that, although Sinclair’s prices 


Washburn 


Bedford-Fusselman, 


were below Standard Oil of California’s, the prices were reduced to 
meet competition prior to base period and did not meet ‘‘temporary 
conditions’ standard. 

Sinclair Refining Co.—L-78 to Sec..28, CPR 17—allowed ceiling for 
No. 2 fuel oil delivered by track to consumers in Andrews, N. C., to 
be 12.52c per gal., based on a 9.4c per gal. price FOB Charleston, 
8. C., plus 3.12¢ transportation cost (including tax) to correct previous 
error in computing price. 

Yellow Cab Gasoline, Tulsa—L-23 to Sec, 17, CPR 17—allowed price 
increase to 25c per gal, for regular and 27c per gal. for premium gaso- 
line sold at five Tulsa stations to bring prices up to customary 2c per 
gal. below majors’ posting. 

Pontiac Refining Corp., Corpus Christi—L-3 to SR2, CPR 32—allowing 
new ceiling of $2.85 per bbl. at Powderhorn Lake Field, Calhoun 
County, Tex., for crude of 40-degree gravity API and above with a 
differential of 2c per bbl. for each degree API lower gravity down to 
$2.53 per bbl. below 25-degree API. 


Esso Gasoline Prices Off in Carolinas 


NEW YORK—tTransportation economies resulting from 
new loop in Plantation Pipe Line recently completed are 
being passed along to dealers by Esso Standard in re- 
ductions of 0.1 to 0.2c in tank wagon prices at seven 
points in North and South Carolina, effective Nov. 5 (see 
p. 58 for new prices). 


Oil Price Index Unchanged 


WASHINGTON—Bureau of Labor Statistics’ wholesale 
oil price index for week ended Oct. 29 showed no changes 
for second straight week. Index, based on Pratt’s Oilgram 
quotations, is compared below with corresponding week 
& year ago (1947 equals 100): 





Oct. 29, 1951 Oct. 30, 1950 
Crude and products . con See 122.9 
eee oe Scceecccesecesccecscs BED 133.0 
PE ENED Dis cccvctevasebsceccencscas’ MRE 121.0 
SN Unbtwehdbcbbs 0sdthawees +i es 66de00 132.1 130.4 
EY sibs bebleae'ss 066k Roques 6500040060 127.7 127.0 
EE 500.50 ccebwtaendesdseuy sus’ 134.0 129.3 
SE SED b.nege cc coén duewebevescctecss Saw 97.2 
ES a eer ey 92.1 86.0 
PE GD 6 db 20 be vive onedd derctedacece 116.4 107.3 


While not on a comparable basis with above oil in- 
dex, bureau’s wholesale price index for other commodi- 
ties, based on 1926 was down 0.1% at 177.0 for week 
ended Oct. 30. 
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STATISTICS 





Pennsylvania Oil Other Than Lubes at Refineries 


(Compiled by National Petroleum Assn. from report of all region 
refiners, Figures in bbls.) 


Aug. 31, July 31, 
1951 1951 
1, Naphthas & Gasoline 
(1) Straight run, unblended and/or unleaded, 
See Ge CN GE cccccocctinasesene 2,424 2,319 
(2) Naphtha and gasoline, for sale for blend- 
ing or further refining or held at refinery 
for further distillation, — blend- 
OS GP RE ccsccccases osdueones 162,863 211,207 
(3) Below 65 octane, not included in (1) or 
ne a Vebutsnd usGhal uke b+staesens canee raméen® 
(4) 65 octane and above oO 0s ren cesreeesede 282,891 332,901 
2. Salable naphthas other than motor fuel ma- 
terial (does not include refinery process 
PD Ogenesin G00 nd £066 0bd 000 Sie rebwcawd 9,448 9,764 
FAR RN ee a ero 135,125 125,201 
4. 36/40 gas oil (include furnace oil) ececes 60,239 58,293 
5. Fuel Oil (not reported above) ...... ee 53,736 54,621 
6. Oils held as cracking — bewadeicc stocks | ee 212,962 190,505 
7. Non viscous neutral +e 18,492 18,703 
SO aaa 127,724 105,100 
ee SL  «sc0de cas ac ccceutpeaneensse 5 39, 
ED dvdnbennhssodsrensicbenvedas ‘ v 





Pennsylvania Lubricating Oils at Refineries 


(Compiled by National Petroleum Assn, from reports of companies re- 
fining Pennsylvania Grade crude oil. Figures in bbls. of 42 U. 8S. gals.) 


Total In- Total In- 
Pro- ventory Pro- ventory 
duction Aug. 31, duction July 31, 
Aug., 1951 1951 July, 1951 1951 
1. Raw Long residuum. 


cess 8 _| me aehaner 6 
2. 600 steam refined stock. . 208,422 69,226 211,954 87,199 
3. Other steam refined stock...... 53,808 56,763 35,091 38,710 
4. Finished dewaxed long residuum ...... ...... cectad winsad 
5. Bright stock .... -- 171,688 129,645 159,163 138,230 
6. Viscous neutral, below, 180 vis. 

but not below 142 vis. @ 100. 116,270 85,416 99,392 86,380 
7. Viscous neutral, 180 vis. @ 100 

and above ........... naG én 95,857 134,315 83,674 120,115 


District 5 Demand 
(California, Oregon, Washington, Arizona and Nevada) 
(Bureau of Mines Figures in thousands of bbls. daily) 
Aug. duly Aug. 
1951 1951 1950 
ee Ot TONE, 5 cncecetsccestamebide se 459 452 470 









Liquefied Petroleum Gases ............ 20 14 16 
Kerosine & Kerosine Distillates . . 5 9 14 
Lubricating Oils & Distillates 19 20 17 
Stove Oil & Diesel Oil csoose Se 112 117 
tM cavatvssivsed veseot ee +--+. 381 383 413 
EY a GE GD. 6 nek cdeseehodewadsncouas 56 52 56 





Production of Natural Gasoline 
(Bureau of Mines figures in bbis., 000 omitted) 











Aug. duly 
1951 1951 
MN dat ddus sctilense Ud ba dwks ceed ib eedbecs eens cove 
W. New York .... seisee ee cese o* onee eese 
ED. cn cexdindsuesh obigd n0eneeen ve 13 11 
West Virginia eas ee 478 504 
DRL AGhadD + 0.6cs960 086s bob00 6000 6c0 7 7 
neneetetigntes 246 254 
obb bs Sachs sabeebivent 126 132 
PPrerrirriiri Terre Te 3 4 
000 66.06 coc eeecnesesscrccesess 286 274 
ivoeese 1,347 1,321 
ebass 65s e suet scbbessebeeceddioscooces 9,158 8,636 
SAA nda bb00 68 Va S06 O6h Ue 0oe DO mea es 2eeeed é 1,890 1,837 
Schaneradn soeae cd eednd usveaved 1,044 1,000 
Secahveinsd oe 0006550 snees dione 1,455 1,227 
30k 0066s Nencsnehanentes 2,091 1,951 
We Oh 00000006 6 O0 0 60 000855060000000608 2,678 2,621 
G6o.00 212 214 
aN 1,823 1,781 
ose eee 732 
1,091 1,113 
eives 92 

Saeccooersees 528 492 

Cee ad e 

COO eee eee ° bd 
jeesbebesnene 13 16 

ey se eewe bd ° 
aD  Seesaddcmenchie + : bece *215 *200 
Peuek pincmbhe 06esnse 6500606000 e8bedns 2,422 2,412 
ES inndbaansheepehs thechccedeacneanakas bs 16,969 16,357 
SE DEED Ween be bb edbscsscocevdssoogess 547 528 


* Colorado, Nebraska and Utah gasoline products included with 
ming. 
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Dealer and Service Station Prices for Regular-Grade 
Gasoline in 50 Representative Cities*** 
October 1, 1951 


Cents Per Gallon 




















Dealer’s Indicated Gasoline Tax Service 
Net Price Dealer (Ine. 1.5¢ Station 

City (Ex Tax) Margin? federal tax) (Inc. Tax) 
Average United States... 15.20 4.88 6.82 26.90 
Wee, GR, “ses ccccces 15.00 3.40 7.50 25.90 
Manchester, N. H. abebs 15.60 4.80 6.50 26.90 
Burlington,’ i didedcnae ae 5.20 6.50 27.30 
Boston, Mass, ......... 14.90 5.30 5.80 26.00 
Providence, R. I. ...... 14.90 5.10 5.50 25.50 
Hartford, Conn, ........ 14.50 3.90 5.50 23.90 
6 68S are 15.50 4.90 5.50 25.90 
New York, N. Y. ...... 14.70 6.80 5.50 27.00 
Newark, N. J. .......-. 13.60 1.80 4.50 19.90 
Philadelphia, eae 10.15 3.25 6.50 19.90 
Dover, Del. .. saw ee 13.70 5.70 6.50 25.90 
Baltimore,  iephaptaas 14.50 5.50 6.50 26.50 
Washington, D. Cc. abelnee 14.90 4.70 5.50 25.10 
Charleston, W. Va. ..... 16.10 7.10 6.50 29.70 
BU, Wil soevececscs 14.10 6.10 7.50 27.70 
Charlotte, N. C. ........ 15.60 1.80 8.50 25.90 
Charleston, 8. C. ....... 14.60 5.90 8.50 29.00 
BREE. GR. 002 cessvice 15.90 5.60 7.50 29.00 
Jacksonville, Fla. ...... 15.20 5.30 8.50 29.00 
Birmingham, Ala, ...... 15.70 5.60 8.50 *29.80 
Vicksburg, Miss. 15.20 6.70 8.50 30.40 
Memphis, Tenn. 15.00 5.50 8.50 29.00 
Lexington, Ky. . 16.50 4.30 8.50 29.30 
Youngstown, Ohio vey 4.30 5.50 25.30 
South Bend, Ind, ....... 15.90 5.20 5.50 26.60 
Chicago, Ill. re 15.50 4.96 5.50 25.96 
Detroit, Mich. «++ 15.90 5.01 6.00 26.91 
Milwaukee, Wisc. ....... 16.10 5.30 5.50 26.90 
Twin Cities, Minn. .. 12.90 3.00 6.50 22.40 
Fargo, N. D ‘ 15.00 4.00 6.50 25.50 
Huron, 8. D. 16.70 5.00 6.50 28.20 
Omaha, Neb. ....... 15.50 4.00 6.50 26.00 
Des Moines, Iowa . 15.40 4.90 5.50 25.80 
St. Louis, Mo. ..... 15.20 4.20 4.50 *23.90 
Wichita, Kans. 14.00 4.40 6.50 24.90 
Tulsa, Okla. ... - 13.50 5.50 8.00 27.00 
Little Rock, Ark. ....... 15.90 5.60 8.00 29.50 
New Orleans, La. ....... 13.30 5.70 10.50 29.50 
Se Ee 14.00 5.00 5.50 24.50 
Albuquerque, N. M. ..... 16.00 5.50 8.00 **29.50 
Denver, Colo. .......... 14.80 5.20 7.50 27.50 
Campet, TP, cccsccsece 15.60 6.90 7.50 *30.00 
Butte, Mont. ........... 16.00 4.50 7.50 28.00 
Boise, Idaho ........... 17.70 3.00 7.50 28.20 
Salt Lake ee Utah.... 16.40 4.10 6.50 27.00 
Reno, Nev. ..... - 17.00 5.00 7.00 29.00 
Phoenix, Ariz. .. cos BD 4.60 6.50 28.30 
San Francisco, Calif. :. 14.50 4.80 6.00 25.30 
Portland, Ore. .......... 15.00 5.50 7.50 28.00 
5.00 8.00 30.80 


Spokane, Wash. ........ 17.80 
* Includes city tax of 1c per gal. 
** Includes city tax of 0.5c per gal. 
*** API figures as reported by The Texas Co. 
+t Editor’s Note: Where there are price wars these indicated margins 
do not necessarily show what the dealer is actually realizing per gallon 
of gasoline sold. Special allowances temporarily are being granted to 
some dealers hit by the subnormal retail prices. 


——_ 


Net Stocks of Pennsylvania Crude Oil 
(Compiled by National Petroleum Assn, Figures in bbis.) 





Aug. 31, July 31, Aug. 31, 

1951 1951 1950 
BS TORMOTIES 2 oc cc cc ccccccccee 415,945 363,957 464,522 
Pipe Line and tank farm. 1,484,160 1,447,661 1,897,776 
Total ... «es++ 1,900,105 1,811,618 2,362,298 


Midwestern Lubricating Oils 


(Compiled by Western Petroleum Refiners Assn. from figures of 14 
reporting companies; figures in bbis. of 42 gals.) 
AUGUST 1951 
Steam- 
Total Solvent Total Solvent Paraf- Re- 
Bright ht Viscous Viscous fin fined Blended 
Stock Steck Neutrals Neutrais Oils Stock Olls 


Production 310,049 243,197 609,884 505,095 107,323 32,720 634,340 
Shipments: 
Domestic 304,529 250,260 566,083 - 988 119,194 25,745 478,361 
Export 66,546 35,569 30,235 30,235 2,572 1,102 94,069 
TOTAL 371,075 285,829 596,318 aor 228 121,766 26,847 572,430 
Inventory 
Aug. 31 ... 239,446 174,584 760,708 640,324 129,343 46,112 480,068 
Days Supply*. 22 19 
AUGUST 1950 
Production 242,105 187,006 495,809 428,535 128,393 18,988 605,225 
Shipments: 
Domestic 


221,274 178,934 551,538 457,586 117,514 18,665 636,078 
Export .... 19,483 4,532 8,846 8,846 . eee 20,366 
TOTAL . 240,757 183,466 560,384 466,432 118,015 18,665 656,444 
Inventory 
Aug. 31. 160,578 121,754 539,632 430,175 116,543 28,727 300,964 
Days Supply*. 17 18 34 36 


* Thirteen companies. 
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3 MINUTE OIL CIlANG 


: oe nat ie es pment eS ‘OER See 
TIRES AND BATTERIES ON TIME says the big sign on the tank at the driveway approach to one of Security Oil Co. dealers in 
the St. Louis area 


Jobber Boosts TBA with Budget Plan 


Advisor from Tire Supplier Helps Set Up System 
For Aiding Dealers with Credit and Collections 


By NPN Staff Writer 


A path to TBA profits has been ne- 
gotiated by an Independent oil job- 
ber, Security Oil Co., of St. Louis, 
distributor of Continental petroleum 
products for many years, and more 
recently distributor of Goodrich tires, 
batteries, accessories and _ sideline 
merchandise. 

There are two principal features of 
the Security Oil TBA program which 
have made it possible to build a prof- 
itable volume, despite the fact that 
the gasoline gallonage moves through 
only a limited number of local service 
stations, and ranges between 1,500,000 
and 2,000,000 gals. a year. 

First, the TBA merchandising plan 


BUDGET PLAN PROMOTION is prom- 

inently featured in this interior TBA dis- 

play in the A. L. Ebert station, supplied 

by Security Oil Co., Continental jobber 
in St. Louis 
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FRAM builds my profits 3 WAYS 


1 Most of my customers want and ask for Fram Cartridges. They know and trust the name 
Fram. They’re constantly exposed to Fram advertising. It makes sense to me to stock and 
sell the line people ask for. Yes, Fram increases my business. 


2 Fram Cartridges increase my oil sales, too, because every cartridge change means the sale 
of at least an extra quart of oil. 


3 And selling Fram helps me sell more accessories—spark plugs, fan belts, battery cables, etc.— 
because Fram gets me under the hood to see what’s needed. 


Get details on FRAM 
Complete TBA Program 


Learn how you can take advantage of the support 
of Fram national advertising, merchandising and 
sales aids. Find out all the details of Fram’s profit- 
making TBA program. Write today for complete OIL * AIR « FUEL « WATER 
information! 


FRAM CoRPORATION, Providence 16, R. I. 
In Canada: J. C. Adams Co., Ltd., Toronto, Ont. 
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“POPULAR IS RIGHT !" 


Armstrong’s “Tuffy Rhino” Headlines 
. Biggest Promotion in Our History! 
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HE STOPS ’EM COLD! 


What a showman! What a sales- 
man! Yes, Tuffy’s making 57 mil- 
lion readers of America’s top 
magazines remember Armstrong’s 
Rhino-Flex construction and 
head for the nearest Armstrong 
sign when they need tires. Why 
not put Tuffy to work for you? 


Hard-selling promotion material 
available to Armstrong distributors! 


ARMSTRONG 


La Mlk 


Point of sale packages . . . Identifica- 
tion signs .. . Outdoor painted boards 
. .. Window and Floor displays . . . 
Direct mail . . . Demonstrations . . . 
Novelties. Armstrong Rubber Co., West 
Haven 12, Conn., Norwalk, Conn., Nat- 
chez, Miss., Des Moines, lowa, 605 Mar- 
ket St., San Francisco, Calif. Export: 
20 East 50th St., New York 22, N. Y. 
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TIRES-BATTERIES-ACCESSORIES 





re Ae SEN RN 


NEW TBA TRUCK recently put into service by the Security 

Oil Co., Continental jobber of St. Louis. Company has adopted 

the trade name of Elk Sales & Service to make it easier to dis- 

tribute the Goodrich TBA line to some 300 Texaco service 
stations in addition to its own outlets 


FILLING OUT BUDGET CONTRACT is dealer A. L. Ebert, 

behind counter. Goodrich catalogs are handy on the counter 

top for customers to look over if the dealer is needed at the 
pump island. Signs everywhere promote the budget plan 


was based from the very beginning 
on energetic promotion of budget 
plan selling. 

Second, it was recognized at the 
start that a wholesale profit could 
only be realized by expanding distri- 
bution to other than Continentai deal- 
ers. 
Although Continental Oil Co. is 
today the only major oil company 
which does not supply any TBA mer- 
chandise through its marketing or- 
ganization, Security Oil Co .naturally 
found that all of its dealers stocked 
and sold a line of TBA goods with 
more or less success. Among them 
was one dealer who was an outstand- 
ing success at selling tires. After 
studying his operations and noting 
that he relied heavily on budget sell- 
ing for his volume, E. J. Klevorn, ac- 
tive principal in Security Oil, went to 
the dealer’s tire supplier, B. F. Good- 
rich, for pointers on the budget plan. 

Budget Advice — As a result a 
Goodrich trained man was installed 
in the Security Oil headquarters to 
supervise budget operations at all 
Security outlets, and to coach the 
dealers on how to use the budget 
plan to sell tires, and how to promote 
tire business generally. Security Oil 
finances installment sales for any 
dealers regardless of whether they 
sell Continental gasoline or some 
other brand, after credit is approved 
by .the budget specialist, Charles J. 
Shapard. 

TBA Sales Separate—The second 
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feature of the Security Oil TBA pro- 
gram, the expansion of TBA distribu- 
tion to other than Continental service 
stations has grown to such propor- 
tions that a separate trade name, Elk 
Sales & Service Co., has been adopted 
to disassociate the Continental brand 
and Security Oil Co. from these TBA 
transactions. Through this selling 
device the company is undertaking 
to supply the entire Goodrich line to 
some 300 Texaco stations in the St. 
Louis area. (By contract, Goodrich 
acts as a TBA source for The Texas 
Co. dealers.) 

The budget plan used naturally is 
one recommended by Goodrich. It 
consists of a simple 10% carrying 
charge added to whatever amount is 
left after deducting the customer’s 
agreed down payment. The 10% 
goes to Security Oil, which together 
with its customary volume discount 
under the pricing system used in the 
rubber industry, plus an additional 
discount earned as a_ wholesaler, 
makes up the Securjty Oil Co. profit. 

Carrying Charges—The process by 
which Security Oil collects the carry- 
ing charge is simple enough, even 
though it is known in financial circles 
by the imposing phrase of “buying 
the dealer’s paper.” The steps are 
these: 

When the dealer lines up a cus- 
tomer, he hands the customer a pen- 
cil and a blank form, which is printed 
on the back of the original copy of a 
sales agreement and chattel mortgage 





He asks the customer to 


contract. 
fill in the essential credit information 
about where he works, bank and store 
references, income, etc. 


Checking on Credit—Then the deal- 
er telephones this information to Mr. 
Shapard, who passes on the credit of 
the customers. As a rule there is no 
attempt to make any rush decisions 
in order to sew up a hot prospect. In 
practice it has been found that deal- 
ers usually make sales to people they 
know. Generally the customer will 
be one who comes in at intervals for 
gasoline anyway, so that delivery of 
the merchandise can be put off a day 
or two, while the credit investigation 
is completed. 


Pads of the printed sales agreement 
blanks are provided for the dealers. 
These are of a type in common use in 
the rubber industry, and contain a 
place to describe the merchandise, 
calculate price,,figure tax, down pay- 
ment, carryimg charges, and fix a 
suitable schedule of installment pay- 
ments. For the most part, payment 
periods run four to six months. 


After the deal is completed, the 
contract signed, and the merchandise 
delivered, the dealer can collect the 
full amount of the sale, less the 10% 
carrying charge from Security Oil 
Co., or Elk Sales & Service Co. He 
already has part of the sale in the 
form of the down payment, which 
may consist of cash or a trade-in, or 
both. Upon receipt of the contract, 











If it's petroleum-powered ... 
there's a GLOBE to make it go! 


Mwi‘ss distribution or original equipment . . . 40 basic 
Globe sizes and types offer you wide choice for every 
application. In addition, special models are made for special 
needs. Low freight costs and quick service are yours, too, 
from 13 factories strategically placed near your markets. 
Product uniformity is another Globe advantage. All 13 
factories employ identical standards, processes and equip- 
ment. You get Globe reputation. 26 years of engineering 
achievement have made these batteries known ‘round the 
world for “spinning power”, split-second starting and 
longer life. In fact, whatever your requirements, you'll 
meet them better with Globe-Union built batteries. 


GLOBE-UNION INC. Milwaukee 1, Wisconsin 


A Battery Production Plants At: 
pe se . Atlanta, Go. © Boston, Mass. © Cincinnati, Ohio © Dallas, Texos @ Emporia, Kans. © Hastings-on-Hudson, N. Y. 
ITSECOND STARTIN los Angeles, Calif. © Memphis, Tenn. © Mineral Ridge, Ohio © Oregon City, Ore. © Philadelphic, Po. @ Reidsville, N. C. 
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r. Shapard issues a check for the 
mount due the dealer. 
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Contact with Customer—In prac- 
tice, dealer’s budget contracts are 
sometimes picked up by Mr. Shapard 
person during visits to service sta- 
ons, or by some one of the Security 
il sales staff. The method of trans- 
“mission is unimportant, except as di- 
rrect contacts afford an opportunity to 
straighten out any dealer problems as 
they arise. 

Customers make their payments to 
the dealer. That part of the program 
is considered especially important to 
the service station business. It tends 
to cement relations with the custom- 
er, make it easier to get all of his 
gasoline and motor oil business, and 
sell him other station services and 
other TBA merchandi-e. It also 
makes it easy for the dealer to make 
other budget sales whenever pay- 
ments on a current purchase ap- 
proach final settlement. 

The fact that the budget business 
provides additional reasons for cus- 
tomers to come into the station is 
one of two features which make it a 
business building device for service 
station operators. 


Value of Budget—tThe other is per- 
haps even more important. A dealer 
who becomes accustomed to promot- 
ing budget sales of tires and bat- 
teries in particular, has no basis for 
complaining becaure his buying price 
doesn’t permit him to meet the cut- 
price “downtown” competition of mail 
order houses, big tire dealers, rubber 


company stores and others, all of 
whom are “price” advertisers. He 
doesn’t have to talk price. He can 


talk small down payment, easy in- 
stallments, and better quality mer- 
chandise. By making it easy for the 
customer to pay for merchandice, the 
dealer makes it possible for the cus- 
tomer to buy the better grade goods 
he really prefers. As a matter of 
fact, the Security Oil-Elk Sales or- 
ganization makes an effort to have 
dealers sell some Goodrich tubeless 
tires, and has had some success in 
moving that premium priced item. 

These theories work in ways that 
are sometimes surprising to people 
in the oil business. On a visit to one 
Continental dealer, located on a sub- 
urban highway spot well out from 
the city of St. Louis, it was learned 
that the dealer, A. L. Ebert, had some 
customers on his budget sales book 
living as far as 20 miles distant from 
the station. 


Advertising-Promotion—This dealer 
has a big sign on a tank at one end 
of his station property advertising 
Goodrich tires on easy payments. He 
uses banners, tire centers, counter 
cards and other display material pro- 
moting budget terms. In addition he 
has a standing order for direct mail 
coverage of a wide area around him. 
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Under this plan Goodrich sends out 
car owner lists in the specified area, 
a series of catalog style mailing 
pieces. These illustrate not only the 
Goodrich TBA line, but a number of 
items of sideline merchandise. The 
low down payment for each item is 
always mentioned in this type of ad- 
vertising. 

Most of the budget customers at 
this station are people who have jobs 
in St. Louis, or in industries scat- 
tered around the city fringe. Most 
of the budget sales are tires, but a 
few are batteries, and a few are tele- 
vision sets, outboard motors, power 
mowers, and similar items. One cus- 
tomer bought a $24 pressure cooker 
by making a small down payment and 
settling for the balance at the rate 
of $1.25 per week. He is of course a 
regular gasoline customer. 


Making Steady Customer—The way 
in which the continuous contact the- 
ory works out is demonstrated by the 
case of the customer who has been a 
continuous budget buyer for more 
than a year.. His first purchase was 
a single tire. 

By the time the installments were 
cleaned up this man found that he 
needed a new battery. With credit 
already established it was a simple 
matter for him to have it installed 
at once. He did not have to hold off 
until the time and opportunity were 
available for “shopping” in cearch of 
a problematical bargain battery price, 
meanwhile inviting a battery break- 


down and the wasted cost of an emer- 
gency trouble call. 

Subsequently before the battery 
was completely paid for, the car 
ewner decided to replace two more 
tires, and still later an additional tire 
was purchased. He also is a con- 
tinuous gasoline customer. In study- 
ing customers of this type many oil 
marketing men are prone to express 
their personal disapproval of a way 
of life where car operation is depend- 
ent upon the purchase of such essen- 
tials as tires and batteries at the 
rate of not more than $3 per week. 
The significance of this segment of 
the market in terms of gasoline gal- 
lonage is often overlocked. 

HandI'ng Budget Sales—This deal- 
er has found practical ways to adjust 
his station routine to the details of 
budget selling. For instance, there 
is an advantage in having the cus- 
tomer fill out the credit information 
blank in making his first budget pur- 
chace. It not only leaves the dealer 
free if he is needed at the pump is- 
land, but he avoids the role of ques- 
tioning his customer on personal mat- 
ters. If any interruptions are nec- 
essary in completing the contract 
form ,there are several Goodrich cat- 
alogs lying on the counter to attract 
the customer’s attention while he is 
waiting, and there is a large di play 
of merchandise for him to examine. 

Collections—-Whenever. an_install- 
ment is missed, Mr. Shapard mails 
the delinquent customer a series of 
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NEW PASSENGER TIRE marketed by Pennsylvania Rubber Co. called the Aerolux. 

In the picture, E. V. Duffy, general sales manager, (left) points out to H. G. Peter- 

sen, a Pennsylvania distributor, the fluted shoulder pad designed to create air turbu- 

lence for cooler running and the seven-ribbed, flatter tread, claimed to cause Jess dis- 

tortion with more rubber on the road, afford better steering, an easier ride, with better 
mileage and safety 
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three notices. While the dealer does 
not have to stand for any losses from 
uncollectable accounts, Mr. Ebert 
makes it a practice, if no action re- 
sults after the third notice, to pay the 
customer a personal visit. He has 
found that telephone calls are not 
very satisfactory, and finds the per- 
sonal contact well worth while. He 
often learns of sound reasons why 
payments have been skipped, as for 
example, the case of the building 
trades workman temporarily idle be- 
cause of adverse weather. Obviously 
the personal visit enables the dealer 
to show an interest in retaining his 
customer’s business in an unusual and 
effective way. 


Delayed Delivery Plan — A slight 
variation of budget selling is offered 
at this station to customers who want 
to make a down payment only and 
have an article set aside for later 
delivery. This type of service is ad- 
vertised by means of signs, and a 
few take advantage of it. It is es- 
pecially applicable to non-automotive 
items for holiday or other gift occa- 
sions. In this connection a few sam- 
ple items of the Goodrich line of bi- 
cycles are always on display. A reg- 
ular budget contract is written up for 
all sales of merchandise to be held 
with a small down payment. Subse- 
quent payment may be in install- 
ments before or after delivery, or in 
cash at time of delivery. Full advan- 
tage is taken of seasonal selling op- 
portunities. In the spring, forks, 
hoes and similar garden implements 
are stocked heavily; seat covers are 
pushed in the summer; and a good 
assortment of wheel toys are dis- 
played as the Christmas season ap- 
proaches. No attempt is made to 
carry a full stock of anything be- 
cause of practical space limitations, 
plus the fact that this location, like 
that of most service station dealers, 
does not draw enough store traffic 
to make it pay. 


TBA Supply—The Security Oil-Elk 
Sales warehouse stocks only the prin- 
cipal items in the TBA line. Other 
goods are supplied from the nearest 
Goodrich store or warehouse. A re- 
cent addition to the TBA program is 
a new one-ton International package 
delivery truck, fitted up inside with 
some used store fixture equipment, 
criginally bought for service station 
TBA merchandise. The TBA truck, 
to be operated by James Floyd, will 
aid the company in its enlarged pro- 
gram of distribution to a wide range 
of retail outlets. 


Battery Sales Contest Opens 


Service Station Supply Co., Los An- 
geles, opened a battery-selling contest 
Oct. 1 among dealers handling its 
Prest-O-Lite batteries. 


With each battery shipped from the 
company’s six warehouses, a serially 


numbered ticket will be enclosed with 
the packing slip. When the dealer or 
salesman sells the battery, he fills in 
his name, address, station identifica- 
tion and name of buyer. When the 
contest ends Nov. 1, a drawing of 
tickets will be held. Five prizes ($50, 
$25 and three of $10) in each of the 
four divisions total $420. 


Idea is that the more batteries a 
dealer sells, the more chances he will 
have. 

Called a “check and sell” contest, 
this one tries to urge dealers to check 
more batteries on the ground that 
half the cars will need a new bat- 
tery within a year. W. J, Whitfield, 
company general manager, said one 
L.A. dealer made a hydrometer check 
of every car that drove in. He re- 
ported a sales volume averaging $1.85 
for every battery checked. This in- 
cluded recharging service and cable 
sales as well as new battery sales. 


Antifreeze Tester 


This universal an- 
tifreeze tester is the 
leader in a new line 
of Kimble radiator 
and battery hydrom- 
eters. National 
distribution of the 
Kimble line is now 
in the hands of the 
Imperial Brass 
Manufacturing Co., 
of Chicago, al- 
though the products 
are still made by the 
Kimble Glass Di- 
vision of Owens- 
Illinois at Toledo. 

Features of the 
universal tester in- 
clude a thermom- 
eter and chart 
hermetically sealed 
under glass making them clean and 
easy to read at all times; and direct 
reading operation by means of a 
transparent slide calculator which 
fits around the outside of the barrel. 
It tests alcohol, methane, and the 
ethylene glycol base antifreeze. 

Other testers in the line are single 
solution antifreeze, testers; a ther- 
mal type battery hydrometer with a 
shatterproof glass jar, a standard 
nonthermal hydrometer, a 2-for-1 
deal; and a “shorty” hydrometer, as 
well as battery fillers. 





New Gasoline Line Filter 


Sparkler Rayclean Special is the 
name of a new gasoline line filter on 
the market. Its features, according 
to the manufacturer, are its light 
weight—only 3% ounces—a metal 
bowl in place of glass, a non-woven 
rayon cloth filter that has no loose 
fibers, and extra large filtering sur- 
face providing ample gasoline flow. 
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Battery Life Insurance Pushed 


S. B. Blakely, sales manager, Gould- 
National Batteries, Inc., is the source 
of the following information about his 
company’s current promotion of “Bat- 
tery Life Insurance Plan” in national 
advertising. 


“Year in and year out more than 
85% of the replacement battery pur- 
chases are made at the time of 
emergency,” Mr. Blakely points out. 
“The car owner steps on the starter, 
the battery fails and the owner is 
forced to buy whatever type battery 
happens to be available at the nearest 
source.” 


The major cause of battery failure, 
premature or otherwise, Mr. Blakely 
asserts, is overcharging or under- 
charging. To stimulate more fre- 
quent checking of voltage regulators, 
Gould - National advertisements tell 
the car owner he can increase battery 
life expectancy up to 36% with the 
Gould-National Life Insurance Plan. 


To the thousands of car owners 
who have responded a small record 
tag is mailed called a “Dividend 
Card.” The tag is to be brought to 
the service station by the owner and 
a record is made on it of the battery 
condition and the amount of charge 
delivered by the voltage regulator. 
After being filled out the service sta- 
tion dealer is to hang the tag under 
the hood of the car. 


Both to the owner and the service 
station dealer Gould-National empha- 
sizes that periodical adjustment of 
the voltage regulator will make any 
battery last beyond its normal life 
expectancy. A sticker also is pro- 
vided, which can be affixed to any 
smooth surface under the hood, and is 
a reminder to every attendant to 
check the battery. 


The “Dividend Card” also suggests 
that the dealer, of his own accord, 
offer an additional $1.00 trade-in if 
a new Gould, National or Kathanode 
battery is purchased immediately. 
“With this added incentive, active 
dealers have found that they are in- 
creasing their battery sales substan- 
tially,” Mr. Blakely states. 


Complete display, advertising, di- 
rect mail and other material is avail- 
able to cooperating dealers, who can 
thus tie in with the national advertis- 
ing and let the car owner know where 
he can get this service. 
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George Steinkopf’s up-to-the-minute Veltex Station * 
in Boise, Idaho is one of the many service stations 
supplied with Miller by the Fletcher Oil Company. 
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rs | BUILDS PROFITS WITH MILLER 
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the @ Fletcher Oil Company, refiners and marketers of Veltex 
lan. petroleum products, has an efficient network of stations lo- 
neil cated in Idaho, Washington, Oregon and California. Miller 
cord Tires have been handled exclusively by them for the past Checking tire inflation regularly is one way Mr. Steinkopf 
dend fifteen years. The Veltex transport fleet is completely keeps satisfied customers and sells more Miller Tires. 
it to equipped with Miller Truck Tires. Merle Hosford, manager 

and of the Fletcher shops at Boise, Idaho, says, “The cost per 
tery mile on our Miller Tires is at the very minimum, and our 
arge drivers testify to the greater safety of tread design and the 
ater. effective traction obtained during Winter months.” 
bem One of the busy, progressive Veltex stations is the Stein- 

kopf Veltex Service located at 12th and State in Boise, 

(shown in pictures). George Steinkopf, manager of the 
ieee station, says, “I learned early in my twenty-six years in this 
F pe business that a balanced selling program pays off. I'm a 

any good TBA man. I've handled other tires but, believe me, 

life Millers outrun ’em all. I boost.’em on that basis and my 
pro- satisfied repeat customers show me that I can’t be wrong 

any when I say ‘For mileage get Millers’.” 
id is For more information on how you can build TBA profits, 

to write for complete details of the Miller franchise . . . the 

franchise that is geared to oil company marketing. Dept. Here, Me Bielaheat deus a tamemer Ee aus 

~ NM-11, Miller Rubber Company, Akron, Ohio. pane gs rs Ser wept can add miles 4 Pe life. 
n if 
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rtis- > SMALL-COMPANY FLEXIBILITY a - LARGE-COMPANY RESOURCES < 
here 1 A Division of The B. F. Goodrich Company | 

NOVEMBER 7, 1951 69 


EWS 














-A NEW, FAIR OR 
is ig 3 mee N 3 
SQUARE 





Se ata T DEAL 
























in Americaaz FINEST 


REPLACEMENT TIRES and TUBES 


With the approach of Fall and Winter, treacherous driving conditions 
become the No. 1 Enemy of Safety. Your customers need tougher, 
sharper treads for sure-grip on slippery pavements. They need 
stronger, more flexible, full rayon cord for maximum protection 
against road shocks. CORDUROY offers these in EXTRA 
measure ... plus exclusive engineered skid-proofing that pro- 
vides hundreds of sharp-edged, squeegee-action, anti-skid units. 
Edges grip the surface from every angle. “Hum” and “sing” 
are completely eliminated. 
Remember, CORDUROY tires and tubes are built exclu- 
sively for REPLACEMENT use. Many important quality 
extras .. . all backed by a written Double Performance 
Contract against road hazards and defects. CORDUROY 
has the highest Dun & Bradstreet rating (AAA1), and the 
longest record of loyal service to independent operators. 
Some territories still open. Independent operators are invited 
to write for CORDUROY’S 40-page BOOK OF TIRE 
FACTS. 


Corduroy 


RUBBER COMPANY 
FACTORY AND OFFICES — GRAND RAPIDS 1, MICH. 
* WHITE SIDEWALLS TEMPORARILY UNAVAILABLE 





Manufacturers of PREMIUM QUALITY TIRES and TUBES Since 1919 
ae a a 
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Battery Testing Kit 


A new type of battery testing and 
service kit, called the Mobil Start- 
0-Scope, is now available to Socony- 
Vacuum dealers. It is a small sheet 
metal container with a rubber base, 
a glass-lined compartment for dis- 
tilled water, and a built-in voltmeter 
with extra scales for voltage regu- 
lator testing and for testing battery 
voltage under load. 

Instructions have been circulated to 
dealers telling how to make use of 
the additional testing facilities incor- 
porated in the new voltmeter. For 
testing the battery under load, deal- 
ers are instructed to bring the engine 
to operating temperature, run the 
starter for 20 seconds without start- 
ing the engine, and take voltage 
readings of each cell while the starter 
is turning over the engine. 

A special secticn at the lower end 
of the voltage scale has been desig- 
nated for taking “load” readings, di- 
vided into red and green areas at 
1.75 volts. If any cells read below 
1.75 volts dealers are adviced to rec- 
ommend replacing the battery with 
a new one. 

If all of the cells read above 1.75 
under load, a check should be made 
of the car’s electrical system to dis- 
cover why the battery is losing its 
charge. 


For checking voltage regulator per- 


formance, an extra scale has been 
built into the meter, and an extra 
lead provided with an alligator spring 
clip for making a ground connection. 
The instructions tell the dealer how 
to locate the battery terminal on the 
voltage regulator preparatory to tak- 
ing a voltage reading with the engine 
running. If the regulator voltage is 
above the green section on the special 
scale, the dealer should recommend 
that the regulator be replaced. If the 
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voltage is too low, the dealer should 
recommend a complete check of the 
charging system from fan belt to reg- 
ulator. 

Additional instructions exp!ain how 
the dealer may use the unit for lo- 
eating high resistances, as in cable 
connections, at battery terminal 
posts, or to prove the existence of 
fhort circuits. 





Cold Starting Aid 


A new accessory claimed to send 
“five times the normal amount of 
spark from the spark plugs” has been 
put on the market by a Cincinnati 
tirm, the Schauer Manufacturing Co. 
It is called “Kar-Start” and can be 
installed with three quick connections 
so that it will cut in for starting 
only and disconnect automatically 
when the engine is running, com- 
pany says. Unit is not intended as a 
cure-all for improperly functioning 
engines, manufacturer says, but that 
it is “effective in starting engines of 
vehicles left out of doors or in un- 
heated garages in wet or cold weath- 
er. 


Prest-O-Lite Adds New Battery 


Prest-O-Lite has added a premium 
price Hi-Level battery to its line. It 
is in the group 2L size required by 
Ford, Mercury, Hudson and Packard 
cars. Company says the new battery 
has all the features which distinguish 
the other Hi-Level batteries. 





Filter Use Explained 


The Fram Corp. is circulating a 
publicity release explaining why it 
makes two distinct types of oil filter 
replacement cartridges. On scme en- 
gines a heavy flow of oil is more im- 
portant than complete cleaning in one 
pass. Others require a cartridge that 
will completely clean the oil each 
time it flows through the oil filter. 
For full flow, Fram makes its “Fil- 
tronic” cartridge (shown above left): 
and for part flow filtration with in- 
tensive cleaning the Fram “Cel-Pak” 
(shown above right) and “Filcron” 
cartridges are ured. 

The oil filter cartridges supplement 
the Fram line of oil filters, carburetor 
air filter, gasoline filters, and crank- 
case air filters, all equipped with re- 
placeable cartridges. In a different 
clacs is the new radiator water clean- 
er which provides (also in replace- 
able cartridge form) chemical treat- 
ment for softening radiator water, 
inhibiting corrosion, in addition to fil- 
tration. 


New Tire for Mud or Sand Use 


Goodrich now offers a Power Curve 
rice field tire especially designed for 
tractors or combines operating in 
sticky mud or sandy soil. An open 
center tread and slanted-nose cleats 
feature this new high flotation tire 
design, intended to give self-cleaning 
action, with maximum draw-bar pull 
and full traction across the width of 
the tread. 


Windshield Water Spray 


A new windshield washer, made to 
sell for retail at $1.50 is being mar- 
keted under the trade name of Cee- 
Cleer. It consists of a palstic flask 
clamped beneath the rear-view mirror. 
Streams of water are sprayed on 
both sides of the windshield by press- 
ing the flask. Whenever desired, the 
flask may be removed and stored in 
the glove compartment. 
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TBA TOPICS 





Product Quality, Service Seen Best 
Tire and Battery Profit Insurance 


By Frank C. Sturtevant, TBA Editor 


Two of TBA’s principal profit items 
—batteries and tires—came in for ex- 
tremely divergent attention the past 
week. In both cases, the serviceability 
of each was the focal point of dis- 
cussion. Incidentally, serviceability in 
this case is used strictly from the 
customer’s viewpoint. 

At the American Assn. of Battery 
Manufacturers, C. W. Henking, TBA 
manager of Pure Oil, last week (Nov. 
1-3) performed a diagnosis of Amer- 
ican Automobile Assn. report on pas- 
senger car breakdowns—limiting it 
to battery and ignition failures. While 
he admits that battery failures the 
last two years (1949 and 1950) have 
risen steadily, he probes further and 
comes up with the conclusion that the 
whdle answer may not be found in 
the cold statistics of “battery failure.” 

Extracts from Mr. Henking’s talk 
are included later in the column, so 
at this point suffice it to say that 
he points a finger at service rather 
than at the battery itself in placing 
the blame for failure. 


* 7 * 


The day before the battery conven- 
tion opened in Chicago, the National 
Assn. of Independent Tire Dealers in 
Washington heard a tire manufac- 








REFRESHER COURSE in tire making 

at the Brunswick tire plant is taken by 

B, F. Klein (left), TBA manager of 

Seaside Oil Co. He is shown watching 

the process by which tire cords are en- 

cased in a sheet of rubber that will later 
become tire plies 
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turer declare that automobile tires 
of the future will be tougher than to- 
day’s—yet, he also predicts that the 
public will use more tires than it uses 
currently. 

H. E. Humphreys, Jr., president and 
chairman of United States Rubber 
Co., explains it this way. Production 
will have to be boosted to keep pace 
with the growing population and in- 
creased use of motor vehicles. The 
market for truck, bus and farm tires 
will expand even more rapidly than 
for passenger tires during the next 
10 years. 

He scoffs at “prophets of doom” 
who think increasing quality of tires 
will some day kill the replacement 
tire business. He adds: 

“We have seen the market for tires 
increase in the face of advance in 
quality. The better we make tires, 


the more people use them. When we 
give the motorist more tire value for 
his money, it helps reduce the cost 
of car ownership and thereby puts 
more vehicles and tires on the road.” 

To point up improved tire quality, 
Mr. Humphreys states that in 1910 a 
car owner obtained only 288 miles 
for each dollar spent on tires. In 1930 
this figure had increased to 1,400 
miles and in 1950 to 2,200 miles per 
dollar. Then he adds that tires of the 
future will be even better. 

That Mr. Humphreys is on the right 
track in predicting tougher and bet- 
ter tires for the future, is supported 
by the tire industry’s record during 
the last five years. 

Referring to the same AAA passen- 
ger car breakdown figures used by 
Mr. Henking, the serviceability of 
tires stacks up something like this: 

In 1946 breakdowns attributed to 
tire failures constituted 299% of to- 
tal causes. In 1947 this figure dropped 
to 23.8%; in 1948 to 21.3%; in 1949 
to 23.2% and in 1950 to 22.8%. 
Though not an unbroken curve indi- 
eating improvement, the trend curve 
over this five-year period might well 
be projected ahead and, on the basis 
of Mr. Humphreys’ prediction, tougher 
and better tires seem to be in the 
cards. 


Faulty Battery-Failure Diagnosis Can Lose Customers 


BY C. W. HENKING 
TBA Manager, Pure Oil Co. 


For the past two years the battery 
industry has received unfavorable 
publicity. The reported failure of 
batteries has steadily climbed each 
year. Last year batteries were 
blamed for some 11,000,000 break- 
downs, to top the trouble list. In- 
dustry reputation has been hurt by 
these accusations. We all took them 
to heart and went to work on the 
problem. 


The American Automobile Assn. 
report on battery failures painted a 
dark picture, but we already knew 
it was bad because everywhere the 
percentage of adjustments under bat- 
tery guarantees has been way out of 
line during the past four or five years. 
While we know many reported fail- 
ures are undoubtedly due to weather 
conditions, dampness, unintelligent 
starting procedures, etc., we are 
forced to admit that our customer 
is unhappy, and he thinks it is the 
battery’s—our battery’s—fault. 

But what about our batteries? We 
know better and better batteries are 
being built. It occurred to us that 
perhaps we should look into the sta- 
tistics on ignition failures. You'll 
agree that battery failures and igni- 
tion failures are sort of like the 
chicken and the egg. 

So a comparison of AAA figures 


on battery and ignition failures, as a 
percentage of the total breakdowns, 
is shown in the following table. 


Percentage of Reported Failures 


Year Batteries Ignition B+! 
1941 «+ 14.60% 14.70% 29.30% 
1942 «+. 15.06 19.62 34.68 
1943 cove See 13.04 30.00 
eG eee HD 15.60 30.80 
1945 ..... 16.91 12.57 29.48 
19606 ..... 27.91 12.31 30.04 
1947 ooce See 10.99 30.04 
re 19.77 10.83 30.60 
1949 ..... 223.43 9.46 31.89 
1950 --. 25.55 8.88 33.43 


And here’s the pay-off! Add the 
two together and we come up with 
an almost constant figure. It is in- 
teresting to note that while the elec- 
trical system became a more com- 
plex element about 1940 and 1941, 
it was only after the war that trouble 
from ignition went down. But at that 
time the number of cars on the road 
equipped with the more complex sys- 
tems increased as a percentage of 
the market. 

Could it be that dealers couldn’t 
find the trouble, and since the end 
result is a discharged or ruined bat- 
tery,- simply report the failure as 
“battery”? It is our guess that this 
is exactly what happened, and if we 
were able to chart and analyze in- 
dustry adjustments, we think it would 
prove out. 

Failures of any kind inconvenience 
the customer. Has the large increase 
in failures caused the customer more 
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The Great New 


U.S.ROYALS 


Outsell Because They Deserve To Outsell 


A U. S. Royal Basis for Business— 


val Exclusives 
make U.S. Ro 





yal Sales 














U. S. Royal has always provided ex- 
clusive selling features—the famous 
U.S. Royal Air Ride...“‘out in front” 
with low pressure—the new Mid- 
Century U. S. Royal Master “out in 
front” with skid protection and life 


protection—the sensational new U.S 
Royal Life-tube, that prevents blow- 
outs from happening. 

With such exclusive quality prod- 
ucts the U. S. Royal Dealer has a 
great, unique advantage. 


UNITED STATES RUBBER COMPANY 
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trouble in recent years than they did 
say 10 years ago? 

A second AAA table expresses 
breakdowns per registered vehicle. 








B Per Regi d Vehicle 
Year Batteries Ignition B + I Total 
un <<teeee Ue 13 -26 -89 
eee 17 -23 .40 1.15 
1943 18 13 31 1.02 
1944 15 -16 31 1.00 
1945 20 15 .35 1.17 
1946 -19 13 -32 1.05 
1947 . . -19 -1l .30 -98 
SPER cavcee .19 -11 .30 -98 
TE -18 -07 -25 -78 
1950 . .22 -08 .30 .89 


This has been computed by divid- 
ing the number of reported failures 








A dead lamp 
is a clue 
to other 


sales 
a 








Or 


ah 
ell more 
S just 


Make the most of every lamp sale. 


into year-end total registrations. In 
total breakdowns, the 10-year range 
is pretty close. For the last four 
years, less than one per car, and that 
doesn’t seem to be unreasonable. 
But any breakdowns that could be 
prevented by intelligent servicing of 
the customer’s car are to be shunned. 
Thus we are confronted today with 
the problem of teaching our service 
organization how properly to diag- 
nose all major types of electrical sys- 
tem deterioration and failure. This 
We must do whether we are equipped 
to adjust, sell and install the other 









than 
ONE 


If you're 


asked to replace a tail light, parking light or 
interior light, START HUNTING along the electrical 


trail. 


replace. 
the entire car for ‘em. 


You may find worn-out wiring which you can 
You may find other dead lamps by checking 
And, while the customer is 


light-—conscious, you may sell him a replacement kit— 
or even a spotlight or back-up light. 


Sealed—beam light sales alone carry a good 


margin of profit. 
TUNG-SOL is a 
business". 
leading cars. 
jobber's salesman calls. 


TUNG-SOL 


AUTO LAMPS 


SIGNAL FLASHERS + ELECTRON TUBES S$ \ sa) 
‘S 







TUNG-SOL Flashers for 
direction signals have 
the safety pilot light. 





Have TUNG—SOL on 


"big name in the small lamp 
TUNG-SOL is original eauipment on most 
your tongue when your 







TUNG-SOL ELECTRIC INC., NEWARK 4, N. J. 


Soles Offices: Atlanta * Chicago * Dallas © Denver * Detroit * Los Angeles * Nework * Philadelphio 
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lamp 


elements of the electrical system.: If 
we are unwilling to accept this re- 
sponsibility, it is quite probable the 
customer may find a better service 
dealer. 


Atlas Obeys FTC Order 


Atlas Supply Co. recently told Fed- 
eral Trade Commission it has re- 
fused to make -purchases from six 
suppliers of automotive parts or ac- 
cessories who have failed to comply 
with Atlas’ request for “information 
cemonstrating that Atlas’ purchases 
from such supplier are in full compli- 
ance” with FTC’s recent cease-and- 
desist order. 

The order, which required halting 
of certain ‘monopolistic practices 
in TBA buying and selling, was di- 
rected against Atlas and five “Stand- 
ard” companies—Jersey, California, 
Indiana, Ohio and Kentucky. All com- 
panies denied law violations in agree- 
ing to a stipulated settlement of case. 

In reporting to FTC on the com- 
pliance action, Atlas asserted that all 
other suppliers have replied that At- 
las “does not receive any commission, 
brokerage, or any compensation, al- 
lowance or discount in lieu thereof, 
and does not receive any unlawfully 
discriminatory prices.” 

Atlas Statement—‘Insofar as any 
price differential exists in favor of 
Atlas on merchandise of like grade 
and quality,” the company informed 
FTC, “Atlas has received the formal, 
considered assurances of the supplier 
that such differential is cost justified 
and makes only due allowance for 
savings in the cost of manufacture, 
sale or delivery to Atlas, or that the 
supplier’s lower price is made in good 
faith to meet an equally low price of 
a competitor. 

“ . .. In any instance where the 
information furnished to Atlas by the 
supplier raised any possibility that 
Atlas’ purchases . . . were not in full 
compliance with the order .. . the 
prices and terms have been 
changed ... or Atlas has stopped 
purchasing from such supplier.” 

Citing some of its individual deal- 
ings, Atlas said it has accepted the 
offer of Tung-Sol Electric to sell auto- 
motive electric lamps to Atlas on an 
“out-right sale” basis, while Westing- 
house Electric “has elected to meet” 
Tung-Sol terms and prices. 

Atlas also said it has received “sat- 
isfactory” assurances from U. S. Rub- 
ber and Auto-Lite Battery that prices 
at which it purchases tire and batter- 
ies, respectively, “are lawful under 
the Clayton Act as amended.” 


Maloney Heads Sales in West 


C. R. Maloney has been made sales 
manager of the Cooper Tire & Rub- 
ber Co. western division. He is a 
former rubber man, having started 
with Goodyear in 1928. 
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johnson Heads National Carbon 

Adger S. John- 
son is the new 
president of Na- 
tional Carbon Co., 
manufacturer of 
Prestone anti- 
freeze ‘and Ever- 
eady flashlights 
and batteries. He 
has been with the 
company since 
1933, advancing 
through a series 
of posts mainly 
concerned with 
production until his appointment in 
1950 as vice president and general 
manager, and his present elevation 
to head of this division of Union Car- 
bide & Carbon Corp. 





Mr. Johnson 


Fuel Conditioner Display Rack 
Hollingshead is using a two-prod- 
uct display rack, offered to dealers 
free with a purchase of two cases of 
Zorbit, the fuel system antifreeze, or 
a case each of Zorbit and Motor 
Rythm, as a means of promoting sea- 
sonal display of both products. It 
stands 24%4-in. high by 14%-in. wide 
and will fit between gasoline pumps 
on the island, or on a display counter. 


Battery, Plug Plants Operate 

Four of Electric Auto-Lite’s plants 
in Toledo were shutdown by a strike 
called on Oct. 19, by a local UAW- 
CIO unit. No battery, spark plug or 
sealed beam lamp production was af- 
fected, as the plants in question make 
starters, generators, distributors and 
coil assemblies. 


Helps Direct Maremont Sales 

K. W. Maxwell is now assistant di- 
rector of sales for Maremont Auto- 
motive Products, Inc., covering the 
eastern section of the country, while 
J. M. Flanagan has also been made 
an assistant director of sales, in 
charge of the Midwestern area. 


Champion Promotes Sales Head 

Charles L. Corwin, who has been 
sales manager of Champion Spark 
Plug Co. since 1940, has been appoint- 
ed to the post of advisory sales man- 
ager, and will be succeeded by O. C. 
Leighty, former assistant sales man- 
ager. At the same time Robert M. 
Ward, former district sales manager 
at Toledo, moves up to become as- 
sistant sales manager, and Richard 
Y. Bennett, who has been territory 
representative in Michigan, succeeds 
Mr. Ward. 


TBA Conference Speakers Set 
Another record-breaking attend- 
ance is expected at the annual na- 
tional meeting of the Oil Industry 
TBA Group to be held at the Chase 


Hotel in St. Louis on December 3rd ° 


and 4th. Arthur N. Haenggi, Cities 
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Service Oil Co., Chicago, chairman of 
the Program and Speakers commit- 
tee announces that the following have 
accepted an invitation to address the 
gathering: 

Casilda V. A. Wyman, commercial 
Research co-ordinator, Farm Journal, 
Inc., Philadelphia: “The Woman's 
Viewpoint on Patronizing Service Sta- 
tions.” 

Carlos D. Kelly, vice president in 
charge of sales, Purolator Products, 
Inc., Rahway, N. J.: “Merchandising 
Accessories.” . 

C. F. McGoughran, vice president 
and general sales manager, Sinclair 
Refining Co., New York: “TBA in the 
Oil Industry.” 

H. G. Barnes, vice president, Gould- 
National Batteries, Inc., St. Paul, 
Minn.: “Battery Outlook—Present— 
Future.” 

E. R. Chappell, manager, Training 
Division, Esso Standard Oil Co., New 
York: “Training.” 

Lee R. Jackson, president Fire- 
stone Tire & Rubber Co., Akron: 
“Tire and Tube Outlook—Present— 
Future.” 

H. B. Sharer, sales training special- 
ist, U. S. Rubber Co., New York: 
“Salesmanship.” 

J. B. Plumb, marketing coordinator, 
Sun Oil Co., Philadelphia: “TBA 
Warehousing Problems.” 
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HR-10 
HAND ROTARY PUMP 
transfers liquids at rate of 15 
gallons per minute with suc- 
tion lift of 10 feet. Flows 
smoothly without pulsation. 
Heavy, corrosion-resistant car- 
bon vanes are self-adjusting for 
wear. A heavy duty utility pump 

for road, field and factory. 
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Davis Recovering from Illness 

T. M. Davis, TBA manager, Ar- 
kansas Fuel Oil Co., Shreveport, is 
reported well on the way to recovery 
after confinement in a hospital which 
kept him from“filling a panel spot at 
the Midwest TBA Conference in Sep- 
tember. 


Dalsky Heads New Division 


Karl L. Dalsky, who has been man- 
ager of truck tire sales at General 
Tire & Rubber Co. for the past 20 
years, now heads a new division as 
commercial sales manager. The new 
division will be in charge of truck, 
tractor and industrial sales including 
airplane, trailer, implement and spe- 
cial purpose tires, as well as bus and 
taxicab tires. 


Edison Names Eastern Sales Head 

Walter R. MacPhail is the new 
eastern regional sales manager for 
Thomas A. Edison, Inc., West Orange, 
N. J. He has been in business in 
Charlotte, N. C., as manufacturer’s 
representative, and formerly was 
sales manager for Sparks-Withington. 
M. W. Johnson, formerly Michigan 
district representative for Edison, is 
now central regional sales manager, 
with headquarters in Detroit. 








P-100 SERV-AL PUMP 
eliminates heavy lifting, lost 
time, waste. Handles all lubri- 
cants—38” stroke removes all 
contents. Fits any 15, 30 or 55- 
al. drum or barrel. Steel valve 
‘ar outwears ordinary leather 
types. A fine low priced pump buy. 


P-300 
LEVER ACTION PUMP 
is designed for farm, store or 
industrial service. Lever action 
suction lift is easy and pos- 
itive. Adjustable suction pipe 
telescopes to fit any size drum. 
New moulded foot valve and 
plunger insures perfect seal, 
trouble-free service. A real fast- 
seller. A 
easy-to-meve items! 


Write us... 
if your jobber 
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TIRES-BATTERIES-ACCESSORIES 


TWO GENERAL MANAGERS of the Midwest TBA Con- A COUPLE OF VETERANS among TBA .men are, left to 
ference in St. Louis are, left, R. W. Chamberlain, Socony-Vac- right: William J. Wixson, Mid-Continent Petroleum Corp,, 
uum Oil Co., Kansas City, in charge of hotel and registration Tulsa; and O. A. Jackson, Firestone Tire & Rubber Co., Tulsa 
arrangements; and Lee F. Raymond, The Texas Co., Chicago, 

Midwestern chairman 


VARIED INTERESTS were represented 
at the Midwest TBA Conference in St. 
Louis. Here an exchange of views takes 
place between (left to right): George 
W. Ferris, Wooster Rubber Co., Woos- 
ter, Ohio; R. G. Griffing, Fram Corp., 
Providence, R. I.; Tom Cunningham, 
Aetna Oil Co., Louisville, Ky.; John 
Dunn, Western Auto Supply Co,, Kan- 
sas City; and Fred Holl, Canfield Oil 
Co., Cleveland 


TAKING A RECESS midway in the final 
session of the Midwest TBA Conference 
are, left to right: Edward G. Donnelly, 
Jc., U. S. Rubber Co., Pittsburgh; W. E, 
Dorman, Nixdorff-Krein Manufacturing 
Co., St. Louis; Frank L. Taylor, Westing- 
house Lamp Div., Kansas City; William 
H. Kerby, Johnson Oil Refining Co., 
Decatur, IJ1.; and John J. Singleton, Mo- 
hawk Rubber Co., Akron 





SKELLY TBA MEN on their way from 

the final session of the Midwest TBA 

Conference held in St, Louis Sept. 27-28, 

are left to right: L. J. Newgaard; Jack 

Jaquiss, Joe Welland and John K. Howe, 
all of Skelly Oil Co., Kansas City 
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Figure 1 


HD Lubricants Do Not Decrease Importance of Filters 


By HOLGER RIDDER 
NPN Staff Writer 


The recent increased use by passen- 
ger car owners of heavy duty motor 
oil—with its highly detergent addi- 
tives and increased ability to retain 
greater quantities of contamination 
in suspension—very easily may have 
led to the misconception that HD oils 
lessen the importance and value of 
oil filters, and automatically lengthen 
the period between oil changes. 


Two papers presented last week 
(Oct. 30-Nov. 1) at Society of Auto- 
motive Engineers’ fuels and lubri- 
cants meeting in Chicago shed some 
light on both subjects. From these 
papers it may be concluded (not 
Necessarily the conclusions of the 
authors of the paper but rather those 
of this writer) that: 


1—Under satisfactory condi- 
tions, HD oils result in cleaner 
engines and extended oil drain 
periods. 

2—Under adverse conditions, 
safe and trouble-free operation 
with HD oils often necessitates 
more frequent changes, or at 
about the same interval as with 
less detergent premium or regu- 
lar grade motor oils when used 
under satisfactory conditions. 

3—Because HD oils discolor 
rapidly in an engine without 
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losing their effectiveness, the 

dipstick inspection method for 

determining oil condition is even 
less dependable than it was with 
regular or premium grade oils. 

4—This adds up to one conclu- 
sion: To provide the greatest in- 
surance for trouble-free opera- 
tion to the greatest number of 
motorists, the 1,000-mile oil 
change recommendation _ still 
holds good. 

5—Oil color is meaningless al- 
so as a yardstick for determining 
the need to replace filter cart- 
ridges. 

6—Where heavy duty oil is 
used, both oil color and inspec- 
tion of the filter element for 
sludge deposits is necessary for 
reliable judgment of when a fil- 
ter cartridge should be replaced. 

7—Where highly detergent oils 
are used, it is recommended that 
the oil filter element be changed 
with each change of oil so as to 
prevent contamination of the 
new oil. 

Over-all, it can be safely said that, 
even with the growing use of heavy 
duty motor oils, sales opportunities 
for both oil filters and oil changes 
are as good as ever. 

One point to consider is this: 

While only about 10% of the new 
cars (1949 through 1951 models) on 
the road today are among those for 


which HD oil has been specifically 
recommended by the car manufac- 
ture, the tremendous amount of oil 
company advertising heralding this 
“new and improved” oil is creating 
a demand which eventually will en- 
compass the majority of cars on the 
road in years to come. 

Here to Stay—So, HD oils are here 
to stay and while the market may 
be somewhat limited now, the service 
station man may just as well adjust 
himself to the new sales and service 
approach necessary to overcome any 
buyer resistance to filter replacement 
and oil change purchases built up 
on the idea that this new HD oil is 
a panacea for everything from A to 
Z 


But let’s look at some research 
data with which to support some of 
the foregoing conclusions, In a paper 
prepared by C. W. Georgi, J. F. 
O’Connell and T. C. Eitel, Quaker 


. State Oil Refining Corp., they come 


up with these conclusions: 
“1—Automotive oil filters have 
limitations as well as advantages. 
A lack of understanding of the func- 
tion of oil filters and of their limi- 
tations can readily lead to disappoint- 
ments and to loss of the benefits 
which oil filters really can provide. 
“2—Oil filters of the size generally 
used on passenger car and smaller 
sized truck engines have an oil filter- 
ing rate in the order of 4% to % gal. 
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per minute with hot oil and a per- 
fectly clean cartridge. The oil flow 
rate is considerably lower with cold 
oil, or as the cartridge accumulates 
solids. In light duty service in cold 
weather, filters may thus function at 
very low efficiency for a considerable 
part of the total engine running 
time. 

“3—The average oil filter used on 
passenger cars or smaller truck en- 
gines also has a limited solids holding 
capacity and will become plugged up 
on accumulating some % to 1 Ib. of 
sludge. Sludgy contaminants in this 
amount can collect in filters in sur- 
prisingly short periods with unfavor- 
able engine operating conditions. 
Under such unfavorable conditions, 
the average oil filter cartridge has a 
short life—much shorter than is gen- 
erally appreciated.” 

From this it can be concluded that, 
Sales wise, the winter months should 
be as good or better than summer 
months for filter sales since driving 
conditions then are much more un- 
favorable than in the summer and 
there is an inclination on the part of 
the average motorist to confine his 
driving more to city start-and-stop 
rather than the long steady over-the- 
highway trips. So, even though the 
customer may not put on as many 
miles, the very fact that he drives 
less and in shorter distances often 
creates conditions which demand 
more frequent filter cartridge replace- 
ment. 

Tests conducted by the authors, for 
example, showed that one cartridge 
built up only a moderate amount of 
solids during 6,000 miles of driving 
under favorable service conditions— 
mostly high speed cross-country driv- 
ing in hot weather. Another cart- 
ridge became heavily sludged when 
used only 1,800 miles on an engine 
of the same make, but in very un- 
favorable city stop-and-start service 
in the winter. 

“4—Oil filters of different designs 
vary greatly in their filtering effec- 
tiveness and sludge holding capacity, 
even though they are substantially 
identical in external size.” 

This indicates another reason why 
inspection of filter cartridge condition 


either by sight or feel is advisable - 


so that no sales prospect is over- 
looked. 

“5—Oil filters containing activated 
clays as the filter media may readily 
remove most of the additives from 
compounded motor oils. Convention- 
al filters utilizing various kinds of 
cotton, cellulose or paper filtering 
media are indicated to have no sig- 
nificant additive removing action by 
direct adsorption. 

“6—Where high rates of oil con- 
tamination prevail, significant 
amounts of detergent additives may 
be removed from HD type oils by 
adsorption of the detergent com- 


pounds on sludge particles which are 
then removed by the filter. It ap- 
pears that inhibitor type additives 
are not adsorbed on sludge particles 
and are thus not removed from oils 
to any significant extent. 

“T—Where soot is the chief con- 
taminant, high detergency type oils 
will have poor filterability as com- 
pared to non-detergent oils. Where 
lead salts are the major contaminant, 
the difference in filterability between 
detergent and non-detergent oils is 
not so noticeable. 

“8—Under favorable conditions of 
engine operation, where excessive oil 
contamination with insoluble matter 
does not normally occur, oil filters of 
the types and sizes currently in pop- 
ular use are capable of doing a E004 
and efficient job, and are a valuabl 
adjunct on engine oil systems. How- 
ever, with unfavorable conditions of 
engine operation (meaning essential. 
ly light duty, stop and start service, 
especially in cold weather), where ex- 
cessive oil contamination is so often 
a problem; oil filters of the types and 
sizes in popular use have definite 
limits in filtering ability and sludge 
holding capacity. Under such service 
conditions, more frequent oil and 
cartridge changes are necessary in 
order to secure the benefits oil filters 
are capable of providing.” 


Filterability — The authors also 
point out that some filter designs dis. 
played no significant difference in 
oil filterability regardless of the type 
of oil tested, whereas other filters 
were found to be less efficient in re- 
moving insolubles from high deter- 
gency oils. They go on to say: 


“Soot, which is the chief oil con- 
taminant in Diesel engines, as well 
as in gasoline engines operated with 
a large amount of starting, stopping 
and idling (often typical of city driv- 
ing), is apparently very susceptible 
to coagulation by moisture or re- 
sinous matter, but is also very sus- 
ceptible to a high degree of disper- 
sion by detergents. Consequently, 
soot contamination is quite readily 
removed by filters when there is an 
absence of dispersancy characteristics 
in the oil, but can become largely 
‘unfilterable’ when the oil has suf- 
ticient dispersant action. 

“On the other hand, lead salts 
which comprise the chief contami- 
nants in gasoline engines operated 
in moderate or heavy duty service, 
are not susceptible to a high degree 
of dispersion, one reason probably 
being the very high densities of lead 
salts. As a result, lead contamination 
is usually readily filterable, even from 
high detergency oils. Lead salts also 
appear to act as coagulators of other 
oil contaminants and thus may act 
as filter aids. 

“The situation seems to sum up 
that where soot is the chief contami- 
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rant, high detergency type oils will 
display poor filterability as compared 
to non-detergent oils. Where lead 
salts are the major contaminant, the 
difference between detergent and non- 
detergent oils is not co noticeable .. . 

“Although depletion of detergent 
additives by adsorption on sludge 
particles does occur, it does not ap- 
pear that such is of high magnitude 
except in cases where excessively 
high rates of sludge contamination 
of the oil prevail.” 

In this connection, 
make this point: 

Start-Stop Service—“It is cignifi- 
cant that perfectly clean filters do 
not function very effectively with 
cold or viscous oil . . . In cold weath- 
er, many engines have to be run a 
half hour or longer before the crank- 
ease oil and filter warm up sufficient- 
ly to allow really effective filter per- 
formance. In light duty, stop and 
start service, bypass type oil filters 
may thus function at very low effec- 
tiveness level for a considerable part 
of the total engine running time.” 

It should be pointed out here that 
it is also under city driving (stop and 
start conditions) during the winter 
that most sludge formation takes 
place. Thus if—as the authors point 
cut—a filter has a tendency to some 
adsorption or removal of detergent 
additives by virtue of filtering out 
sludge, that tendency would increase 
in city driving and to some extent 
could be expected to speed up deple- 
tion of the oil’s dispersant proper- 
ties. 

In other words, it could result in 
a condition calling for more frequent 
oil drains. 


the authors 


Other Observations—In another pa- 
per, H. M. Gadesbusch, Detroit Die- 
sel Engine Division of GM; R. T. 
Karr, Purolator Products; and W. B. 
Bassett, Lubrizol Corp., make these 
observations on the subject of “Oil 
Filtration Problems with High De- 
tergency Lubricants”: 

“With the advent of detergent lub- 
ricating oils one of the most con- 
vincing promotional oil filter argu- 
ments seemed lost. Regardless of 
whether or not filters were employed, 
the crankcase oil always turned black 
end the dipstick ceased to ‘tell the 
tale.’ Operators accustomed to change 
filter elements on an oil color basis, 
began to question not only the qual- 
ity of the new oils but also that of 
the filters, since the sludge deposits 
hormally coating used filter elements 
were no longer experienced after 
comparable periods of use.” 

Raising the question, “Why oil fil- 
tration,” the authors say: 

“The crankcase lubricant of inter- 
nal combustion engines undergoes a 
continuous contamination process 
(see Fig. 1). Dust entering the cylin- 
ders with the intake air and, in some 
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caces, the crankcase with the venti- 
lating system provides abrasive mat- 
ter. Worn off metal from piston 
rings and cylinder walls mixes with 
this dust and is flushed into the 
crankcase. Water comdensation on 
cylinder and crankcase walls tends 
to act as an emulsifying agent. 
“Considerable quantities of solid as 
well as liquid contamination may be 
contributed by the fuel. Unburned 
carbon particles, lead salts from oc- 
tane improvers and under adverse 
combustion conditions, partially 
burned fuel fractions or even raw 


fuel are frequently found in the lu- 
bricant. 


“All these external oil contaminants 
pass into the crankcase from the com- 
bustion chambers. They have no re- 
lation whatsoever to the quality of 
the lubricating ojl and may form, at 
low coolant and lubricating oil tem- 
peratures such as commonly encoun- 
tered in stop-and-go service, obnox- 
ious ‘cold sludges.’ In addition, the 
lubricant may also develop some de- 
terioration products of its own...” 

The authors then point out that 
prior to development of the additive- 
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FILTERS 


SETTE Drum and Tank Filters remove dirt, scale and water...filter out impur- 
ities ...assure free flowing, clean burning oil. Reduce fuel bills and virtually 
eliminate burner maintenance! Burner owners can avoid the stubborn job of 
cleaning furnaces. Never again need they worry about gummy tanks, clogged 
fuel lines . . . or be without heat just when it is needed most. 
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More Sales ; 


When burner owners learn they can filter their oil and forget the work 
—sales soar! Make certain your stock of SETTE Drum and Tank Filters 


is complete for peak season ahead! Build customer confidence — and profits — order today! 
If your Jobber cannot supply you, order direct. Shipped postpaid, 40% discount in doz. lots. 


MARQUART MANUFACTURING COMPANY 


Manufacturers of the famous SETTE Self-Closing Barrel Faucet 
1241 HIGH STREET +> CAKLAND 1, CALIFORNIA 
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MR. PETROLEUM JOBBER the 
iverage motorist stops at his serv 
we station between 65 and 12° 
times a year or an average ot 45 
times. That's how many times he 
our TBA prospect — and it give 
in idea of the tremend: us Pp . Jh 


if your TBA sales progran : 


a grap illustration 
ilaminants are filterable and 1 
Your choice of TBA items is ar filterable, the authors prepared Fig. 2 
important decision. Get the best Filters Effective The y ale —" 
in automotive chemicals. Get wut that with HD ' “y es 
Wuiz produc ts--the lab-tested filt al } 


time-tested, sales-tested products taminants which are labeled “filter 


ils the effective 
er still must filter out those con 


that will help you build a solid able n Fig. 2. So, oil filters are 


volume TBA business' | effective and their cartridges 
Remember! Regardless of thx need replacing 
As to when detergent oils should 


size of your business operation 
be hanged, the authors point out 


there's a profit opportunity for 
you in the wholesaling of Wuiz 
chemicals 


that two factors govern the life of 
HD oils 
1— While letergent additives 
prevent organi contamination 


Check These WHIZ from depositing on engine parts 
Sales Advantages they do not remove it from the 


rankcase. Consequently, oil vis- 
A Complete, Top-Quality Line cosity will increase gradually un- 
Above Average Profit Margins til a point may be reached where 
satisfactory oil supply to splash- 
Strong National Consumer and lubricated parts is no longer as 
Trade Advertising sured 
2..The exhaustible nature of 
All Items Fair-Traded the detergents. Briefly, this means 
that all the active detergent in 
Lab-Tested, Time-Tested, Seles- the oil can be used up by the 
Tested Products maximum amount of contamina- 
tion which can be handled 
When either or both of these con- 
ditions occur, the time has come to 
change the oil. As with non-detergent 
ils, how long it may take this change 
to occur depends largely upon op 
erating conditions. Basically, HD oils 
are designed to withstand more s 
vere service and longer use, but cer 
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LEVEL ROAD constant speed mileage of Oldsmobile 76 car, , SUPPLY ae 
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equipped with Humphreys constant compression conversion 
nent HEA 


CONSTRUCTION DETAILS of Humphreys constant com 


pression unit 











forced into the oil cavity by way of 

e ° ° ° an annular ring in the cylinder wall 

Automatic Unit Varies Compression then through a restricted passage 

around the piston lower stop to a 

: ring groove in the enlarged section 

Of Engines Tested on Stock Cars and thence through drilled passag« 
n the piston wall 

“Obviously, there is a considerabl 

pressure drop through this restricted 

passage but such ig necessary in 

order to retain the oil in the oil cavi 

ty under conditions of fluctuating 

pressures. An oil return line, shown 


CHICAGO--Another : : an integral part of the cylinder head 
the use of low octan in casting The upper ;section of the 
compression aut ) engi é control cylinder is secured the 
presented here las 3 lower section by studs projecting 
Nov. 1) before ‘ from the cylinder head through a 
cants meeting of § of A ‘ mounting flange 
socal Seesiianitin ie the control cylinder tthe left, serves to collect leakage 

W. H. Paul, Oregon State College there is @ fresly moving platen, on from the annular ring in the supply 

. line This line also bleeds off any 
and I. B. Humphreys, Humphreys In larged at its upper end to provide oil ombusition gases which may leak 
vestment Co. described development cushioned limit stops To indicat past the auxiliary piston. The maxi 
of the Humphreys constant compres at all times the position of this cor 


mum travel of the auxiliary piston 
sion engine which operates with trol piston, there is provided a light $ approximately one and one-quar 


compression ratio varying fr er inches in the experimental en 


i rod stem extending from the crown ¢ 
to-1 to 15-to-1 and which, ir through the top of the unit A gen 
conducted so far, has indicates t erously proportioned, spring-loaded 
high as 50 mprover wt i \ relief valve closes the top of the con 
economy trol cylinder The tension of th 

The authors describ« spring may be varied with an ad 
adaptation of current sto auton justing nut. The space above the re 


gines The movement of the auxil- 
ary piston varies the compression 
ratio from about 6.5 to 15 





Automatic Compression Pressure 
Since the principal purpose of the 
auxiliary control piston is to auto 
matically maintain constant compres 
sion pressure with change in load 

“The constructional features and let it be assumed that the load is 
details of operatior f the Hum- ‘Between the inner crown of the light, such as at idling or some low 

! 


phreys engine can best be described control piston and the relief valve level-road speed The control pis 
is maintained in its highest 


by reference to above drawing. It will seat is an oil cavity in which fluid ton 

be apparent that this unit is of the is always present This cavity is compression ratio position (lowest 
movable piston type. The control cyl supplied wit lubricating oil fron position in cylinder) by virtue of 
inder is mounted vertically above the the crankcase of the engine by the the fact that the oil cavity is full 
power cylinder with its inner end lubricating oil] pump. The inlet and there is no appreciable flow 
opening into the combustion chamber sage is indicated at the right side through the relief valve or any of 
In production, the lower end of this of the drawing the other outlets. With a manifold 
control cylinder would ordinarily be “Oil, at the system pressure ’ absolute pressure of about 6 psi and 


tive engines and its opera fol lief valve is open to atmospher 
lows pressure A large oil dump line 
connects to this space 


pas 
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Grease Supplies Adequate to Meet 
All Demands, Davis Tells Institute 


By LEONARD CASTLE 
NPN Midwest Editor 


CHICAGO—-C 
lirector f Petr 
m for Defense 
t iw the 
is adequate 


meet all f 


speaking at the 19th annual 
ng of the National Lubric 
Grease Institute Oct. 29-31, Mr. Davis 
1 speak cautiously of the grease ad 
litives situation 
out that 
lithium 
pounding of 
becoming 


pointing 
ertain such as 


which is 


procure 
Additives availability 
no inder tudy Munitions 
Board's Office ‘cum Pr 
grams 
As for the 
Davis said the grease 


materials situation, Mr 
ndustry’s re 
relatively small" and 
PAD does not expect any difficulty 
n “supplying the basi 
for normal inplant maintenance or 
construction He however 
that new construction projects of 
substantial size p 
meet up with “considerabl 


quirements are 
requirements 
warned 


bably would 
lelay 
because of materials shortages 
Container allocations being admin 
istered by National Production Au 
thority are “adequate Mr. Davis 
said, although certain processors of 
specialty items, such as ils and 
greases needed by expanded machine 


ols and other steel industries, re 


quire more containers than 
PAD assistance 


these cases, he added 


quotas 
allow vailable 
reased allotments t 
jefense-related projects 

Grease Capacity 
Carl W. Kelly, member of the Office 
ff Petroleum Programs Munitions 
Soard, told the institute that the 
industry's manufacturing ca 
pacity apparently 


Adequate — Dr 


grease 
is adequate to serve 
the supply 
me materials required for special 


nilitary requirements but 


ty greases may not be The military 
services, he observed 
ifficulty in 
adequate yverage for 


have experi 
obtaining from in 
justry their 
requirements ofl j tities rf 
al oils and gre 
Discussing the future 


plies of specialties 


“In regards to future 
quirements for corrosion preventives 


quality re 


it be mentioned that present 


thick film orrosion preventives are 


NOVEMBER 


in general satisfactory but have a lir 
range. Improved 
rials having satisfactory performance 


ited climatk 


in arctik ropical climates, as 
well as i t perate cimates, and 
possessing greater « o nova 


bility are def 


“Suitable 
rrosion 
suppivy and would have 


additives 


preventives 


availability 
Wholly 


tive additives not 


in tin 
syntheti« 


products or natural 

ited availability nee 

In fact it is almo 
be levelope 

more of this typ« 

ng used and 

ing oils 


Applications 
inhibitors to 
equipment are 


plication of 


engine and yrdnan 
under study. The ay 


such inhibitors t fer 


rous metal parts and components will 
continue to increase throughout th: 
short and period. The 
specification for this material has 
been written and is now in the prox 
being co-ordinated. Also it has 
agreed that 
approval test work will be conducted 
at the Naval Air Experiment Station 
at Philadelphia 


long-range 


ess of 


been qualification and 


‘The trend in grease specifications 
s very markedly toward wide tem 
perature ranges and greater oxida 
tion stability. There is more reliance 
and emphasis on performance require- 
ments. High speed and temperatures 
of operation and long bearing life are 
common words used in grease discus- 
sions these days. The research activi 
ties of the Navy have played a lead 
ing part in the development of lith 
jum soap greases which are highly 





Merkle Heads NLGI 


CHICAGO.-G E Merkle 
vice president and general man- 
ager of Fiske Bros. Refining 
Co., Newark, N. J., was elected 
president of the National Lu- 
bricating Grease Institute last 
week, succeeding Howard Coop 
er of Sinclair Refining Co 

W. W. Albright of Standard 
Oil Co. (Indiana) was elected 
vice president and C. B. Karns 
of Esso Standard Oil Co. was 
re-elected treasurer Members 
of the board of directors were 


re-elected 











suitable for a relatively wide temper 
ature range 


All-Purpose Grease..Dr. Kelly 
pointed out that for some time the 
Army's objective has been to develop 
all._purpose, all-temperature 
automotive and artillery grease which 
many 
but would be consistent with the over 
all military picture. Work to date, he 
said, has indicated that a specifica 
tion of this nature 


a single 


would represent compromises 


s within the reain 
f possibility 
With regard to synthetk 


the Army is continuing to 
whole field of them 


greases 
survey the 


materials and 


nitiating performance tests which it 
‘ 


s hoped will bring to light factors 
that willttend to improve their 


performance he said 


overall 


Both the 
actively 


Navy and Air Force ar: 
nvestigating the 
but to date none have proven entirely 
satisfactory in all the necessary phy 


synthetics 


sical and operational characteristics 
However, there is being conducted a 
study of the availability of raw mate 
rials, particularly diesters, for use in 


manufacturing synthetic lubricants 


Dr. Kelly said that greases for high 
torque aircraft equipment permitting 
yperation between 65° Fahrenheit 
and 300° are available but they still 
are not quite adequate The upper 
temperature limit should be extended 
to 400 Greases for high and low 
torque equipment with 65° to 400 
yperating range are needed as well 
as greases that will perform from a 
temperature of 100° to 250°, he said 

Hydraulic Fluids Under the pres 
ent specifications, adequate hydraulix 
fluids are available for ground equip 
ment Dr. Kelly reported. “The dis 
advantage is that different fluids are 
required for brake systems 
mechanism, hydraulic actuating sys 
tems and shock absorbers. A singl 
fluid, satisfactory for all such appli 
cations cannot be until satis 
factory materials for packings, hoses 
etc., have been adopted 


recoil 


used 


of aircraft there is 
no non-inflammable hydraulic fluid 
which will meet existing requirements 
of all Neither is there a 
non-slick hydraulic fluid available for 
Assuming the develop 
ment and adoption of suitable 
rials for packings, hoses, et« 

factory fluid may be available It 
should be pointed out that develop 
ment should be stepped up for fluids 
for use from ~ 65° to 400° for appli 
cation to sonic and supersonic aircraft 


In the case 


services 


submarines 
mate 
a satis 


and missiles 


Silver Bearings—Dr. Kelly said that 
indications are the new Diesel engines 
being developed will be light in weight 
and high in spec ific 
put and may have silver bearings 


hors« power out 


The use of 
sents a real 
available bench tests are not adequat« 
to qualify lubricating oils as regards 


silver bearings pre- 
problem and currently 








their corrosiveness t silver bearing 


surtaces Ar 1 which passes the 
EMI silver strip test and has showr 
both passing and failing performance 
the Un xxl OM-2 test caure 

f bearings fr wu 


n 150 


s Decause tle ulfonat 
anything but stable 


Other speakers at the meeting were 
A. Bondi of Shell Development Co 
Dr. Robert D. Vold, Department of 
Chemistry University of Southern 
California; J. A. Brown, Sinclair Re 
search Laboratories; Glen H. More 
Morehouse Industries; D. G 
Proudfoot, The Pennzoil Co T. G 
Roehner, Socony-Vacuum Laborator 

H Hull, R. R. Donnelly & 
; Goehring 


house 


Esso 


and Prof. W. J 


Adequate Crude Price Necessary 
To Assure Enough Oil, IPAA Says 


By MARVIN REID 
NPN Staff Writer 


HOUSTON. The oil 
meet civilian and military emergency 


lemands for petroleun f price and 


ndustry car 


ther wartime controls placed upon 
the industry are sound and reason 


able 


However, unless an adeouate crude 
oll price is forthcoming soon, and if 
the present OPS makes the same mis 
takes made by OPA during World 
War Il, then the objective of the na 
tion to expand productive capacity 
and supply of petroleum cannot be at 
tained in time to meet emergency re 
quirement 

is what some 1,300 

omen attending the 

mvention f the In 


leum Assn f Amet 


and 23 we 
Although nber 
less optin var 
try’s ability 
they sh 
r 


star 


trols 


Price Ceilings Pr 
rtant resolution 
meeting wa rhe ‘ 
to immediately adjust 
ceiling Ma hat these ce 


longer be at disparity with the ger 


eral economy and ill pre funds 
and incentives needed t sur the 


maintenance f adequatl« 


Other 


supplies 


resolutions ado 1 als 
it the associati 
asing governme 

One 1 ed the 
Clea com a in Mw an 
supplic 1 feld materials be calle 


upon to insist on distribution meth 
ods that 


all materials and 


assure equitable access t 
short 
without preferential treat 


on customer relations? 
Another reaffirmed th 

previously policy and 

solved to oppose (1) subsidization it 


declarec 


any form of the fuel economy of th 


nation, or a synthetic liquid fuel in 


supplies 


istry wr (2) the 


wning 


overnment 
operating of therwise en 
gaging in, or controlling commercial 
synthetic liquid fuel plants 

rhe fourth resolution adopted urged 
Congress not to enact into law any 
proposals such as H. R. 4753, which 
would hamper development of publi 
lands and discriminate against the 
independent segment of the domesti 


ndustry 
In a statement issued during the 

meeting the 

that, if the 


increasing 


association also said 
industry is to meet its 
demands, it must have 
governmental policies which 
will encourage maximum effort Un 
wise governmental policies must be 
corrected if this nation is to remain 
safe as to its oil supply the state 
ment concluded 


sound 


on “Crude Oil Price 

teplacement Costs” pre 

a subcommittee of the eco 

nomics committee, some of the mis 

takes made by OPA were pointed out 

and it was stated that increasing re 

placement costs together with the 

dollar portant 

for the OPS to consider in 
present price controls 


value are 


Prices 
book 
industry 


ou Shortage Warning 
frozen on a basis of unrealistic 
keeping data will penalize 
and create shortages of supply the 
said 
il industry is spending an 
ore than twice the amount 
provided through depreciation and de 
pletion 
unting 


charges on traditional a 

basis A hastily jrawn 
price freeze will prevent ace 
quate replacement and expansion and 
whole 


could undermine the petrole 


um economy 

Nearly half of next year's oil sup 
ply will come from fields found 10 to 
20 years ag Cost of finding and 
leveloping new fields to replace those 
now being depleted is considerably 
fields from 
which a large portion of the current 


more than the cost of 


production is being obtained 


High Wages The 


report als 


pointed out that wages and salaries 
paid oil workers in June 1951 were 
more than 25% above OPS 1946-1949 
price basing level, although equip 
ment costs at end of OPA were sub 
stantially higher, and a new advance 
started with the Korean war 

Speakers at the meeting included 
Chairman Olin Culberson of the Texas 
Railroad Commission; Minor 8S. Jame 
son, Jr, assistant to the president 
IPAA; Lieut. Gen. E. O. Thompsor 
of the Railroad Commission; J. War 
ren Kinsman, vice president, E. I 
ju Pont de Nemours; Allen B. Klin« 
president American Farm Bureau 
Federation; and Sen. Lyndon B. Johr 
son (D., Tex 

J. Ed Warren of Midland, Tex 
retiring IPAA president, urged the 
ndependent oil men to have a far 
greater awareness of “the dangers 
federal encroachment 

The high 
and the 


jemand for petroleun 


resulting increase in cur 
rent revenues to oil operators have 
state of well 
false security Mr 


reated a being and 
Warren said 

We can ill afford to be apathetic 
and indifferent to the dangers we 
face, and if they are successfully re 
sisted there must be a general con 
ciousness of their existence 

Most of the other speakers alx 
warned members to be on the alert 
for unfair controls 

Sen. Johnson said “if we are t 
have enough, soon enough, of the pe 
troleum we need, it is imperative 
that the petroleum industry remain 
in (the oi] industry's) hands and that 
neither lost nor 
nullified by interference of those wh« 
grasp for control of our natural re 


its) experience be 


surces 

Chariton H. Lyons, Shreveport, La 
as elected president to 
Ed Warren 


succeed J 


Eastern Oil Changes Supplier 


NEW YORK.-Eastern Oil Co. of 
Worcester, Mass., a Richfield distribu 
tor, will switch to handling Cities 
Service products Nov. 15 
250,000-ga! 


Company operates a 


bulk plant at Worcester, supplying 
gasoline, kerosine, Nos. 1 and 2 fuel 
vil and residual fuel oil to about 
2.000 customers. Eight service sta 
tions are owned and controlled by 
Eastern Oil, three of which are be 
ng rebuilt, according to George Kan 


gisser, president 


Ads Push ‘Butane’ Gasoline 


PHILADELPHIA 
build up fall and winter gal 


Sun Oil is seek 


lling the motoring pu 

quicker ck-starts are provide 
through n nereased butane cor 

gasoline. Newspaper ads 
ympany'’s marketing territory 
feature the word “Blue Sunoce 
primed with butane” and advise that 
the winter blend is now available at 


all dealers 


tent of 


n the 








ABOUT OIL PEOPLE 





Young Jobber F. M. Simpson has been elected F. ©. Sealey and E. M. Butter- 
president of Cit-Con Oil Corp., Lake worth have been elected vice presi 
Charlies, La., succeeding Burl S. Wat lents of California Texas Oil, Lid 
som, who becomes chairman of the as of Oct. 1 
executive committee 


Mr. Sealey has been in 
charge of production and exploration 

Mr. Simpson has been vice pres with headquarters in New York and 
jent and general manager of Cit-Con Mr Butterworth has been directly 
since 1947 He is a native of Texas mecerned with government relations 
and has been with Cities Service Oil n Sumatra and New Guinea, for the 
since his graduation from Texas A Caltex-Bahrein group of companies 
and M College . . . 


Cit-Con is jointly owned by Cities Two new members of the Georgia 


Service and Independent Oilmen's Ascn., are Guy 
Thomas, general manager North 
George W. Schwer has been ap Georgia Oil Co., Dalton, and George 
pointed assistant comptroller of Jer Eliott, anager, Wo« Pep Oil Co 


sey Standard at New York Covington 


Mellert 


Raymond E. Meltlert, 353, manager GOLF TOURNA 
and a director of the Free Oil Co., MENT oL 
Medina, Ohio, believes a successful Wadlow, left, Shell 
jobber is one who gives his dealers ‘ 
better facilities for service; trains Wadlow, left, 
them in inventory, driveway service Shell's West 
personnel management, and cleanli- Coast general sales 
ness; and takes a personal interest manager, San Fran- 
in their problems. He says this is cisco, and W. B. 
his answer to acquiring new and Garthley, Shell's 
keeping old accounts 

Mr. Mellert has been associated 
with the oil industry since the age 
of 16, when he worked part time in 


the service stations erated by Fre 
ou Co wiclies me : . : Point Clear, Ala., 


railroad sales man- 
ager at New York, 
participated in a 


golf tournament at 


4 
Under the direction of his father os 5 ae 


George S. Mellert, president of Free of the company's 
Oil since its founding in 1920, young division managers 
Mellert watched with keen interest 
the progress and expansion of the 
firm 
During World War II, he enlisted 
for active duty in the United States 
Naval Reserves, and served aboard 
the USS Wyoming until 1945 
Although he temporarily left the 
oil business in 1946, when he became 
secretary-treasurer of a road building 
firm, his interest remained with the 
Free Oil Co and in 1948 he took 
over the management of one of the 
company's service stations. He be- 
came general manager of Free Oil ir 
1950 and in 1951 was elected a mem- 
ber of the board of directors 
Mr. Mellert resides with his wife 
Madeline, in Medina, and their future 
ee ee pany epg WEST VIRGINA PETROLEUM ASSN. elected new officers at its 14th annual con 
She Dallesi’n hehter tm @diitien t vention, Oct. 18. They are, lift to right: R. E. McDaniel, state manager of Esso Stand 
the oil business is tennis. He attend ard at Charleston, president, FE. B. Watson, district manager of Gulf Oil at Charleston, 
ed Medina high school and graduated vice-president; and Francis C. Farley, who will start his 12th year as executive 
from Spencerian College tary of the association 


secre 
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ABOUT OIL PEOPLE 





SPEAKERS TABLE at banquet of Pennsylvania Petroleum Assn. meeting at Mc. Pocono Oct. 21-24, Left to right are Ralph F. Haller 
Automotive Service, Inc., Reading, G. EF. Phillips, Juniata Valley Gas & Oil Co., Lewistown; and three Esso Standard men: Gordon 


Donald, Waleer E. Black and Leonard E. Ulrope 


NEW OFFICERS of Pennsylvania Petroleum Assn., elected at association's Oct. 21-24 meeting are (left w right): R, W. Higin 
botham, Center Gas & Oil Co., Smock, secretary-treasurer; Marun H_ Heine, Martin H. Heine Petroleum Co., Huntingdon, first 
vice president; M. D. DeTar, Aero Oil Co., New Oxford, president; C. G. Mercatoris, Mercatoris Oil Co., Meadville, second vice 


president. James E. Stevens, Harrisburg, association executive secretary, is shown at far right 


Clarence R Charlies A. Kratzer, Millington, ll Otto J. Eisengruber, general mana 
Smith, president who is marking his fourteenth year ger of Sebewaing Gas and Oil Co 
and = treasurer as an Independent jobber, recalls how Sebewaing, Mich., tells us his com 
Oils, In Ridg« he started in the oil business 28 years pany has an annual fish fry and en 
wood N. J has ago as a truck driver. He became tertainment for dealers and company 
pened a New a partner in a jobbing company in employes 
York sales office 1937 and six years ago bought out Mr. Eljsengruber is on the board 
at 270 Park Av his partner to establish the Kratzer of directors of the Chamber of Con 

Mr Smith Oil Co merce 

started in the . . 
business are George R. Walker, Jr. has been ap 
Standard we pointed assistant treasurer of Inter 
Smith Jersey . “~~ Leonard Refineries, Alma, Mich national Petroleum Ltd.. New York 
and was ’ held their 4th annual asphalt clini 
mpany under direction of Reid Brazell, presi 
dent and general manager: L. R. John F. Clark, Clark Oil Co., Bris- 


. . . 


Washincto ’ . ny ’ Kamperman, vice president and gen tol, Va., is chairman of Town Meet 
tween PAW and med § eral sales manager; and L. W. Walk ng He is also a member of th 


es er, sales manager of industrial sales board of directors of Kings Mountair 


lays with first Memorial Hospital and is a past pres 
lent of the Chamber » 


¢ and nt d mn ' Kiwanis club 
Albin W. Smith, s« tar ; mf ate and . ) Clark rece 


Other Y 


Howard M. Clark, 


Ir es it ibr ti ‘ nd } n t n } ! truction a ne 
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Mr. Winterbotton 


John J. Winterbottom will 
rdinator and Loren F. Kahle 

f Jersey Standard’s new office 
rdinate the mpany 
transportation act ties 

As co-ordinator r. Winterbotto 
will have offices in New York City 
A London office will be maintained 
to contact the Eastern Hemisphere 
The new department will be called 
Office of Co-ordinator of Transporta- 
tion Activities and will start operat- 
ng Jan. 1 

Mr. Winterbottom joined Jersey 
Standard in 1916 as a traffic clerk 
In 1944 he was loaned to the War 
Shipping Administration in Washing- 
ton as director of tankers. He was 
made executive vice president of Esso 
Shipping in 1950 and will retain this 
position until Jan. 1 

Mr. Kahle has been with the ce 





COMING MEETINGS 


NOVEMBER 


Tennrssce OF Men's Asso 


Ol Dealer's Assn. of Arkansas 


ent Hot M . 


Wyoming Of Jobbers Asan Towr 


DECEMBER 


‘"t «Industry TRA (Group ee z 
ase Hote St ‘ e ‘ 

Arkansas Independent (11 Marketers Asan 

Ine.. Hote LaFayette e tock r 


Interstate Off Compact Commission mn 
a r ng lote Mar tle Rock 
rk lve i2 

1952 
JANUARY 


Kentucky Petroleum Marketers Assn 
Jubilee, trade exhibit, Brow Hote 
e Jar 5 
Serctety of Automotive Engineers, annu 
ng ; sc. Det 
Northwest Petroteum Assen annua 
Radisson Hote Minneapolis Jar 
Truck-Traiier Manufacturers Assen 
‘ t Hotel Shamrock 


FEBRUARY 


National Council of Private Moter Track Own 
H c Washir D. < 


Statle gtor Fet 
lowa Independent OF Jobbers Asan... Inc 
tel Fort Des Moine es Moine « 

Wisconsin Petrote 
a ¢ ment 
MARCH 


Petroteum 


IHinets 
: : 


Marketers Assn 


Texas Of Jobbers Asan Ine 
s Mare? 


pany since 1924. During World War 
II he worked with the Navy advising 
on pipe line construction across the 
Panama. In 1944 he was elected ex- 
ecutive vice president of Interstate 
Oil Pipe Line Co., and he became 
president in 1945. His most recent 
promotion was to assistant to the 
pipe line advisor, which he will hold 
until Jan. 1 


Charles c 
Dunn has beer 
appointed 
Pp 
charg: 
for McC 
tenac Oil 
Montreal 
Mr. Dunn has 
been active in 
various executive 
BY capacities in the 
sales department 
of The Texas Co., 
with which Mc- 
Coll-Frontenac is affiliated He has 
been state superintendent at Tex- 
aco’s Boston office, assistant division 
manager (sales) at Buffalo, N. Y., 
and division manager at Indianapolis 
Mr. Dunn served with the Navy 
during World War II and held the 
rank of Lieutenant-Commander 


Mr. Dunn 


Clyde D_ Middleton, owner of Mid- 
dieton & Middleton Orange State Oil 
Co., Palatka, Fla. plays a saxophone 
in a dance band composed of Dave 
Middleton, general manager of 
Orange State (saxophone); Archie 
Neck, owner of Subutban Gas Co 
Palatka (drums); S. E. Warner, presi- 
dent of Peoples Bank, Crescent City 
(piano); Mark Shaw, postmaster of 
Palatka (bass) and W. S. Middleton 
dr., postmaster of Pomona, (saxo- 
phone) 


Howard L. Parker of the H. L 
Parker Co., oil jobber at Wichita 
Kans., is a member of the Abraham 
Lincoln Club, the Men’s Dinner Club 
Chamber of Commerce and is a boy 
scout advisor. He is also a former 
director of the Oil Men's Club of 
Wichita 


Dr. Frederick E. Frey, assistant di 
rector of research for Phillips Petro 
leum at Bartlesville, has been elected 
chairman of the American Chemical 
Society's division of petroleum chem 
istry 


Paul 0. Pagenkopf of The Texas 

Hamilton, Mont., recently com 

a new three.bay service sta 

Mr. Pagenkopf has served on 

board of directors of the chamber 
ymmmerce for several years 


Mr. Billups Mr. Blackeby 
Fred H. Billups has been elected 
Henry P. Blackeby, 
board chairman of Jersey Standard’s 
new Esso Standard Oj), 8. A 
was formed through the 
six Caribbean affiliates of the Jersey 
company 

Mr. Billups is former Western 
Hemisphere marketing adviser for 
Jersey Standard and Mr. Blackeby is 
former assistant comptroller Both 
men will have headquarters in Ha 
vana 

The name of the present Esso 
Standard Oil (Central America) 8. A 
will be changed to Esso Standard Oil 
S. A. and will acquire the business 
and assets of the following com 
panies: Esso Standard Oil (Antilles) 
S. A.; Esso Standard Oil, (Caribbean) 
S. A.; Esso Standard Oil Co. (Cuba) 
Esso Standard Oil Co. (Puerto Rico) 
and Standard Oil (Canal Zone) Co 

Besides its international office at 
Havana, the company will continur 
present offices in countries in which 
Esso operates and operating respons 
bilities will be decentralized largely 
to these offices 
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Fred H. Helling, president, Independent Oil Compounders Assn 


Independent Oil Compounder Heads National Association 


Fred H. Helling, president of the Penn-Central Oil Co job of cleaning up, “the battle seemed worthwhile.’ 
Kansas City, Kans. is now serving his second term as Penn-Central's plant was scheduled to go back into 
president of the Independent Oil Compounders Assn operation this week, in a building that escaped damage by 

Mr. Helling is able to work closely with the associa the flood waters 
tion's national executive headquarters since it is located Mr. Helling was born in Ft. Madison, Iowa, in Septem- 
just across the river from his own office, in Kansas City ber, 1901, and attended public and business schools there 
Mo. He has spent 15 of his 31 years in the oil business as When he finished school, he started work for the Santa 
an Independent oil compounder and has been head of Fe Railroad. In July, 1921, he joined E) Dorado Refining 
Penn-Central Oil since 1940 Co., at El Dorado, Kans. When he left there in 1936 to 

Right now Penn-Central is recuperating from the de become general manager of Penn-Central Oil, he was 
vastating effects of the Kansas City flood which almost assistant sales manager of tank car sales 
completely wiped out the company. Raging water, 20 He is married and the father of three children, Robert 
to 25 ft. deep, swept out four warehouses, 14 storage tanks A who just graduated from college and is now in Air 
over 1,500 drums, over 300,000 gals. of petroleum products Force Training at Lowry Field, Colo., Fred S., Jr. a 
the office building and all of the company’s records. Total senior in Rockhurst high school and a daughter, Marilyn 
damage was estimated at a quarter of a million dollars Sue, a freshman in the Shawnee Mission high school 
Mr. Helling said his first impression was one of utter Mr. Helling is a member of the Society of Automotive 
despair, but when his empleves lost no time starting th« Engineers, and the Oil Men's Club of Kansas City 
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